Department of Management
Birla Institute of Technology, Mesra, Ranchi - 835215
(India)

Institute Vision

To become a Globally Recognized Academic Institution in consonance with the social,
economic and ecological environment, striving continuously for excellence in education,
research and technological service to the National needs.

Institute Mission

To educate students at Undergraduate, Post Graduate Doctoral and Post-Doctoral levels to
perform challenging engineering and managerial jobs in industry.

To provide excellent research and development facilities to take up Ph.D. programmes and
research projects.

To develop effective teaching and learning skills and state of art research potential of the
faculty.

To build national capabilities in technology, education and research in emerging areas.

To provide excellent technological services to satisfy the requirements of the industry and
overall academic needs of society.

Department Vision

To be recognized as a frontrunner in Management education in the country in consonance
with the social, economic and ecological environment while striving to contribute to nation
building through excellence in research and development activities

Department Mission

e To educate students at Postgraduate and Doctoral level to perform better in challenging
environment

e To nurture first generation entrepreneurs with innovative mindset.

e To provide excellent Consulting, and Research & Development facilities for faculty and
students.

e To uphold the values of Personal Integrity and Social Responsibility



MBA Programme Educational Objectives (PEQO)

To impart knowledge of the fundamentals of Management theory and its application in
problem solving.

Select and apply appropriate tools for decision making required for solving complex
managerial problems.

To develop capabilities in students to independently conduct theoretical as well as
applied research.

To develop sound knowledge of the entrepreneurial process and inculcate creativity and
innovation among students

To produce industry ready graduates having highest regard for Personal & Institutional
Integrity, Social Responsibility, Teamwork and Continuous Learning

MBA Program Outcomes (PO)

On successfully completing the program the student will be able to:

1.

wmn

o1

~

Demonstrate the knowledge of management science to solve complex corporate problems
using limited resources

Review literature, define and analyze management research problems.

Identify business opportunities, design and implement innovations in workspace.

Apply reasoning informed by the contextual knowledge to assess societal, health, safety,
legal, and cultural issues and the consequent responsibilities relevant to management
practice.

Apply ethical principles for making judicious managerial decisions.

Function effectively as an individual, and as a member or leader in diverse teams, and in
multidisciplinary settings.

Communicate effectively with various stakeholders.

Engage in independent and life-long learning



Puttinginformation togetherinan
innovative way.

Making judgements based onaset
of guidelines.

Breaking the conceptinto parts and
understand how each partis related
tooneanother.

Use the knowledge gained in new
ways.

Making sense of whatyou have
learnt.

Recalling relevant knowledge from
longterm memory
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MT 401 Organisation & Management

COURSE INFORMATION SHEET

Course code : MT 401
Course title : Organization and Management
Pre-requisite(s) - NIL
Co- requisite(s) - NIL
Credits 2L T: P:
2 00
Class schedule per week  : 2
Class : MBA
Semester / Level : 1/4

Name of Teacher

Course Objectives

This course enables the students to:

A. | To understand the Management Principles and practices,

management and administration, managerial skills, roles of a manager

and levels of management
B. To compare various development of management thoughts and

Approaches

C. To classify the type of plans and to critically examine them
D. To understand the characteristics of various types of organizational structures.
E. To understand the core of leadership and communication and controlling

different types of functions

Course Outcomes

After the completion of this course, students will be able to:

CO1 | Debate management principles and practices as an art or a science, classify
managerial skills and roles being played by a manager and recommend appropriate
organisational structure

CO2 | Identify factors affecting Decision making and Planning activity at all levels in an

organisation. Differentiate formal and informal organization, point out span of
control, authority, responsibility, accountability, delegation of authority,




departmentation and decentralization

CO3 | Forecast manpower requirements, design recruitment and selection procedure and
recommend for employees to maximise long term productivity.

CO4 | Identify factors affecting leadership success and recommend suitable leadership
style to facilitate smooth functioning of the organization through proper
utilization of communication channel

CO5 | Examine the detecting points of the control system and could solve with the remedial
measures in an effective and efficient manner

Syllabus:
Module 1

Introduction: Concepts, Function or Process, Management Discipline, as Arts or Science,
Understanding Management and Administration, Managerial Skills, Roles of a Manager,
Levels of Management.

Development of Management Thought: Early Classical Approaches- Scientific
Management, Contribution and limitation of Scientific Management, Administrative
Management: Bureaucracy, Neo-Classical Approaches - Human Relations Movement,
Behavioural Approach [9]

Module2

Planning: Definition of Planning, Nature of Planning, Importance of Planning, Types of
plans, Types of Planning, Process of Planning, Steps in Planning,

Organizing: Concept, Process of Organizing, Forms of Organizational Structure, Formal and
informal organization, Line and staff structure Functional structure, Span of Control,
Authority, Responsibility, Accountability, Delegation of authority, Decentralization [10]

Module 3
Staffing: Concept, Manpower Planning, Job Design, Recruitment & Selection, Training
&Development, Performance Appraisal. [5]
Module 4

Leading: Core of Leadership: Influence, Functions of Leaders, Leadership Style, Leadership
Development
Communication: Process, Importance of Communication, Communication Channels,

Barriers to Communication and overcoming barriers to communication. [5]
Module 5

Controlling: Definition, Importance of controlling, Characteristics of control, Control
process, Types of Control System, Essentials of good Control Systems. [3]

Suggested Readings




Textbooks

1.
2.

Management, Stoner and Freeman, Prentice Hall of India.
Essentials of Management, Koontz and Heinz Weihrich, Mc Graw Hill.

Reference book

1.
2.
3.
4

5.

Management, Robbins &Coulter, Prentice Hall of India.

Principles of Management, Gilbert, Mc Graw Hill.

Principles and Practices, T. N. Chhabra, Dhanpat Rai and Sons Pvt. Ltd.
Management: A Global and Entrepreneurial Perspective, Weihrich Heinz &Koontz
Harold, Mc Graw Hill

Principles of Management, P.C.Tripathi and P.N.Reddy, Mc Graw Hills

Course Delivery methods

Lecture by use of boards/LCD projectors/OHP
projectors

Tutorials/Assignments

Seminars

Mini projects/Projects

Laboratory experiments/teaching aids

Industrial/guest lectures

Industrial visits/in-plant training

Self- learning such as use of NPTEL materials
and internets

Simulation

Course Outcome (CO) Attainment Assessment Tools & Evaluation procedure
Direct Assessment

Assessment Tool % Contribution during CO Assessment
End Sem Examination Marks 50
Quiz (s) 30
Assignment 10
Seminar 10

Indirect Assessment

1. Student Feedback on Course Outcomes

MAPPING OF COURSE OUTCOMES ONTO PROGRAMME
OUTCOMES

Course Outcome #

1 2 3 4 5 6 7
1 2 1 1 1 1 3 2
2 1 1 1 1 2 2 2




3 1 1 1 1 1 2 2 2

4 1 1 1 2 2

-
-
-

S 1 2 3 2 1 2 1 2

Gaps in the syllabus (to meet Industry/Profession requirements)
POs met through Gaps in the Syllabus

Topics beyond syllabus/Advanced topics/Design

POs met through Topics beyond syllabus/Advanced topics/Design

Mapping Between COs and Course Delivery (CD) methods

Course

Course | Delivery
CD |Course Delivery methods Outcome | Method
CD1] Lecture by use of boards/LCD projectors/OHP projectors Co1 CDland CD8
CD2| Tutorials/Assignments CO2 CD1 and CD2
CD3| Seminars COo3 CD1 and CD2
CD4| Mini projects/Projects CO4 CD1 and CD4
CD5| Laboratory experiments/teaching aids CO5 CD1 and CD8
CD6| Industrial/guest lectures
CD7| Industrial visits/in-plant training
CD8| Self- learning such as use of NPTEL materials and internets
CD9| Simulation




MT 402 Financial Accounting & Management

COURSE INFORMATION SHEET

Course code : MT 402
Course title : FINANCIAL ACCOUNTING & MANAGEMENT
Pre-requisite(s) - NIL
Co- requisite(s) - NIL
Credits :3L: T: P:
3 00
Class schedule per week  : 3
Class : MBA
Semester / Level 2 1/4

Name of Teacher

Course Objectives

This course enables the students to:

A. | To develop an understanding about the scope of financial management and
accounting with understanding the concept of wealth maximization in modern fast
changing complex business world

B. | To give knowledge about the analysis of changes in financial position of
corporate entity and develop capabilities in solving complex managerial
problems as a business manager

C. | Toimpart knowledge on capital budgeting decision making with a basic concept
of different techniques to appraise business projects

D. | To impart knowledge about capital structure theories for decision making
in Leveraging of any business corporations

E. | Toimpart knowledge of working capital management and dividend decisions

Course Outcomes

After the completion of this course, students will be able to:

Cco1 Explain accounting statements and can analyse the financial statement with the
help of ratio analysis

CO2 Apply the concept of time value of money for any investment decision.

CO3 Assess the capital structure of a firm and state its impact on firm’s profitability

CO4 Implement the concept of working capital management by referring various




policies for financing of working capital management

CO5

Explain dividend policies and its impact on market value of shares of the
companies.




Syllabus
Module 1

Introduction to Financial Management and Accountancy

Scope & Functions of Finance, Role of Finance Manager, Goals of Financial Management-
Profit Maximization Vs Wealth Maximization, Organization of the Finance Function.
Introduction to Accountancy. Accounting Principles and Conventions, Double Entry system,
Journal, Ledger, Trial Balance and Preparation of Final Account. Statement of Changes In
Financial Position Preparation of Funds Flow Statement, Preparation of Cash Flow
Statement, Analysis of Financial Statement— Profitability Ratios, Turnover Ratios, Liquidity
Ratios, Leverage and Financial Ratios, Sensitivity Analysis. [9]

Module 2
Capital Budgeting

Time Value of Money-Future value of a single cash flow, Annuity, Present value of a single
cash flow, Annuity, Present value of an Uneven Cash Flow, Multi-Period Compounding.
Capital Budgeting Decision, Methods of Appraisals — Discounting and Non-Discounting
Techniques — Pay Back, ARR, NPV, IRR, Benefit Cost Ratio. [9]

Module 3
Capital Structure

Capital structure- Relevance of Capital Structure, Cost of Capital- Cost of Debt, Cost of
Preference Capital, Cost of Equity Capital, Weighted Average Cost of Capital; Theories of
Capital Structure- EBIT Approach, EBT Approach, MM Approach, Traditional Position,
Capital Structure Decision - EBIT — EPS Analysis., Nature of Risk,. Financial Leverage,
Operating Leverage, Combined Leverage. [9]

Module 4
Working Capital Management

Concept & Importance, Factors Influencing Working Capital Requirements, Operating Cycle
and Cash Cycle. Determinants of Working Capital, Working Capital Policy, Working Capital
Financing Policy. [9]

Module 5
Dividend policy

Meaning & Forms of Dividend, Theory of Relevance- Walter’s Model, Gorden’s Model,
Theory of Irrelevance- Miller-Modigilani Model, Influencing Factors of Dividend Policy.
[9]
Text books:
1. Financial Management, M.Y. Khan, P.K.Jain, Tata Mcgraw Hill Publication
2. Financial Management, Prasanna Chandra, Tata Mcgraw Hill Publication



3. Financial Management, I.M .Pande, Vikash Publication

Reference books :

Financial Accounting — A Managerial Perspective, Narayanaswamy, PHI,
Accounting for Managers, Anthony R.N .and Reice J.S.

Advance Accountancy, S.N. Maheshwari, Vikas Publication

Modern Accountancy, Amitabh Mukherjee &Md Hanif ,TMH Publication.
Financial Management — An Introduction, Jim McMenamin, Taylor and Francis
Accounting, Robert N Anthony, David F Hawkins and Kenneth A Merchant

ogakrwdE

Course Delivery methods

Lecture by use of boards/LCD projectors/OHP
projectors

Tutorials/Assignments

Seminars

Mini projects/Projects

Laboratory experiments/teaching aids
Industrial/guest lectures

Industrial visits/in-plant training

Self- learning such as use of NPTEL
materials and internets

Simulation

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure
Direct Assessment

Assessment Tool % Contribution during CO Assessment
End Sem Examination Marks 50
Quiz (s) 30
Assignment 10
Seminar 10




Indirect Assessment —

1. Students Feedback on Course Outcome

Mapping of Course Outcomes onto Programme Outcomes

Course Outcome #
1 2 3 4 5 6 7 8

1 2 1 1 1 1 3 2 2

2 1 1 1 1 2 2 2 3

3 1 1 1 1 1 2 2 2

4 1 1 1 2 M 1 1 1

5 1 2 3 2 1 2 1 2
Gaps in the syllabus (to meet Industry/Profession requirements)
POs met through Gaps in the Syllabus
Topics beyond syllabus/Advanced topics/Design
POs met through Topics beyond syllabus/Advanced topics/Design

Mapping between COs and Course Delivery (CD) methods
Course
Course | Delivery

CD Course Delivery methods Outcome | Method
CD1] Lecture by use of boards/LCD projectors/OHP projectors Co1 CDland CD8
CD2| Tutorials/Assignments CO2 CD1 and CD2
CD3| Seminars CO3 CD1 and CD2
CD4| Mini projects/Projects CO4 CD1 and CD4
CD5| Laboratory experiments/teaching aids CO5 CD1 and CD8
CD6| Industrial/guest lectures
CD7| Industrial visits/in-plant training
CD8| Self- learning such as use of NPTEL materials and internets

CD9

Simulation




MT 403 ORGANIZATIONAL BEHAVIOUR

COURSE INFORMATION SHEET

Course code : MT 403
Course title : ORGANIZATIONAL BEHAVIOUR
Pre-requisite(s) - NIL
Co- requisite(s) - NIL
Credits 2L T: P:
2 00
Class schedule per week  : 2
Class : MBA
Semester / Level 2 1/4

Name of Teacher

Course Objectives

This course enables the students to:

A.  [To understand the basics of organizational behavior, nature of Organizational
behaviour and its objective
B.  [To explain the impact of different parameters on individuals and the relation between
individuals and their environment
C. [To analyse different types of personality theories, motivational theories and an
analysis of individual behavior
D. [To familiarize concepts of stress management, group dynamics and communication

Patterns

Course Outcomes

After the completion of this course, students will be able to:

CO1 | Analyse the organizational behaviour concepts, and correlate organizational behavior
concepts with individual and group behaviour.
CO2 | Evaluate personality types, perception and learning process on human behaviour
CO3 | Recognize the application of motivational theories in practical terms.
CO4 | Analyse group and individual behaviour in a proper manner.
Syllabus:
Module 1

Introduction to Organization: Concept, Structure, Types of Organization. Significance of
Organizational Behaviour. Determinants of Individual Behaviour: Personality - Concept,
Determinants and Theories. Perception- Concept, Perceptual Process, Learning- Concept,

Process

[9]




Module 2
Motivation: Concept, Relevance for Individual and Organization, Theories- Maslow, Herzberg,

McClelland, Vroom’s, Equity Theory [7]
Module 3

Group and Individual: Group and Group Dynamics, Team Management, Communication-
Concept, Process, Barriers, Remedies, Leadership - Concept, Theories and Styles
[8]

Module 4

Group Activities: Concept, Types and Formation of Groups, Intergroup Behavior
,Interpersonal Communication, Group Problem Solving. Transactional Analysis [3]
Module 5

Stress and Behavior

Concept and Nature of Stress, Sources of Managerial Stress, Stress and Personality, Verbal and
Non-Verbal Indicators of Stress - Assessment and Management. [3]
Suggested Readings

Textbooks

1. Organizational Behavior, S. Robbins, PHI Publication
2. Organizational Behavior, F. Luthans, TMH Publication

Reference Books
1. Organizational Behavior, Udai Pareek, Himalaya Publication

2. Organizational Behavior, Robbins, Judge & Vohra, Pearson

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure
Direct Assessment

Assessment Tool % Contribution during CO Assessment
End Sem Examination Marks 50
Quiz (s) 30
Assighment 10
Seminar 10

Indirect Assessment —
1. Student Feedback on Course Outcome



Mapping of Course Outcomes onto Programme Outcomes

Course Outcome #
1 2 3 4 5 6 7 8

1 2 1 1 1 1 3 2 2

2 1 1 1 1 2 2 2 3

3 1 1 1 1 1 2 2 2

4 1 1 1 2 2 1 1 1

5 1 2 3 2 1 2 1 2
Gaps in the syllabus (to meet Industry/Profession requirements)
POs met through Gaps in the Syllabus
Topics beyond syllabus/Advanced topics/Design
POs met through Topics beyond syllabus/Advanced topics/Design

Mapping Between COs and Course Delivery (CD) methods
Course
Course | Delivery

CD Course Delivery methods Outcome | Method
CD1]| Lecture by use of boards/LCD projectors/OHP projectors CO1 CDland CD8
CD2| Tutorials/Assignments CO2 CD1 and CD2
CD3| Seminars COo3 CD1 and CD2
CD4| Mini projects/Projects CO4 CD1 and CD4
CD5| Laboratory experiments/teaching aids CO5 CD1 and CD8

CD6| Industrial/guest lectures

CD7| Industrial visits/in-plant training

CD8| Self- learning such as use of NPTEL materials and internets

CD9| Simulation




MT 404 Marketing Management

COURSE INFORMATION SHEET

Course code : MT 404
Course title : MARKETING MANAGEMENT
Pre-requisite(s) - NIL
Co- requisite(s) - NIL
Credits 3L T: P:
3 00
Class schedule per week  : 3
Class : MBA
Semester / Level 2 1/4

Name of Teacher

Course Objectives

This course enables the students to:

A. [ Introduce the nature and significance of the Marketing Function and the Marketing
management process.

B. [ Develop an understanding of the STP Process

C. | Outline the key aspects of the Buying Behavior of consumers

D.
Explain the factors affecting various product and pricing decisions.

E | Explain the factors affecting various channel management and Marketing
communication decisions.

F Introduce the key aspects of Services Marketing and Retail Management

Course Outcomes

After the completion of this course, students will be able to:

Co1

Explain the core concepts of marketing and the goals of the Marketing function

CO2

Analyze the environment and recommend appropriate
Segmentation, Targeting and Positioning Strategy for a product, to
achieve the business goals.

COo3

Analyze and explain the buying behavior of a given target market segment.

CO4

Recommend suitable product ,pricing, distribution and Marketing
Communication strategies for a brand to achieve the Marketing
objective

CO5

Describe the salient characteristics of Services Marketing and Retail
Management




Syllabus

Module 1

Fundamentals of Marketing

Core concepts of marketing and Company orientation towards the marketplace

Market Oriented Strategic Planning Defining the Mission, Defining SBUSs,

Business Portfolio Evaluation and assigning resources to SBUs, Contents of a

Marketing Plan

Scanning the Marketing Environment

Analyzing trends in the components of the company’s Macro & Micro environment. [9]

Module 2

Market segmentation, targeting and positioning

Purpose of Segmentation, Bases of segmenting Consumer Markets - Demographic, Geographic,
Psychographic & Behavioral, Evaluating & Selecting Market Segments, Choosing & Creating
Points of Parity & Points of Difference, Selecting the positioning platform.

Dealing with competition: Identifying and analyzing competitors, Strategies for the Market leader,
Follower, Challenger & Nicher. [9]

Module 3

Analyzing Consumer Markets

Consumer behavior- Factors affecting consumer behavior & consumer decision making process,
Customer perceived value, Customer Satisfaction, Customer life time value, CRM & building
loyalty Distribution Strategies : Concept of Value Networks, Role of marketing channels.
Channel design decisions, channel management decisions. Channel Integration through Vertical
Marketing systems & Horizontal Marketing Systems. [7]

Module 4

Product Strategy

Classification of products, product levels, Analysis of product line & product mix, ProductLife
Cycle Concept, Strategies for Introduction, Growth, Maturity& Decline Phase. Criticism of the
Product Life Cycle. Pricing Strategies Selecting the pricing Objective, Determining demand,
estimating costs, analyzing competitors, selecting a pricing method, initiating & responding to price
changes. [9]

Module 5 (11 lectures)
Integrated Marketing Communication
Meaning and Role of IMC, designing effective communication programme, Meaning and role of
the elements of communication mix, Leveraging Social Media for effective communication.
Retailing Classification of Store Formats, Types of Retail Formats, Retail positioning, Store
Location, Product assortment & Services, Price, promotion, Store Atmosphere Managing services
Importance, Distinctive Characteristics.

Green Marketing, Rural Marketing and Consumer Protection- Introduction and significance

[11]



Text Book:

1. Marketing Management A South Asian Perspective, Kotler, Keller, Koshy &
Jha, Prentice Hall/Pearson

Reference Books:
1. Marketing Management, Rajan Saxena, TMH
2. Marketing Management, Arun Kumar, N Meenakshi, Vikas Publishing
3. Fundamentals of Marketing, Bruce Walker & Stanton, McGraw Hill
4. W.D. Perrault & E.J. Mc Carthy, Basic Marketing, TMH
5. Russel S. Winner, Marketing Management, Pearson
6. Marketing Managemnent, Ramaswami&Namakumari

Course Delivery methods
Lecture by use of boards/LCD projectors/OHP projectors
Tutorials/Assignments

Seminars

Mini projects/Projects

Laboratory experiments/teaching aids
Industrial/guest lectures

Industrial visits/in-plant training

Self- learning such as use of NPTEL materials and internets
Simulation

_Course Outcome (CO) Attainment Assessment tools & Evaluation procedure
Direct Assessment

Assessment Tool % Contribution during CO Assessment
End Sem Examination Marks 50
Quiz (s) 30
Assignment 10
Seminar 10

Indirect Assessment —
1. Student Feedback on Course Outcome




Mapping of course outcomes and programme outcomes

Course Outcome #
1 2 3 4 5 6 7 8

1 2 1 1 1 1 3 2 2

2 1 1 1 1 2 2 2 3

3 1 1 1 1 1 2 2 2

4 1 1 1 2 2 1 1 1

5 1 2 3 2 1 2 1 2
Gaps in the syllabus (to meet Industry/Profession requirements) :
POs met through Gaps in the Syllabus
Topics beyond syllabus/Advanced topics/Design :
POs met through Topics beyond syllabus/Advanced topics/Design

Mapping Between COs and Course Delivery (CD) methods
Course
Course | Delivery

CD Course Delivery methods Outcome | Method
CD1] Lecture by use of boards/LCD projectors/OHP projectors Co1 CDland CD8
CD2| Tutorials/Assignments CO2 CD1 and CD2
CD3| Seminars CO3 CD1 and CD2
CD4| Mini projects/Projects CO4 CD1 and CD4
CD5| Laboratory experiments/teaching aids CO5 CD1 and CD8
CD6| Industrial/guest lectures
CD7| Industrial visits/in-plant training
CD8| Self- learning such as use of NPTEL materials and internets

CD9

Simulation




MT 405 Quantitative Techniques for Management

COURSE INFORMATION SHEET

Course code

: MT 405

Course title : Quantitative Techniques for Management
Pre-requisite(s) - NIL
Co- requisite(s) - NIL
Credits :3L: T: P:
3 00
Class schedule per week  : 3
Class : MBA
Semester / Level :1/4

Name of Teacher

Course Objectives

This course enables the students to:

A | To develop an understanding of basic concepts of statistics and collection
and presentation of data

B | To understand the basic concept of central tendency and measures of
variations

C | To develop an understanding on correlation and regression and the
concepts applications of Index numbers

D | To understand the concept of probability and estimation of parameters

E | To explain characteristics of sampling and sampling distribution and testing
of hypothesis.

Course Outcomes
After the completion of this course, students will be able to:

Co1 Describe the basic concepts of statistics and collection and presentation of data
using various classification and tabulation methods.

CO2 Demonstrate the knowledge of central tendency and variations and apply them in
solving various problems

CO3 Analyse the data using correlation and regression techniques and using the
conceptual knowledge of Index numbers in solving problems.

CO4 Analyse any problems using probability techniques and demonstrate the
conceptual knowledge on parameters.

CO5 Analyse the population parameters using sampling techniques and undertake
decision making process using testing of hypothesis.




Syllabus:

Module 1

Introduction: Statistics- Definition, Importance and Scope in Managerial Decision Making
Collection of Data - Primary Data and Secondary Data, Presentation of Data - Classification and
Tabulation of Data, Pie Diagrams, Histograms, Frequency Polygons, Ogives, Application of
Diagrams and Graphs. [9]

Module 2

Measures of Central Tendency: Arithmetic Mean, Geometric Mean and Harmonic Mean,
Median and Mode, Quartiles and Percentiles. Measures of Variation Concepts, Range, Mean
Deviation, Standard Deviation, Coefficient of Variation. [8]

Module 3

Correlation and Regression: Concepts, Scatter Diagram, Coefficient of Correlation -Karl
Pearson’s

and Spearman’s Rank Correlation, Regression Analysis - Regression Lines and Regression
Coefficient. Business Forecasting: Methods of Forecasting, Time Series Analysis, Components of
Time Series. [9]

Module 4

Sampling and Sampling Distribution: Concepts, Random Sampling and Non-Random Sampling,
Sampling Distribution — Central Limit Theorem, Sampling Distribution of the Mean, Proportions,
Difference of Means and Proportions. [6]

Module 5

Test of Hypothesis: Type | and Type Il Errors, One Tailed and Two Tailed Test, Chi Square Test,
Analysis of Variances - ANOVA tables, One-Way Classification, Statistical Quality Control
Charts [13]

Text books:

Business Statistics, J.K. Sharma, Pearsons Education.

Statistics for Management, Richard I. Levin & Rubin, Pearson Education.
Reference book:

Quantitative Analysis for Management, Render and Stair, TMH.
Quantitative Business Analysis - Text & Cases, Samul Bodiley.
Quantitative Methods in Business, Anderson, Thomson Learning.
Business Statistics, S.P. Gupta & M.P. Gupta, Sultan Chand and Sons.

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure
Direct Assessment

Assessment Tool % Contribution during CO Assessment

End Sem Examination Marks 50

Quiz (s) 30




Assignment 10

Seminar 10

Indirect Assessment —
1. Student Feedback on Course Outcome

Mapping of Course Outcomes onto Programme Outcomes

Course Outcome #
1 2 3 4 5 6 7 8
1 2 1 1 1 1 3 2 2
2 1 1 1 1 2 2 2 3
3 1 1 1 1 1 2 2 2
4 1 1 1 2 2 1 1 1
5 1 2 3 2 1 2 1 2
Gaps in the syllabus (to meet Industry/Profession requirements)
POs met through Gaps in the Syllabus
Topics beyond syllabus/Advanced topics/Design
POs met through Topics beyond syllabus/Advanced topics/Design
Mapping Between COs and Course Delivery (CD) methods
Course
Course | Delivery
CD Course Delivery methods Outcome | Method
CD1] Lecture by use of boards/LCD projectors/OHP projectors Co1 CDland CD8
CD2| Tutorials/Assignments CO2 CD1 and CD2
CD3| Seminars CO3 CD1 and CD2
CD4| Mini projects/Projects CO4 CD1 and CD4
CD5| Laboratory experiments/teaching aids CO5 CD1 and CD8
CD6| Industrial/guest lectures
CD7| Industrial visits/in-plant training
CD8| Self- learning such as use of NPTEL materials and internets
CD9| Simulation




MT 406 Information Technology Management

Course code : MT 406
Course title . Information Technology Management
Pre-requisite(s) - NIL
Co- requisite(s) - NIL
Credits 2L T: P:
2 00
Class schedule per week  : 2
Class : MBA
Semester / Level : 1/4

Name of Teacher

Course Objectives
This course will enable students to:

A To understand the fundamental understanding of information systems concepts.
B. To participation information systems development as an informed person
C
D

To analyze a problem and design an appropriate solution
To acquire a hands-on knowledge of the underlying technological infrastructure

After the completion of this course, students will be able to:

CO1 | Explain the methodologies of an information system

CO2 | Analyse technological infrastructures of information systems projects

CO3 | Explain different techniques of managing projects.

CO4 | Use combination of multiple tools and techniques of Information system management
CO5 | Use the internet appropriately for information system project management.

Syllabus

Modulel:

Introduction, data and information- measuring data, information as a resource, information in
organisational functions, types of information technology, types of information systems-transaction
processing systems-management information systems [6]

Module2:

Introduction, E-commerce Technology, doing business over internet- networks-electronic data
interchange (EDI)-online payment technology- Mobile commerce- ecommerce-portals-search
engines-direct selling- auctions- aggregators, E-business. [6]

Module3:



Managing Data Resources: Introduction , The Need for Data Management- History of data use,
Challenges of Data Management- data independence- reduced data redundancy- data consistency-
data access- data administration- managing concurrency-managing security-recovery from crashes-
application development, Database Concepts- fields, records and files-basic architecture, Data
Warehouses- data mining uses. [6]

Module4:

Managing Social Media: Introduction, Social Dynamics of the Internet, Services of the Internet-
Blogs-Social Networks, Technology of the Internet- Twitter-Rating-Tagging/folksonomies, Social
issues-Media impact-Collaboration-Emergence of order, Social Networks in the Enterprise [6]

Module5:

Managing IT Function: Introduction, Challenges of Managing the IT function- Modern IT
environment-Centralization versus Decentralization -IT security-Technology selection, Vendor
Management- vendor selection-vendor contracts and service levels-Ongoing relationship
management- vendor retention or termination [6]

Suggested Readings:

Text Books:

1. James A O’Brien, George M Marakas and Ramesh Behl. (2009). Management Information
Systems, 9th Edition, Tata McGraw Hill Education, New Delhi.

2. Michael Hammer and James Champy, (2003). Reengineering the Corporation: A
Manifesto for Business Revolution,1st Edition, HarperCollins

3. Turban, E., McLean, E. and Wetherbe, J. (2000). Information Technology for Management:
Making Connections for Strategic Advantage. , 2nd Edition, John Wiley and Sons.

Reference Books:

1. D.P.Goyal. (2006). Management Information Systems-Managerial Perspectives, 2nd
Edition, Macmillan, New Delhi.

2. S.AKelkar. (2009). Management Information Systems-A concise Study, 2nd Edition,
Prentice Hall of India.

3. NirmalyaBagchi, (2010). Management Information Systems, 1st Edition, Vikas
Publishing House, New Delhi

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure Direct

Assessment
Assessment Tool % Contribution during CO Assessment
End Sem Examination Marks 50
Quiz (s) 30
Assignment 10
Seminar 10

Indirect Assessment




1. Student Feedback on Programme Outcome

Mapping of Course Outcomes onto Programme Outcome

Course Program Outcomes
Outcome 1 2 3 4 o) 6 7 8
1 1 3 2 3 2 1 3 2
2 1 1 1 2 3 1 2 3
3 1 1 1 1 2 2 3 1
4 1 3 1 3 3 1 2 1
5 1 2 1 2 2 2 2 2
Gaps in the syllabus (to meet Industry/Profession requirements)
POs met through Gaps in the Syllabus
Topics beyond syllabus/Advanced topics/Design
POs met through Topics beyond syllabus/Advanced topics/Design
Mapping Between COs and Course Delivery (CD) methods
Course
Course | Delivery
CD Course Delivery methods Outcome | Method
CD1]| Lecture by use of boards/LCD projectors/OHP projectors CO1 CDland CD8
CD2| Tutorials/Assignments CO2 CD1 and CD2
CD3| Seminars COo3 CD1 and CD2
CD4| Mini projects/Projects CO4 CD1 and CD4
CD5| Laboratory experiments/teaching aids CO5 CD1 and CD8
CD6| Industrial/guest lectures

CD7

Industrial visits/in-plant training

CD8

Self- learning such as use of NPTEL materials and internets

CD9

Simulation




MT 407 Management of Manufacturing Systems

Course code : MT 407
Course title : Management of Manufacturing Systems
Pre-requisite(s) - NIL
Co- requisite(s) - NIL
Credits 2L T: P:
2 00
Class schedule per week  : 2
Class : MBA
Semester / Level : 1/4

Name of Teacher
Course Objectives

This course will enable students to:

A. | To develop an understanding of manufacturing organization, including job shops, flow
lines, assembly line

B. | Explain time and motion studies, work sampling and process flow charting

C. | To impart knowledge about current manufacturing control theories such as JIT

D. | Describe basic scheduling problems for assembly lines etc.

Course Outcomes

After the completion of this course, students will be able to:

CO1 | Explain the principles and applications relevant to the planning, design, and
operations of manufacturing/service firms

CO2 | Evaluate and implement analytical tools for decision making for complex managerial
problems.

CO3 | Implement Enterprise Resource Planning systems in managing operations.

CO4 | Solve basic routing and scheduling problems

Syllabus:

Module 1

Introduction

Nature, Scope, and Importance of Manufacturing Management, Manufacturing Systems and
Decisions, Transformation Approach and Value Driven Approach, Interface with other Functions,
The Role of Production Manager. [6]

Module 2
Plant Location & Layout

Plant Location, Levels of Location Problems, Factors Affecting Location Decisions, Plant Layout
Decisions, Types of Plant Layout - Fixed Position, Process and Product Layout, Line Balancing. [6]



Module 3

Planning, Scheduling & Control

Concepts and Importance, Forecasting, Types of Manufacturing Plans, Capacity Planning,
Measures of Capacity and Capacity Planning Decisions.

Plant Maintenance
Concepts & Types, Maintenance Practices in Industry,

Work Study & Method Study
Concepts & Applications. [6]

Module 4

Materials Handling
Concepts, Selection & Methods

Materials Management

Concepts & Importance, Integrated System of Materials Management, Materials
Requirement

Planning, Purchasing Systems, Insourcing vs Outsourcing Decisions, Vendor Analysis &
Control.

Inventory Planning and Control
Concepts, Lead Time, Reorder Point, Safety Stock, EOQ Models, Inventory Control - ABC
Classification, JIT Manufacturing. [6]

Module 5

Inspection and Quality Control
Types of Inspection, Control Charts, Total Quality Management - Concept, Features & Need Cost
of Quality, Kaizen, 7 QC Tools, 5s Concept,

Value Engineering
Types of Value, Methodology and Applications.

Logistics Management

Concepts, Supply Chain, Logistics Strategy and Planning, Transport Decisions, Logistics
Control [6]
Suggested Readings

Textbook
1. Materials Management: An Integrated Approach, Gopalakrishnan and Sundaresan,
TMH
2. Production and Operations Management by Upendra Kachru, Excel Books.

Reference book



=

Production and Operations Management, Bedi K, Oxford University Press.

2. Modern Productions / Operations Management, Buffa, E. S. and Sarin, R. K., John

Wiley

3. Operations Management for Competitive Advantage, Chase, Jacobs, Aquilano and

Agarwal, Tata Mac Graw Hill

No ok

Srivastava, Pearson.

The Management and Control of Quality, Evans and Lindsay, Cengage Learning
Operations Management, Gaither and Frazier, Thomson Learning

Operations Management, Mahadevan B., Pearson Education

Business Logistics / Supply Chain Management - R. H. Ballou & S. K.

Course Delivery methods

Lecture by use of boards/LCD projectors/OHP
projectors

Tutorials/Assignments

Seminars

Mini projects/Projects

Laboratory experiments/teaching aids

Industrial/guest lectures

Industrial visits/in-plant training

Self- learning such as use of NPTEL materials and
internets

Simulation

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure

Direct Assessment

Assessment Tool % Contribution during CO Assessment
End Sem Examination Marks 50
Quiz (s) 30
Assignment 10
Seminar 10

Indirect Assessment —
1. Student Feedback on Course Outcome

Mapping of Course Outcomes onto Program Outcomes

Course Outcome

Program Outcome

1 2 3 4 &) 6 7 8
1 1 1 2 1 3 2 2 3
2 1 2 1 1 2 1 1 2
3 1 3 2 1 1 1 1 2
4 1 2 1 1 1 2 1 1
S 1 3 1 1 1 1 1 1




Gaps in the syllabus (to meet Industry/Profession requirements)

POs met through Gaps in the Syllabus

Topics beyond syllabus/Advanced topics/Design

POs met through Topics beyond syllabus/Advanced topics/Design

Mapping Between COs and Course Delivery (CD) methods

Course

Course | Delivery
CD Course Delivery methods Outcome | Method
CD1]| Lecture by use of boards/LCD projectors/OHP projectors CO1 CDland CD8
CD2| Tutorials/Assignments CO2 CD1 and CD2
CD3| Seminars CO3 CD1 and CD2
CD4| Mini projects/Projects CO4 CD1 and CD4
CD5| Laboratory experiments/teaching aids CO5 CD1 and CD8
CD6| Industrial/guest lectures
CD7| Industrial visits/in-plant training
CD8| Self- learning such as use of NPTEL materials and internets

CD9

Simulation




MT 408 Managerial Economics

COURSE INFORMATION SHEET

Course code : MT408
Course title : Managerial Economics
Pre-requisite(s) - NIL
Co- requisite(s) - NIL
Credits 2L T: P:
2 00
Class schedule per week : 2
Class : MBA
Semester / Level : 1/4

Name of Teacher

Course Objectives

This course will enable students to:

A. To explain the basics of economics and describe its application in managerial
problems.

B. To demonstrate the effect of demand and cost on business decisions and
make a relation between cost and production.

C. To analyse different types of market and explain pricing decisions in the
markets.

D. To familiarize the concept of investment criteria

E. To explain the concept of national income and analyse for managerial decisions.

Course Outcomes:

After the completion of this course, students will be able to:

CO1 | Analyse economic problems and can corelate scarcity with the requirements.
CO2 | Evaluate demand and can analyse cost in order to optimize cost-production
combination.

CO3 | Recognize the existing market and can take appropriate decisions.

CO4 | Evaluate the investment criteria and can frame appropriate plan.

CO5 | Analyse national income components for effective economic decisions.

Syllabus

Module 1: Introduction

Nature and scope, Definitions, Importance, Application to Business Decisions, Profit Maximization
as Business Objectives, Sales and Revenue Maximization Objective of Business Firms. [5]

Module2: Demand and Supply



Introduction, Determinants of Demand and Supply, Demand Function, Demand and Supply
Curves, Law of Demand, Elasticity of Demand, Demand Forecasting, [5]

Module3: Production Analysis and Cost

Classification of Cost, Cost-Output Relationship, Economies of Scale, Break-even Analysis
Production Process and Function-One Variable and Two Variable Inputs, Iso-quant and Iso-cost,
Optimal Factor Combination. [7]

Module4: Market

Introduction, Market Types- Perfect Competition, Imperfect Competition, Monopoly and
Oligopoly- Price Leadership Model, Collusive Oligopoly and Kinked Demand Curve Model,
Equilibrium of a Firm under Perfect Competition, Price Determination under Different Markets [7]

Module5: Capital Budgeting & National Income
Introduction, Meaning and Significance of Capital Budgeting, Methods of Investment Appraisal,
Concept of National Income, Measurement of National Income- Methods and Problems. [6]

Text Books-
1. Managerial Economics, Atmanand, Excel Books
2. Managerial Economics, H. Craig Petersen & W. Cris Lewis, Pearson Education

Reference Books
1. Managerial Economics, Suman Damodaran, Oxford Publication
2. Managerial Economics, D.N.Dwedi, Vikash Publication
3. Managerial Economics, H.L.Ahuja, S. Chand and Co. Ltd.

Course Delivery methods

Lecture by use of boards/LCD projectors/OHP projectors

Tutorials/Assignments

Seminars

Mini projects/Projects

Laboratory experiments/teaching aids

Industrial/guest lectures

Industrial visits/in-plant training

Self- learning such as use of NPTEL materials and internets

Simulation

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure
Direct Assessment

Assessment Tool % Contribution during CO
Assessment
End Sem Examination Marks 50
Quiz (s) 30
Assighment 10
Seminar 10




Indirect Assessment —

1. Student Feedback on Course Outcome

Mapping of Course Outcomes onto Program Outcomes

Program
Course Outcome # Outcomes
1 2 3 4 6 7 8
1 1 1 2 1 1 2 1
2 1 2 2 1 1 2 2
3 2 1 2 2 1 1 1
4 2 2 2 1 1 1 1
5 1 2 1 2 2 1 2
Mapping between COs and Course Delivery (CD) methods
Course

CD | Course Delivery methods Outcome Course Delivery Method

Lecture by use of boards/LCD

projectors/OHP
CD1 | Projectors CO1 CD1,CD2,CD3
CD2 | Tutorials/Assignments CO2 CD1,CD2,CD3
CD3| Seminars CO3, CD1,CD2,CD3
CD4 | Mini projects/Projects CO4 CD1,CD2,CD3,CO4
CD5 | Laboratory experiments/teaching aids
CD6 | Industrial/guest lectures CO5 CD1,CD2,CD3,C04,CO5
CD7 | Industrial visits/in-plant training

Self- learning such as use of NPTEL

materials and
CD8 | internets
CD?9 | Simulation




MT 409 Business Communication |

COURSE INFORMATION SHEET

Course code : MT409
Course title : Business Communication |
Pre-requisite(s) - NIL
Co- requisite(s) - NIL
Credits :0L: T: P:
2 0 2
Class schedule per week : 2
Class . MBA
Semester / Level :1/4

Name of Teacher

Course Objectives

This course enables the students to:

A. | To analyze and demonstrate writing and speaking processes through invention,
organization, drafting, revision, editing, and presentation.

B. | To understand the importance of specifying audience and purpose and to select
appropriate communication choices.

C. | Tointerpret and appropriately apply modes of expression, i.e., descriptive,
expositive, Narrative, scientific, and self-expressive, in written, visual, and oral
Communication

D. | To participate effectively in groups with emphasis on listening, critical and
reflective thinking and responding.

.E | To develop the ability to research and write a documented paper and/or to give an
oral presentation.

Course Outcomes

After the completion of this course, students will be able to:

CO1

Apply business communication strategies and principles to prepare effective
communication for domestic and international business situations.

CO2

Utilize analytical and problem-solving skills appropriate to business communication

CO3

Participate in team activities that lead to the development of collaborative work
skills.

CO4

Select appropriate organizational formats and channels used in developing and
presenting business messages

CO5

Communicate via electronic mail, Internet, and other technologies and deliver an
effective oral business presentation




Syllabus
Module 1

Introduction to Business Communication:

Importance and Objectives of Business communication, Process of communication, Barriers to
effective communication, Techniques of effective communication. Forms of communication
(Written, Oral, audio-visual communication). [6]

Module 2
Managing Business Communication:
Formal and Informal communication, Non- verbal communication (Body language, Gestures,

Postures, Facial expressions). The cross cultural dimensions of business communication.
Techniques to effective listening, methods and styles of reading. [10]

Module 3
Other aspects of communication:
Vocabulary:

Single word substitution, Idioms and phrases, Precis writing, Comprehension.

Group Discussions, Extempore, Principles of effective speech and presentations, Role playing.

[6]
Module 4
Introduction to managerial writing:
Business letters: Inquiries, Circulars, Quotations, Orders, Acknowledgement, Claims &
adjustments, Collection letters, Sales letters, drafting of different resumes, Covering letters
Applying for a job, Social correspondence, Invitation to speak. [6]
Official Correspondence: Memorandum, Notice, Agenda, Minutes, Circular letters.
Module 5
Report writing:
Business reports, Types, Characteristics, Importance, Elements of structure, Process of writing,
Order of writing, the final draft, check lists for reports. [7]

Text Books:

T1.Communication Skills, Sanjay Kumar &Pushp Lata, Oxford University Press
T2. Business Correspondence and Report Writing, R.C .Sharma, Krishna Mohan.Mcgraw
Hill



Reference Books:

R1.  Communication for Business, Shirley Taylor, V. Chandra, Pearson

R2.  Business Communication- Hory Sankar Mukherjee, Oxford University Press
R3. Basic Business Communication- .Lesikar | Flatley, McGraw Hill.

R4.  Business Communication Today ,Bovee, Thill and Chaterjee, Pearson

Course Delivery methods

Lecture by use of boards/LCD projectors/OHP projectors
Tutorials/Assignments

Seminars

Mini projects/Projects

Laboratory experiments/teaching aids

Industrial/guest lectures

Industrial visits/in-plant training

Self- learning such as use of NPTEL materials and internets
Simulation

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure
Direct Assessment

Assessment Tool % Contribution during CO Assessment
End Sem Examination Marks 50
Quiz (s) 30
Assignment 10
Seminar 10

Indirect Assessment —
1. Student Feedback on Course Outcome

Mapping of Course Outcomes onto Program Outcomes

Program
Course Outcome # Outcomes
1 2 3 4 5 6 7
1 2 1 1 1 1 3 2 2
2 1 1 1 1 2 2 2 3
3 1 1 1 1 1 2 2 2
4 1 1 1 2 2 1 1 1
5 1 2 3 2 1 2 1 2

Gaps in the syllabus (to meet Industry/Profession requirements)
POs met through Gaps in the Syllabus

Topics beyond syllabus/Advanced topics/Design

POs met through Topics beyond syllabus/Advanced topics/Design




Mapping Between COs and Course Delivery (CD) methods

Course
CD | Course Delivery methods Outcome Course Delivery Method
Lecture by use of boards/LCD projectors/OHP
CD1 [ Projectors CO1 CD1,CD2,CD3
CD2 [ Tutorials/Assignments CO2 CD1,CD2,CD3
CD3 | Seminars CO3, CD1,CD2,CD3
CD4 | Mini projects/Projects CO4 CD1,CD2,CD3,C0O4
CD5 | Laboratory experiments/teaching aids
CD6 | Industrial/guest lectures CO5 CD1,CD2,CD3,C04,CO5
CD7 | Industrial visits/in-plant training
Se(ljf- learning such as use of NPTEL materials
an
CD8 | Internets
CD9 | Simulation




MBA SEM Il
Programme Core



MT 410 Human Resource Management

COURSE INFORMATION SHEET

Course code : MT410
Course title : Human Resource Management
Pre-requisite(s) : NIL
Co- requisite(s) : NIL
Credits :3L: T: P:
3 0 O
Class schedule per week : 3
Class . MBA
Semester / Level . 2/4

Name of Teacher

Course Objectives

This course enables the students to:

A

To understand the concept of human resource management and difference
between personnel, human resource and human capital and also enumerate the
importance, principles, objectives, practices, functions and growth of human
resource management

To relate problem understanding in view of Human Resource Practices, to classify the
factors influencing the wage and salary administration and can express different
forms of compensation for executive and non-executive

To organize training and development programmes by applying their techniques and
also to design executive development techniques to produce an effective work
culture, to justify and report performance appraisal and career development

To estimate essence and participation of Quality of Work Life and Programmes, to
develop human behavior and identify needs and satisfaction, to anticipate employee
grievances and devise a cell for redressal, to create a disciplinary culture through
relevant approaches and actions

To compare HR practices in domestic HRM and IHRM, to outline the key aspects of
the international human resource management and its importance in multi-national
corporations.

Course Outcomes

After the completion of this course, students will be able to:

COLl. | Compare the differences and similarities between challenges faced in Personnel

management and human resource management

CO2. | Forecast demand and supply of manpower requirement, recommend appropriate

recruitment as well as selection process, organize induction, can better design
transfer and promotional policies and can also classify the factors influencing
the wage and salary administration and can express different forms of




compensation for executives and non-executives

COa3. | Create an environment to impart training and various development programmes
to solve complex problems and evaluate appropriate performance appraisal
methods to judge the performance and could develop various career
development activities for growth opportunities and advancement for executives
and non-executives

CO4. | Recommend and summarize the essentials of quality of working life through
various HR practices and functions and also to identify the grievance handling
procedure with disciplinary actions at work place

CO5. | Compare HR practices in domestic HRM and IHRM and PCN, HCN and TCN
and also to outline the key aspects of the international human resource
management, its importance in multi-national corporations

Syllabus:

Module 1 Introduction
Evolution & Growth - Personnel Management, Human Resource Management, Concepts &
Significance of HRM, Principles and Objectives, Policies and Practices. [7]

Module 2 Designing and Developing HR System

Human Resources Planning, Job Analysis, Job Evaluation, Job Design, Job Enlargement, Job
Rotation, Job Enrichment, Recruitment, Selection, Placement, Induction, Transfer &
Promotion, Separation, Compensation Management :Introduction, Objectives, Influencing
Factors, Different forms of employee compensation for Executives & Non- Executives. [13]

Module 3 Human Resource Development
Concepts, Different Techniques, Development function, Training and Development,
Performance Appraisal & Career Development [11]

Module 4 Behavioural Dimensions of HRM

Introduction and Essentials of Quality of work life, Understanding Human Behaviour,
Identifying employee Needs and their Satisfaction, Employee Grievances and its Redressal,
Discipline- Concepts, Relevance, Approaches and Disciplinary Actions. [9]

Module 5 International Human Resource Management

Concept, Relevance, Types of International organization, International Human Resource
Management Practices. [5]

TEXT BOOKS

T1:Human Resource Management, lan Beardwell & Len Holden-Macmillan India Ltd
T2:Human Resource Management: gaining Competitive Advantage, Noe, Hollenbeck,
Gerhert & Wright, Irwin McGraw Hill.



REFERENCE BOOKS

R1:Human Resource Management, V.S.P Rao- Excel books.

R2:Managing Human Resources: Productivity, quality of work life, profits, Wayne F. Cascio-
TMH

R3:HRM and Personnel Management, Ashwathappa, TMH

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure
Direct Assessment

Assessment Tool % Contribution during CO Assessment
End Sem Examination Marks 50
Quiz (s) 30
Assignment 10
Seminar 10

Indirect Assessment

1. Student Feedback on Programme Outcome

Mapping of Course Outcomes onto Programme Outcomes

Course Outcome Program Outcome
1 2 3 4 5 6 7 8
1 2 1 3 2 2 3 3 2
2 2 1 1 1 1 2 1 3
3 1 1 1 1 1 1 1 1
4 1 1 1 1 1 1 1 1
5 2 1 2 1 2 1 1 1

Gaps in the syllabus (to meet Industry/Profession requirements)
POs met through Gaps in the Syllabus

Topics beyond syllabus/Advanced topics/Design

POs met through Topics beyond syllabus/Advanced topics/Design




Mapping Between COs and Course Delivery (CD) methods

Course

Course Delivery
CD | Course Delivery methods Outcome Method
CD1 | Lecture by use of boards/LCD projectors/OHP projectors CO1 CD1
CD?2 | Tutorials/Assignments CO2 CD1 and CD8
CD3 | Seminars CO3 CD1 and CD2
CD4 | Mini projects/Projects CO4 CD1 and CD2
CD5 | Laboratory experiments/teaching aids CO5 CD1 and CD8
CD6 | Industrial/guest lectures
CD7 | Industrial visits/in-plant training
CD8 | Self- learning such as use of NPTEL materials and internets
CD?9 | Simulation




MT 411 Business Research

COURSE INFORMATION SHEET

Course code : MT411
Course title . Business Research
Pre-requisite(s) - NIL
Co- requisite(s) - NIL
Credits :3L: T: P:
3 0O
Class schedule per week : 3
Class : MBA
Semester / Level : 214

Name of Teacher

Course Objectives

The course enables the students to:

A. | Develop an understanding of Role of Business Research, Process of Research and
Types of research

B. | Explain the mechanism for defining the Research Problem, research Objectives and
Hypothesis
Develop an understanding of merits and limitations of various research designs, types
of data and methods of data collection

D. | Explain the mechanism for applying salient Univariate, Bivariate and Multivariate tools
of data analysis.

E Explain the characteristics of a good Business research Report.

Course Outcomes

On successful completion of the course the student will be able to:

COL

Describe the research process and list the characteristics of various types of research

Co2.

Given a management problem determine the related Research Problem

COs.

Formulate Research Objectives and Hypothesis from a given research problem

CO4.

Given the research budget select suitable Research Design for achieving the research
objectives

COs.

Organize the data collection process, Analyse data and draw inferences and
recommend solutions to the research problem




Syllabus
Modulel

Obijective, Types, Methods & Process. Research Problem - Selection, Need & Techniques for
defining a Problem, Development of Hypothesis, Qualitative and Quantitative Research [8]

Module2

Features of a good Research Design, Exploratory & Descriptive Research Design,
Experimental Design - Causal relationships, Concept of Independent &

Dependent variables, Concomitant variable, Extraneous variable, Treatment,

Control group. [8]

Module3

Primary and Secondary data, Sampling Design, Errors in Data collection, Census and Sample
survey, Sample size determination, Characteristics of a good Sample design, Types of
Sample design. [6]

Module4d

Attitude Measurement and Scaling Techniques, Measurement in Research, Types of
Measurement Scales, Scaling Techniques - Likert, Thurstone, Semantic Differential.  [8]

Module5

Tools of data collection, Data Processing Operations, Introduction to ANOVA, Discriminant
Analysis, Factor Analysis, Conjoint Analysis and Clustering Methods, Significance of these
tools for Managerial Decision Making, Characteristics of a good Research Report. [10]
TEXT BOOKS

T1: Business Research Methods, Bryman, Alan & Emma Bell, Oxford University Press.
T2:Social research methods, Walliman, Nicholas Sage Publications.

T3:Statistical Methods in Business & Social Sciences, Shenray & Pant., Macmillan

REFERENCE BOOKS

R1: Research Methods in Behavioural Sciences, Dwivedi R.S, Macmillan.
R2: Research Methods for Business, Uma Sekaran, Wiley Publications

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure
Direct Assessment

Assessment Tool % Contribution during CO Assessment

End Sem Examination Marks 50




Quiz (s) 30
Assignment 10
Seminar 10

Indirect Assessment —

1. Student Feedback on Course Outcome

Mapping of Course Outcomes onto Program Outcomes

Course Program Outcomes

Outcome 1 2 3 4 5 6 7 8
#
1 1 1 1 3 3 1 2 1
2 2 1 3 2 3 3 2 1
3 3 1 3 2 3 3 3 1
4 1 1 1 3 3 3 2 1
5 2 1 3 3 3 3 3 1

Gaps in the syllabus (to meet Industry/Profession requirements):
POs met through Gaps in the Syllabus:

Topics beyond syllabus/Advanced topics/Design:

POs met through Topics beyond syllabus/Advanced topics/Design:

Mapping Between COs and Course Delivery (CD) methods

Course
Course Delivery

CD Course Delivery methods Outcome Method

Lecture by use of boards/LCD projectors/OHP CD1,CD2
CD1 | projectors CO1
CD2 | Tutorials/Assignments CO2 CD1,CD2
CD3 | Seminars Co3 CD1,CD2,CD4
CD4 | Mini projects/Projects/ Case study CO4 CD1,CD2
CD5 | Laboratory experiments/teaching aids CO5 CD1,CD2

CD6 | Industrial/guest lectures

CD7 | Industrial visits/in-plant training

Self- learning such as use of NPTEL materials and
CD8 | internets

CD9 | Simulation




MT 412 Operations Research

COURSE INFORMATION SHEET

Course code : MT412
Course title : Operation Research
Pre-requisite(s) - NIL
Co- requisite(s) - NIL
Credits 3 L: T: P:
3 00
Class schedule per week : 3
Class : MBA
Semester / Level : 214

Name of Teacher

Course Objectives

This course enables the students to:

To develop an understanding of decision making theories and operation research.

To explain the linear programming problems concepts and its applications

To develop an understanding of Transportation Problems and its methods

To explain the concept of Assignment problems and concept of game theory.

A
B.
C.
D
E

To explain the basic concept and application of replacement models and queuing
theory.

Course Outcomes

After the completion of this course, students will be able to:

CO1 | Describe the decision making and the concept of operation research and its application
areas in management

CO2 | Solve any problems using linear programming techniques and models and its
application in diverse fields.

CO4 | Interpret the problems using assignment theory and understand the significance of
Game theory in managerial application.

CO5 | Analyse situations and solve diverse problems using replacement models and interpret
managerial implication in decision making using queuing theory.




Syllabus:

Module -1 Decision making

The Quantitative approach to decision making, Nature and Significance of OR in decision
making, Scientific Methods in Operations Research, Models in Operations Research,
Application areas of OR in management. [7]

Module -2 Linear Programming
Model Formulation, Graphical Methods, Simplex Method, Big-M Method, Dual Simplex
Method, Sensitivity Analysis for LPP. [9]

Module -3 Transportation Problems

Basic concepts and Formulation, Minimization and Maximization Problems, North-West
Corner Rule, Vogel’s Approximation Method, MODI Method.

Assignment Problems - Concepts, Mathematical formulation, Hungarian Assignment
Method, Travelling Salesman as an Assignment Problem. [8]

Module -4 Game Theory
Introduction, Two Person Zero Sum Games, Pure strategy Games, Principal of Dominance,
Mixed Strategy Games. [8]

Module -5 Replacement Models

Types of Failure, Replacement of Items whose Efficiency Deteriorates with Time, Queuing
Theory - Concepts, Basic model of Queuing Theory, Managerial Implications in Decision
making. [10]

TEXT BOOKS:

T1: Operations Research - J.K. Sharma, Macmillan India Ltd.

T2: Introduction to Management Science - Fredrick S. Hillier and Mark S. Hillier, TMH
T3: Principals of Operation Research - Wagner, H.M, Prentice Hall

REFERENCE BOOKS:

R1: Operations Research - Principles and Practice - Ravindran, Phillips and Solberg, Wiley
R2: Operational Research - An Introduction, Taha, H.A— Macmillan

R3 : Operations Research - KantiSwarup, P.K. Gupta, Man Mohan, S. Chand and Company

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure
Direct Assessment

Assessment Tool % Contribution during CO Assessment
End Sem Examination Marks 50
Quiz (s) 30
Assighment 10
Seminar 10

Indirect Assessment

1. Student Feedback on Programe Outcome



Mapping of Course Outcomes onto Program Outcomes

Course Programme Outcomes
1 2 3 4 5 6 7 8

1 H H H L L H M H

2 M H L M L L M H

3 L H L M L L L H

4 H H H L L L M H

5 M H L L L L L H
Gaps in the syllabus (to meet Industry/Profession requirements)
POs met through Gaps in the Syllabus
Topics beyond syllabus/Advanced topics/Design
POs met through Topics beyond syllabus/Advanced topics/Design

Mapping Between COs and Course Delivery (CD) methods
Course
Course Delivery

CD | Course Delivery methods Outcome Method
CD1 | Lecture by use of boards/LCD projectors/OHP projectors CO1 CD1,CD2
CD2 | Tutorials/Assignments CO2 CD1,CD2
CD3 | Seminars COo3 CD1,CD2,CD4
CD4 | Mini projects/Projects CO4 CD1,CD2,CD6
CD5 | Laboratory experiments/teaching aids CO5 CD1,CD2
CD6 | Industrial/guest lectures
CD7 | Industrial visits/in-plant training
CD8 | Self- learning such as use of NPTEL materials and internets
CD?9 | Simulation




MT 413 IT Enabled Business Intelligence

COURSE INFORMATION SHEET

Course code : MT413
Course title . IT Enabled Business Intelligence
Pre-requisite(s) - NIL
Co- requisite(s) - NIL
Credits 2L T: P:
2 0 O
Class schedule per week : 2
Class : MBA
Semester / Level : 214

Name of Teacher
Course Objectives

This course enables the students to:

A. To understand the fundamentals concepts of information systems.

To understand the basics of management information system.

To acquire a hands-on knowledge of the underlying technological infrastructure.

B
C. To understand the essentials of decision support system.
D
E

To analyze a problem and design an appropriate solution.

Course Outcomes
After the completion of this course, students will be able to:

CO1. | Explain the methodologies of an information system and acquire a hands-on
knowledge

CO2. | Analyse projects, and technological infrastructure

CO 3. | Acquire different business models and their solution using a combination of tools and
techniques Managing projects, prototyping

CO 4. | Evaluate as a System analyst using multiple combination of tools and techniques

CO 5. | List the benefits, drawbacks and limitations and the various applications of internet
for the same

Syllabus

Modulel: System
Introduction and overview, Types of System, System Development life cycle (SDLC),
System Analyst and role, Tools and Techniques of system Analysis. [4]



Module2: Management Information System

Introduction and overview, Types and Characteristics, Transaction Processing Information
System, Accounting and Finance System, Marketing and Sales System, Production and
operation Management System, Human Resource Management System, Executive
information System.

Management Support system: Introduction and overview, Objectives and Characteristics,
Collaborative Computing Technologies, Group Support System and technologies, Cloud
computing [10]

Module3Decision support System:

Introduction and overview, DSS Architecture, Types of DSS, Managerial decision making
and information system, Requirement for decision support for decision making and other
executive work, Group DSS and Groupware Technologies, Decision Modelling and Analysis
,Managerial risk taking and organizational decision making [6]

Module4: Intelligent System

Introduction and overview, Artificial Intelligence, concept of Al, Al Vs Natural Intelligence,
Expert system, concept of Expert system, Structure of Expert System, Working and Benefits
Knowledge Management: Introduction and overview, Knowledge Acquisition and validation,
Knowledge representation, Inference Technique, [5]

Module 5 Data Ware Housing and Data Mining:

Introduction and Overview, Neural Network Fundamentals, Architecture, Applications,
Genetic Algorithm, Fuzzy Logic, Fuzzy sets in DSS, System Integration, Intelligent software
Agents and creativity. [5]

Text Books:
1. Decision Support System & Intelligent System, Turban, Aronson, Pearson

2. Business Intelligence: Data Mining an optimization for Decision Making, Vercellis
Carlo, Wiley

3. Kaey Issues in the Knowledge Management, Joseph M. Firestone, Mark W. McElroy,
Butterworth-Heinemann Publication, USA

Reference Books:
1.Introduction to Knowledge Management, Todd Groff, Thomas Jones , Butterworth-
Heinemann Publication, USA.
2.System Analysis and Design, KE Kendell, JE Kendell, Pearson Prentice Hall

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure
Direct Assessment

Assessment Tool % Contribution during CO Assessment
End Sem Examination Marks 50
Quiz (s) 30
Assighment 10
Seminar 10




Indirect Assessment —
1. Student Feedback on Course Outcome

Mapping of Course Outcomes onto Programme Outcomes

Course Outcome # Programme Outcomes
1 2 3 4 5 6 7 8
1 2 1 1 1 1 3 2 2
2 1 1 1 1 2 2 2 3
3 1 1 1 1 1 2 2 2
4 1 1 1 2 2 1 1 1
5 1 2 3 2 1 2 1 2
Gaps in the syllabus (to meet Industry/Profession requirements)
POs met through Gaps in the Syllabus
Topics beyond syllabus/Advanced topics/Design
POs met through Topics beyond syllabus/Advanced topics/Design
Mapping Between COs and Course Delivery (CD) methods
Course Course Delivery
CD | Course Delivery methods Outcome Method
CD | Lecture by use of boards/LCD
1 projectors/OHP projectors Co1 CD1,CD2
CD
2 Tutorials/Assignments CO2 CD1,CD2
CD
3 Seminars CO3 CD1,CD2,CD4
CD
4 Mini projects/Projects CO4 CD1,CD2,CD6
CD
5 Laboratory experiments/teaching aids CO5 CD1,CD2
CD
6 Industrial/guest lectures
CD
7 Industrial visits/in-plant training
CD | Self- learning such as use of NPTEL materials
8 and internets
CD
9 Simulation




MT 414 Strategic Management

COURSE INFORMATION SHEET

Course code : MT414
Course title . Strategic Management
Pre-requisite(s) - NIL
Co- requisite(s) - NIL
Credits L T: P:
2 0 0
Class schedule per week : 2
Class : MBA
Semester / Level : 214

Name of Teacher

Course Objectives

This course enables the students to:

A. To understand the basics of Strategic management, nature of  strategic
management , and it's objective

B. To explain the impact of different environments on strategic planning and the
relation between environmental appraisal and strategic planning

C. To analyze different types of strategies and integration of strategic plans with
business plans.

D. To familiarize the Strategic Analysis and Implementation Concepts.

E. To familiarize strategy evaluation concept for strategic planning and for decision
making.

Course Outcomes

After the completion of this course, students will be able to:

CO1. Analyze the strategic requirements, the system of strategic planning and
correlate business plans with strategic plans.

CO 2. Evaluate corporate level strategies as to optimize business plans in the shorter as
well as longer run

COs. Recognize the different strategic alternatives and be able to take appropriate
decisions.

CO 4. Analyze strategy implementation alternatives for effective decision making.

CO5. Evaluate the new business models and make appropriate plan for further action.




Syllabus
Module 1: Introduction of Strategic Management

Definition, nature, scope and importance of strategy and strategic management. Strategic
decision making. Process of strategic management and levels at which strategy operates. Role
of strategists. Defining strategic intent: vision, mission, goals and objectives. Business
definition. [6]

Module 2: Environment Appraisal

Concept of environment, components of environment (economic, legal, social, political and
technological). Environmental scanning techniques- ETOP, QUEST and SWOT. Internal
Appraisal: The internal environment, organisational capabilities in various functional areas
and strategic advantage profile. Methods and techniques used for organisational appraisal
(\Value chain analysis, financial and non-financial analysis, historical analysis, Identification
of critical success factors (CSF). [6]

Module 3: Corporate Level Strategies

stability, expansion, retrenchment and combination strategies. Corporate restructuring.
Concept of synergy. Business level strategies: Porter’s framework of competitive strategies,
conditions, risks and benefits of cost leadership, differentiation and focus strategies. Location
and timing tactics. Concept, importance, building and use of core competence [6]

Module 4: Strategic Analysis and Strategic Implementation

Corporate level analysis (BCG, GE nine cell, Hofer’s product market evolution and shell
directional policy matrix). Industry level analysis, Porter’s five forces model. Resource
allocation, Projects and procedural issues. Organisation structure and systems in strategy
implementation. Leadership and corporate culture, values. [6]

Module 5 : Strategic Evaluation and Ethics

Strategy control and operational control. Organisational systems and techniques of strategic
evaluation. Operational and derived functional plans to implement strategy integration of
functional plans. [6]

Text Books

1. Azhar Kazmi: Business policy

2. William F. Glueck: Strategic management and business policy
3. Michael Porter: Strategic Management

Reference Books
1. S.B. Budhiraja&Atheya: Cases in Strategic Management

2. Wheelen&Rangarajan: Concepts in strategic management & Business policy
Jay.B.Barney& William. S. Hesterly: Strategic Management & Competitive Advantage



Course Outcome (CO) Attainment Assessment tools & Evaluation procedure
Direct Assessment

Assessment Tool % Contribution during CO Assessment
End Sem Examination Marks 50
Quiz (s) 30
Assighment 10
Seminar 10

Indirect Assessment —
1. Student Feedback on Course Outcome

Mapping of Course Outcomes onto Program Outcomes

Course Outcome # Program Outcomes
1 2 3 4 5 6 7 8
1 H H M H M H M H
2 H M M H M H M M
3 L L L M L H M M
4 L L L M L M M M
5 M M M L M M L L

Gaps in the syllabus (to meet Industry/Profession requirements)
POs met through Gaps in the Syllabus

Topics beyond syllabus/Advanced topics/Design

POs met through Topics beyond syllabus/Advanced topics/Design

Mapping Between COs and Course Delivery (CD) methods

Course
Delivery
CD | Course Delivery methods Course Outcome | Method
Lecture by use of boards/LCD projectors/OHP
CD1 | projectors CO1 CD1
CD2 | Tutorials/Assignments CO2 CD1
CD1 and
CD3 | Seminars CO3 CD2
CD4 | Mini projects/Projects CO4 CD1, CD8
CD5 | Laboratory experiments/teaching aids CO5 CD1, CD8
CD6 | Industrial/guest lectures
CD?7 | Industrial visits/in-plant training
Self- learning such as use of NPTEL materials
CD8 | and internets
CD9 | Simulation




MT415 Cost Management

COURSE INFORMATION SHEET

Course code : MT415
Course title : Cost Management
Pre-requisite(s) - NIL
Co- requisite(s) - NIL
Credits :3L: T: P:
3 0 O
Class schedule per week : 3
Class . MBA
Semester / Level : 214

Name of Teacher

Course Objectives

This course enables the students to:

A. | To impart comprehensive knowledge in field of cost management with understanding
of the terminology and concepts in identifying and classifying costs classification of
cost.

B. | To give knowledge of different types of cost i.e. Material and Labour and their models
and plans.

C. | To give knowledge of Costing Method and understanding the concept of different type
of costing and their implication

D. | Toimpart knowledge of CVP Analysis with understanding of different methods and
models

E. | To define as well as explain the concept of Budgetary control system ,standard

Costing and variance analysis and its importance , advantages and disadvantage.

Course Outcomes

After the completion of this course, students will be able to:

CO1. Apply the Knowledge of cost accounting in the modern economic competitive
environment as a member or leader in diverse teams, and in multidisciplinary

CO 2. Identify Cost centre, opportunities, design and implement innovations in work
space according to their impact on business.

Coas. Differentiate methods of schedule costs per unit of production and to analyze the
profitability resulting from implementing its strategy.

CO 4. Use the costing system to prepare and analyse production reports where many
homogeneous products are manufactured.

CO5. Summarize company strategy, and identify the critical role of cost allocation in
the analysis of customer profitability and sales variances.




Syllabus
Module 1 Introduction

Cost — Meaning, Objective, Elements of Cost, Classification of Cost, Cost Accounting —
Meaning, Objective, Installation of Costing System, Cost centre and Cost Unit — Definition
& Concept, Objectives and Types, Cost Sheet. Material Cost: Purchase , Purchase Control,
Purchase Routine, Purchase Requisition, Purchase Quantity. Economic Order Quantity,
Maximum Level, Minimum Level, Ordering or Reordering Level, Danger Level, Stores
Control — Perpetual Inventory System, ABC Method. Methods of Pricing — Specific Price
Method, First In First Out, Last in First Out. [6]

Module 2 Labour Cost

Direct & Indirect Labour, Work Study, Method Study, Job Analysis and Job Evaluation,
Merit Rating, Casuals and Out Workers. Methods of Remuneration - Time Rate System,
Piece Rate System, Incentives Plans — Pre-requisites of Good Incentive Plan, Various
Incentive Plans — Halsey Premium Plan, Rowan Plan, Taylor’s Differential Piece rate
System, Merrick’s Differential Piece Rate System (Multiple Piece Rate System), Emerson’s
Efficiency Plan, Bedaux Plan. [6]

Module 3 Costing Methods

Job Order Costing - Procedures, Advantages, Limitations, Contract Costing — Cost Plus
Contract, Economic Batch Quantity, Batch Costing, Multiple Job Order Cost System,
Process Costing — Essentials, Procedures, Process Losses and Wastages, Abnormal Gain,
Internal Process Profits, Process Costing vs. Job Costing. Absorption and Marginal Costing
Absorption Costing —Meaning and Limitations, Marginal Cost— Definition and Nature.
Marginal Costing — Net Profit Under Marginal Costing and Absorption Costing, Difference
Between Marginal Costing and Absorption Costing. [6]

Module 4 CVP Analysis

Meaning and Relationship, Break Even Analysis — Meaning, Assumptions, Methods of
Calculations — Algebraic Method, Graphical Presentation, Contribution — Meaning &
Concept, Calculation, P/V Ratio- Meaning & Concept, Calculation. Margin of Safety (MS) —
Meaning & Concept, Calculation, Limiting Factor, Angle of Incident, Construction of Profit
Volume Chart, Limitations of Break Even Analysis. [6]

Module 5 Budgetary Control and Standard Costing

Budget and Budgetary Control System — Meaning & Concept, Objectives, Advantages,
Limitations, Standard Cost — Meaning & Concept, setting of different types of Standards,
Standard Costing — Meaning & Concept, Advantages, Disadvantages, Standard Costing Vs
Budgetary Control System, Variance Analysis — Material Cost Variance, Material Price
Variance, Material Usage Variance, Labour Cost Variance, Labour Rate Variance, Labour
Efficiency Variance. [6]

TEXT BOOKS:

1. Principles and Practice of Cost Accounting, N K Prasad, Books Syndicate Pvt. Limited.
2. Cost Accounting, M N Arora, Vikas Publication

REFERENCE BOOKS:



1. Cost Accounting, M Y Khan and P K Jain, Tata Mc Graw Hill Publication 4. Cost

Accounting, Charles T Horngren, Pearson Education

2. Cost Accounting: Foundation and Evolution, Kinney & Raiborn, South Western Cengage
Learning

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure
Direct Assessment

Assessment Tool

% Contribution during CO Assessment

End Sem Examination Marks 50
Quiz (s) 30
Assignment 10
Seminar 10

Indirect Assessment —

1. Student Feedback on Course Outcome

Mapping of Course Outcomes onto Program Outcomes

Course Outcome #

Program Outcomes

1 2 3 4 5 6 7 8
1 1 1 2 1 2 1 2 1
2 1 2 2 1 2 1 2 2
3 3 3 3 2 3 1 2 2
4 3 3 3 2 3 2 2 2
5 2 2 2 3 2 2 3 3

Mapping Between COs and Course Delivery (CD) methods

Course Course Delivery
CD | Course Delivery methods Outcome Method
CD | Lecture by use of boards/LCD CD1,CD2,CD4,.CD
1 projectors/OHP projectors CO1 6
CD CD1,CD2,CD4,,CD
2 Tutorials/Assignments CO2 6
CD
3 Seminars COo3 CD1,CD2,CD4,,
CD
4 Mini projects/Projects CO4 CD1,CD2,CD4
CD
5 Laboratory experiments/teaching aids CO5 CD1,CD2,CD3
CD
6 Industrial/guest lectures
CD
7 Industrial visits/in-plant training
CD | Self- learning such as use of NPTEL materials
8 and internets
CD

Simulation




MT 416 Business Communication 11

COURSE INFORMATION SHEET

Course code : MT416
Course title . Business Communication 11
Pre-requisite(s) - NIL
Co- requisite(s) - NIL
Credits 1L: T: P:
0 0 2
Class schedule per week : 2
Class : MBA
Semester / Level : 214

Name of Teacher

Course Objectives

This course enables the students to:

A. | To analyze and demonstrate writing and speaking processes through invention,
organization, drafting, revision, editing, and presentation.

B. | To understand the importance of specifying audience and purpose and to select
appropriate communication choices.

C. | Tointerpret and appropriately apply modes of expression, i.e., descriptive,
expositive, Narrative, scientific, and self-expressive, in written, visual, and oral
communication

D. | To participate effectively in groups with emphasis on listening, critical and
reflective thinking, and responding.

E. | To develop the ability to research and write a documented paper and/or to give an
oral presentation.

Course Outcomes

After the completion of this course, students will be able to:

Co1

Apply business communication strategies and principles to prepare effective
communication for domestic and international business situations.

CO2

Utilize analytical and problem-solving skills appropriate to business
communication.

CO3

Participate in team activities that lead to the development of collaborative work
skills.

CO4

Select appropriate organizational formats and channels used in developing and
presenting business messages

CO5

Communicate via electronic mail, Internet, and other technologies and deliver an

effective oral business presentation.




Syllabus
Module 1 Introduction to Business Communication:

Oral communication: Nonverbal communication, video conferencing, listening skill, public
speaking, Body Language, postures and gestures, handshakes, gaze, smiles, hand movements,
voice modulation, Eye contact, use of expression. [6]

Module 2 Written communications:

circulars, notices, memos, agenda and minutes of meeting, report writing, Creative writing,
framing advertisement, slogans, captions, preparing press notes, resume writing, using
Facsimiles (Fax), Handling Mail, writing essays, paragraph, summaries. [6]

Module 3

Group Discussions, Extempore, Principles of effective speech and presentations, Role
playing. [6]

Module 4 Introduction to managerial writing

: Writing Business Letters — Formats and Styles of business letters, Types of business letters—
Request, Enquiry, Placing Order, Instruction, Action, Complaint, Adjustment, Sales,
Reference, Good News &Bad News, Acknowledgement. [6]

Module 5:

Various activities will be conducted for overall personality development of students
emphasizing on Business communication. (Interpersonal Relational ship, Stress Management,
Conflict Management, Time Management) [6]

Suggested Software
1. ITELL

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure
Direct Assessment

Assessment Tool % Contribution during CO Assessment
End Sem Examination Marks 50
Quiz (s) 30
Assighment 10
Seminar 10

Indirect Assessment —
1. Student Feedback on Course Outcome




Mapping of Course Outcomes onto Program Outcomes

Course Outcome #

Program Outcomes

1 2 3 4 5 6 7 8
1 1 1 2 1 2 1 2 1
2 1 2 2 1 2 1 2 2
3 3 3 3 2 3 1 2 2
4 3 3 3 2 3 2 2 2
5 2 2 2 3 2 2 3 3

Mapping Between COs and Course Delivery (CD) methods

Course Course Delivery

CD | Course Delivery methods Outcome Method

Lecture by use of boards/LCD projectors/OHP
CD1 | projectors CO1 CD1,CD2,CD4,,CD6
CD2 | Tutorials/Assignments CO2 CD1,CD2,CD4,,CD6
CD3 | Seminars COo3 CD1,CD2,CD4,,
CD4 | Mini projects/Projects CO4 CD1,CD2,CD4
CD5 | Laboratory experiments/teaching aids CO5 CD1,CD2,CD3
CD6 | Industrial/guest lectures
CD7 | Industrial visits/in-plant training

Self- learning such as use of NPTEL materials
CD8 | and internets

CD9

Simulation




MT417 French Language

COURSE INFORMATION SHEET

Course code

: MT417

Course title : French Language
Pre-requisite(s) - NIL
Co- requisite(s) - NIL
Credits 3L T: P:
3 0 0
Class schedule per week : 3
Class : MBA
Semester / Level : 214

Name of Teacher

Course Objectives

This course enables the students to:

A

To develop the knowledge, understanding and the listening, reading,
speaking and writing skills necessary for effective interaction in French.

To explore the nature of languages as systems by making comparisons
between French and English, leading to an appreciation of the correct
application of linguistic structures and vocabulary.

To demonstrate correct application of linguistic structures and vocabulary.

To develop knowledge of the culture of French-speaking communities

moo

To inculcate an understanding of the interdependence of language and
culture, thereby encouraging reflection on their own cultural heritage.

Course Outcomes

After completion of this course, students will be able to :

CO1. | Recognizes and responds to words, phrases and simple sentences in spoken
French.
CO 2. | Identifies and responds to features of written French.
CO 3. | Uses known words in French to interact in everyday activities.
CO 4. | Demonstrates developing writing skills by recognizing and copying French.
CO 5. | Explores ways in which meaning is conveyed in French.
Syllabus
Module 1

Langue Francaise, Le pronom personnel, Articles définis et indéfinis, Verbes au présent,

Se présenter

et présenter quelqu’un (salutations formelles et informelles), Nationalités,

professions, nombres, Négation, Demander et donner des infos personnelles [9]




Module 2
Articles partitifs, expression de la quantité, Les chiffres, Formule de politesse, les heures, les

jours de la semaine, les mois de I’année, Adjectifs démonstratifs. [9]
Module 3
Trois formes d’interrogation, Utilisation de « est-ce que ? » et « qu’est-ce que c’est ? » quel,
quelle etc. L'impératif, Adjectifs qualificatifs (mas/fém., pluriel etc.) et possessifs [9]
Module 4
Parler de golts et des préférences et leurs degrés, Le présent, futur proche, passé récent,
Décrire une personne ou un lieu. [9]
Module 5
Le passe composé, le futur, I’imparfait. Parler de ses activités quotidiennes, Décrire la ville,
des amis, des parents etc. [9]
Text Books

1. Jumelage - Niveau-1, Manjiri Khandekar & Roopa Luktuke, Saraswati House Pvt.

Ltd. New-Delhi

2. Alter Ego-1, Annie Berthet, Catherine Hugot, Véronique M. Kizirian, Béatrix
Sampsons & Monique Waendendries, Hachette, Paris

Reference Books
1. Campus- 1, Jacky Girardet & Jacques Pécheur, CLE international, Paris
2. Libre Echange- 1, Janine Courtillon, Genevieve-Dominique de Salins & Christine
Guyot-Clément, Didier, Paris

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure
Direct Assessment

Assessment Tool % Contribution during CO Assessment
End Sem Examination Marks 50
Quiz (s) 30
Assignment 10
Seminar 10

Indirect Assessment —
1. Student Feedback on Course Outcome

Mapping of Course Outcomes onto Program Outcomes

Course Outcome # Program Outcomes
1 2 3 4 5 6 7 8
1 1 1 2 1 2 1 2 1
2 1 2 2 1 2 1 2 2
3 3 3 3 2 3 1 2 2
4 3 3 3 2 3 2 2 2
5 2 2 2 3 2 2 3 3




Gaps in the syllabus (to meet Industry/Profession requirements)
POs met through Gaps in the Syllabus

Topics beyond syllabus/Advanced topics/Design

POs met through Topics beyond syllabus/Advanced topics/Design

Mapping Between COs and Course Delivery (CD) methods

Course Course Delivery
CD | Course Delivery methods Outcome Method
CD | Lecture by use of boards/LCD CD1,CD2,CD4,.CD
1 projectors/OHP projectors Co1 6
CD CD1,CD2,CD4,,CD
2 Tutorials/Assignments CO2 6
CD
3 Seminars CO3 CD1,CD2,CD4,,
CD
4 Mini projects/Projects CO4 CD1,CD2,CD4
CD
5 Laboratory experiments/teaching aids CO5 CD1,CD2,CD3
CD
6 Industrial/guest lectures
CD
7 Industrial visits/in-plant training
CD | Self- learning such as use of NPTEL materials
8 and internets
CD
9 Simulation




MT417 German Language

COURSE INFORMATION SHEET

Course code : MT418
Course title : German Language
Pre-requisite(s) - NIL
Co- requisite(s) - NIL
Credits :3L: T: P:
3 00
Class schedule per week : 3
Class . MBA
Semester / Level : 214

Name of Teacher

Course Objectives

This course enables the students to:

A. | To enable the learners to listen and understand the spoken German language
which uses the elementary spoken structures.

B. | To enable the learners to speak and engage in simple dialogues in German.

C. | Toenable the learners to read and understand the elementary texts in German.

D. | To enable the learners to write simple sentences and short paragraphs in German.

E. | To expose the learners to the historical, social and cultural aspects of Germany
and other German speaking countries.

Course Outcomes

After the completion of this course, students will be able to:

Co1

Understand familiar, everyday expressions and simple sentences.

CO2

Introduce him/herself and others as well as ask others about themselves and
Communicate using simple sentences.

CO3

Read and comprehend basic German sentences relating to routine situations.

CO4

Write simple sentences and short paragraphs in German.

CO5

Identify and deal with social and cultural aspects of Germany and other German
speaking countries.




Syllabus

Module 1

Sich begrissen, sich vorstellen, sich verabschieden und Woher kommen Sie? L&ndernamen,
Nationalitatsbezeichnung, Das Verb: Présens — ( sein, heissen), Personalpronomen: ich und
Sie, Verb + Adjektiv, Das Nomen: Singular und Plural, Zahlen von 1 — 10. Antworten mit Ja
/ Nein [7]

Module 2

Das Alphabet, buchstabieren, Das Verb: haben, schliessen, machen, Fragepronomen, Zahlen

von 0- 1,000,000, Personalpronomen, Das Demonstrativpronomen ,,DAA®, Unterschied

zwischen Uhr — Stunde, Negativartikel, Der Artikel: bestimmter und unbestimmter Artikel.
[12]

Module 3

Reisende im Gesprach, Das Verb: Préasens - (fahren, lesen, nehmen usw.), Vorsilbe und Verb
(trennbare Verben), Wortstellung von trennbaren Verben, Prapositionen, Tage — Monate.
Erkl&rung von drei sie/Sie, Der Akkusativ, ,,es gibt/gibt es®. [6]

Module 4

Ein Freunde besucht, Das Nomen: Akkusativ-und Dativergdnzungen, Das Fragepronomen:
Wem?, Possessiv-Pronomen, Prépositionen mit dem Dativ und mit dem Akkusativ, Das
Zeitadverb.

Geburtstag feiern, Telefongespréach, Die Uhrzeiten, Modalverben, Das Personalpronomen bei
Akkusativ- und Dativerganzungen. [6]

Module 5

Die Wohnung beschreiben, Ein Zimmer vermieten, Richtungsangaben, Das
Demonstrativpronomen: dies, wohen? — wo? — wohin? Prapostionen mit dem Akkusativ oder
Dativ, Jahreszahlen, Konjugation von mdchten, Der Genetiv, Das Préteritum: sein und haben,
Reflexivpronomen, Das Perfekt. [14]

Text Book:
1.Heinz Griesbach, Dora Schulz. Deutschsprachlehre fir Auslander, Max Hueber Verlag,
Minchen, Germany.(Note: Text pages relevant to the modules will be only dealt with).

Reference Books:

1. Hartmut Aufderstrasse, Jutta Miller, Thomas Storz. Lagune: Kursbuch: Deutsch als
Fremdsprache - A1-1 + 1l,Hueber Verlag, Ismaning, Germany.

2. Roza Maria Dallapiazza, Eduard von Jan, TilSchonherr. Tangram Aktuell — Al-1 + Il, Max
Hueber Verlag, Ismaning, Germany.

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure

Direct Assessment

Assessment Tool % Contribution during CO Assessment
End Sem Examination Marks 50
Quiz (s) 30
Assignment 10
Seminar 10




Indirect Assessment —

1. Student Feedback on Course Outcome

Mapping of Course Outcomes onto Program Outcomes

Course Outcome #

Program Outcomes

1 2 3 4 5 6 7 8
1 1 1 2 1 2 1 2 1
2 1 2 2 1 2 1 2 2
3 3 3 3 2 3 1 2 2
4 3 3 3 2 3 2 2 2
5 2 2 2 3 2 2 3 3

Gaps in the syllabus (to meet Industry/Profession requirements):

POs met through Gaps in the Syllabus:
Topics beyond syllabus/Advanced topics/Design:

POs met through Topics beyond syllabus/Advanced topics/Design:

Mapping Between COs and Course Delivery (CD) methods

Course Course Delivery
CD | Course Delivery methods Outcome Method
CD | Lecture by use of boards/LCD CD1,CD2,CD4,.CD
1 projectors/OHP projectors CO1 6
CD CD1,CD2,CD4,,CD
2 Tutorials/Assignments CO2 6
CD
3 Seminars COo3 CD1,CD2,CD4,,
CD
4 Mini projects/Projects CO4 CD1,CD2,CD4
CD
5 Laboratory experiments/teaching aids CO5 CD1,CD2,CD3
CD
6 Industrial/guest lectures
CD
7 Industrial visits/in-plant training
CD | Self- learning such as use of NPTEL materials

and internets




MT419 Legal Environment for Busi ness

COURSE INFORMATION SHEET

Course code : MT419
Course title . Legal Environment for Business
Pre-requisite(s) - NIL
Co- requisite(s) - NIL
Credits 2L T: P:
2 00
Class schedule per week : 2
Class : MBA
Semester / Level : 1/4

Name of Teacher

Course Objectives

This course enables the students to:

1. | To explain the concept of contract, performance of contract and breach of
contract and special types of contract.

2. | To develop the understanding of partnership business

3 | To explain rights, duties and dissolution of firm

4 | To introduce basics of company act and aware them with company
management.

5. | To introduce and explain negotiable instrument act as well as sales of goods
act.

Course Outcomes

After the completion of this course, students will be able to:

COL1. | Analyse contract and define the business actions as valid contract, pledge or
bailment.

CO2. | Identify critical issues of partnership business and can recognize its rights and
duties.

COa. | Distinguish Public and Private company, explain the duties and
responsibilities of the management to run the company business.

CO4. | Define and characterize different negotiable instruments.

CO5. | Develop the idea of sale, distinguish sale and agreement to sell and can
explain conditions and warranties.




Syllabus:

Module 1 The Indian Contract Act 1872
Meaning and Nature of Contract, Essentials of a Valid Contract, Types of Contract,
Performance and Discharge of a Contract, Remedies for Breach of Contract. [4]

Module 2 Special Contracts

Indemnity- Concept, Rights and Duties of Parties, Guarantee- Concept, Difference Between
Indemnity and Guarantee. Bailment- Concept, Sale, Duties and Rights of Parties, Pledge-
Concept, Duties and Rights of Parties. [8]

Module 3 The Indian Partnership Act 1932

Meaning and Nature of Partnership, Essential Elements of Partnership, Partners and Firms,
Registration of Firms, Types of Partners, Rights, Duties and Liabilities of Partners,
Dissolution of Partnership Firm, [6]

Module 4 The Companies Act 1956

Meaning, Salient Features and Types of company, Lifting of Corporate Veil, Difference
between Public and Private company, Formation of Company, Memorandum of Association,
Avrticles of Association, Prospectus. [6]

Module 5 The Negotiable Instruments Act 1881

Definition and Characteristics of Negotiable Instruments, Essentials of Negotiable
Instruments, Negotiation and Discharge of Negotiable Instruments, Crossing of a Cheque.
The Sales of Goods Act 1930: Introduction and features, Distinction between ‘Sale’ and
‘Agreement to sell’, Subject- matter of Contract of Sale, Conditions and Warranties. [6]

TEXT BOOKS:

1 Business Law: One should Know, Ajay Garg, Navi Publication.
2 Legal Aspects of Business, Akhileshwar Pathak, Tata McGraw Hill.
3 Indian Business Laws, S.K.Aggarawa |1& K. Singhal, Galgotia Publications Pvt. Ltd.

REFERENCE BOOKS

1.Business Law Including Company Law, S.S. Gulsan & G.K. Kapoor, New Age

International Publishers.

2.Business Law, Satish B Mathur, McGraw-Hill.

3.Mercantile Law, M.C.Kuchhal, Vikash Publications.

4.Bare Act with short notes/comments(For each Different Laws)- Universal Law
Publishing Co. Pvt. Ltd., Commercial Law Publishers ( India).

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure
Direct Assessment

Assessment Tool % Contribution during CO Assessment
End Sem Examination Marks 50
Quiz (s) 30
Assignment 10




| Seminar |

10

Indirect Assessment —

1. Student Feedback on Course Outcome

Mapping of Course Outcomes onto Program Outcomes

Course Outcome #

Program Outcomes

1 2 3 4 5 6 7 8
1 1 1 2 1 2 1 2 1
2 1 2 2 1 2 3 2 2
3 3 3 3 2 3 1 2 2
4 3 3 3 2 3 2 2 2
5 2 2 2 3 2 2 3 3

Gaps in the syllabus (to meet Industry/Profession requirements)
POs met through Gaps in the Syllabus
Topics beyond syllabus/Advanced topics/Design
POs met through Topics beyond syllabus/Advanced topics/Design

Mapping Between COs and Course Delivery (CD) methods
Course Course Delivery
CD | Course Delivery methods Outcome Method
Lecture by use of boards/LCD CD1,CD2,CD4,.CD
CD1 | projectors/OHP projectors CO1 6
CD1,CD2,CD4,,CD
CD2 | Tutorials/Assignments CO2 6
CD3 | Seminars CO3 CD1,CD2,CD4,,
CD4 | Mini projects/Projects CO4 CD1,CD2,CD4
CD5 | Laboratory experiments/teaching aids CO5 CD1,CD2,CD3
CD6 | Industrial/guest lectures
CD7 | Industrial visits/in-plant training
Self- learning such as use of NPTEL
CD8 | materials and internets
CD9 | Simulation




MT 560 Summer Internship

COURSE INFORMATION SHEET

Course code : MT560

Course title : Summer Internship
Pre-requisite(s) - Nil

Credits : Non Credit

Each student will complete an Internship of 4-6 weeks in an organization. The student
will register for this Non Credit course in Sem I11. Direct Assessment will be based on
evaluation of the Internship report and a Viva Voce conducted anytime during the

semester.



MT 501 Entrepreneurship

COURSE INFORMATION SHEET

Course code : MT501
Course title . Entrepreneurship
Pre-requisite(s) - NIL
Co- requisite(s) - NIL
Credits 1L T P
1 0 0
Class schedule per week : 1
Class : MBA
Semester / Level - 4/5

Name of Teacher

Course objective:

This course enables the students to:

A. To understand the various concepts of entrepreneurship, marketing process and
tools of marketing

B. To identify the motivational traits of entrepreneurs, marketing strategies of Bio-
Technology companies and the promotional activities

C. To know the entrepreneurial development process and the power of positioning
of a biotech company

D. To understand the setting up small business firms, the negotiation process and
the channel strategies

E. Basic knowledge of international marketing with emphasis on start-up
businesses

F. To understand the barriers and solutions of entrepreneurship-SWOT analysis

G. To design the B-Plans for companies and steps for commercialization of firms

Course outcomes:

After successfully completing the course the students will be able to

CO1 | Identify factors of the entrepreneurship process and apply the marketing concepts for
start-up firms
CO2 | Visualize the development of traits of motivation and utilising the tools of marketing

for creating a biotech start-up firm.




CO3 | Design the process to develop an entrepreneur and also to develop new ones among
the new start-up firm.

CO4 | the priorities of setting-up of new enterprise and overcoming the barriers of
entrepreneurship.

CO5 | Apply the techniques of entry strategies of markets and positioning the company’s
new offerings in the selected global market/segment.

CO6 | Understand The role of SWOT analysis and the related understanding of the risks in
new ventures

Syllabus:

Module 1

Introduction

Definition, Concept of Entrepreneurship & Intrapreneurship, Characteristics and skills of
entrepreneurs

Entrepreneurial Development

Entrepreneurship & Economic development, Contribution of Small enterprises to the
economy, Entrepreneurial environment, Types of Entrepreneurs. [3]

Module 2

Developing the Business Plan

Generating Business Ideas, Selecting a Business Idea, Elements of a Business Plan,

Building Competitive Advantage, Conducting feasibility Analysis. [3]

Module 3

Sources of Finance

Equity vs. Debt Capital, Sources of Equity Finance, Institutional finance, Venture

Capital, Lease Finance,

Forms of Business Ownership

Sole Proprietorship, Partnership, Corporations and other forms of ownership [3]

Module 4

Intellectual Property Management :

Importance of innovation, Patents& Trademarks in Small Businesses, Introduction to

laws relating to IPR in India. [3]

Module 5

Institutional support for small businesses:

Support in areas of Technology, Finance, Infrastructure, Marketing,

Entrepreneurship Development

Minimum 5 Cases to be discussed [3]




Text books:

1. Hisrich & Peters, Entrepreneurship, Tata McGraw Hill

2. Norman M. Scarborough, Essentials of Entrepreneurship & Small Business

Management
3.
Reference books:

1. Entrepreneurship, Rajeev Roy, Oxford University Press

2. Entrepreneurship Management : Text and Cases, Bholanath Dutta ,Excel

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure

Direct Assessment

Assessment Tool % Contribution during CO Assessment
End Sem Examination Marks 50
Quiz (s) 30
Assignment 10
Seminar 10

Indirect Assessment —

1. Student Feedback on Course Outcome

Mapping of Course Outcomes onto Program Outcomes

Course Outcome #

Program Outcomes

1 2 3 4 5 6 7 8
1 1 1 2 1 2 1 2 1
2 1 2 2 1 2 1 2 2
3 3 3 3 2 3 1 2 2
4 3 3 3 2 3 2 2 2
5 2 2 2 3 2 2 3 3

Gaps in the syllabus (to meet Industry/Profession requirements)

POs met through Gaps in the Syllabus

Topics beyond syllabus/Advanced topics/Design
POs met through Topics beyond syllabus/Advanced topics/Design




Mapping Between COs and Course Delivery (CD) methods

Course Course Delivery
CD | Course Delivery methods Outcome Method
CD | Lecture by use of boards/LCD CD1,CD2,CD4,.CD
1 projectors/OHP projectors Co1 6
CD CD1,CD2,CD4,,CD
2 Tutorials/Assignments COo2 6
CD
3 Seminars CO3 CD1,CD2,CD4,,
CD
4 Mini projects/Projects CO4 CD1,CD2,CD4
CD
5 Laboratory experiments/teaching aids CO5 CD1,CD2,CD3
CD
6 Industrial/guest lectures
CD
7 Industrial visits/in-plant training
CD | Self- learning such as use of NPTEL materials
8 and internets
CD

Simulation




MT502 Business Ethics and CSR

COURSE INFORMATION SHEET

Course code : MT502
Course title : Business Ethics and CSR
Pre-requisite(s) - NIL
Co- requisite(s) - NIL
Credits 1L T: P
10 O
Class schedule per week 1
Class : MBA
Semester / Level : 4/5

Name of Teacher:

Course objective:

This course enables the students to:

A

To understand and appreciate the elements of ethics, the importance of
ethical decision making, and its effects on themselves, business and society

To distinguish between ethics and morals.

To understand the ethical dilemmas facing managers.

B.
C.
D

To explore models that supports ethical decision making and their
limitations.

To understand corporate social responsibility and philanthropy

E.
F

To consider the role of business in relation to ethics, CSR & sustainability.

Course outcomes:

After successfully completing the course the students will be able to:

Co1 Apply ethical components of managerial decision making
CO2 Develop strategies using ethical frameworks
COs3 Draw upon a range of models to aid ethical decision-making
CO4 Apply the knowledge of ethics to everyday
CO5 Outline the importance of CSR in business practices
Syllabus:
Module 1

Nature and purpose-Introduction, Definition of Ethics, Moral Behaviour, Characteristics of

moral standards

Business Ethics- Role of ethics in business, Relative autonomy of business morality.  [3]




Module 2
Business Ethics and Individual Interest- Interest based outlook, Impact of interest on moral

goals and moral principles, Utilitarian views on business ethics. [3]
Module 3

Theories of Virtue: Productive Practices and Team Motivation, Prospects of Virtues in
Business Ethics and Management Theory [3]
Module 4

Introduction to CSR- Meaning & Definition of CSR, Concept of sustainability, CSR
through triple bottom line and Sustainable Business; environmental aspect of CSR  [3]

Module 5

International framework for corporate social Responsibility -Carroll's model; drivers of
CSR; major codes on CSR; Initiatives in India. Review current trends and opportunities in
CSR.CSR as a Strategic Business tool for Sustainable development [3]
Minimum 5 Cases to be discussed

Text books:

1. S.A. Sherlekar, Ethics in Management, Himalaya Publishing House, 2009.
2. Corporate Social Responsibility in India - Sanjay K Agarwal

Reference books:

1. W.H. Shaw, Business Ethics, Cengage Learning, 2007
2. The World Guide to CSR - Wayne Visser and Nick Tolhurst

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure
Direct Assessment

Assessment Tool % Contribution during CO Assessment
End Sem Examination Marks 50
Quiz (s) 30
Assighment 10
Seminar 10

Indirect Assessment —
1. Student Feedback on Course Outcome

Mapping of Course Outcomes onto Program Outcomes

Course Outcome # Program Outcomes
1 2 3 4 5 6 7 8
1 1 1 2 1 2 1 2 1
2 1 2 2 1 2 1 2 2
3 3 3 3 2 3 1 2 2
4 3 3 3 2 3 2 2 2




Gaps in the syllabus (to meet Industry/Profession requirements)
POs met through Gaps in the Syllabus

Topics beyond syllabus/Advanced topics/Design

POs met through Topics beyond syllabus/Advanced topics/Design

Mapping Between COs and Course Delivery (CD) methods

Course Course Delivery
CD | Course Delivery methods Outcome Method
CD | Lecture by use of boards/LCD CD1,CD2,CD4,,CD
1 projectors/OHP projectors Co1 6
CD CD1,CD2,CD4,,CD
2 Tutorials/Assignments CO2 6
CD
3 Seminars CO3 CD1,CD2,CD4,,
CD
4 Mini projects/Projects CO4 CD1,CD2,CD4
CD
5 Laboratory experiments/teaching aids CO5 CD1,CD2,CD3
CD
6 Industrial/guest lectures
CD
7 Industrial visits/in-plant training
CD | Self- learning such as use of NPTEL materials
8 and internets
CD
9 Simulation




MT 503 Project

COURSE INFORMATION SHEET

Course code : MT503
Course title : Project
Pre-requisite(s) :NIL
Co- requisite(s) - NIL
Credits :3

Semester / Level 1 4/5



MBA PROGRAMME
ELECTIVES

BUSINESS ANALYTICS



MT 547 Business Forecasting

COURSE INFORMATION SHEET

Course code : MT 547
Course title : Business Forecasting
Pre-requisite(s) :MT405, MT411
Co- requisite(s) - NIL
Credits 2L T P
2 0 0
Class schedule per week  :2
Class : MBA

Semester/Level :3/5
Name of Teacher :

Course Objectives

This course enables the students to :

1. | To understand predictive analytics.

2. | Expose to various forecasting methods.

3. | To impart knowledge of factors affecting demand.

4. | To understand forecasting techniques with computer software.

5. | Equip with various time series models

Course Outcomes

After the completion of this course, students will be able to:

CO 1. | Apply forecasting methods.

coz. Use smoothing and decomposition method.

CO3. Forecast dynamics of demand.

CO4. | Apply regression models for forecasting

CO5. | Apply Box Jenkins and ARIMA time series models.

Syllabus

Module 1:

Predictive analytics: An overview

Overview of quantitative and qualitative predictive analytics and forecasting methods,
Measuring forecasting accuracy, Naive forecasting methods, forecasting with Internet time
series data, forecast process, data consideration , SAS Primer ( the interfaces of SAS) [6]

Module 2:



Smoothing and decomposition method

Single variable forecasting methods, Moving averages, simple and double exponential
smoothing , smoothing models for seasonal data , Additive and multiplicative decomposition
methods , SAS Primer (working with data sets, reading / writing files, descriptive statistics ,
tabulations) [6]

Module 3:

Estimation of Demand

Marketing Research techniques, consumer surveys, consumer clinics, focus groups, market
experiments in Test stores, statistical estimation, variable identification [6]

Module 4:

Forecasting with regression models

Introduction to forecasting with Regression methods, SAS Primer (proc, reg, time trend
modelling), forecasting with multiple regression, SAS primer (Proc, reg, proc Logistic) [6]

Module 5 :

ARIMA Time series models

Stationary of time series, transformation for achieving stationary, auto correlations and partial
correlations, autoregressive models, Moving average models, ARIMA models, BOX Jenkins
methodology of model building [6]

TEXT BOOKS
1. Bowerman BL, O Connell R T and Koehler A B forecasting, Time Series and
Regression: An applied approach, 4/e Thomson , 2005.
2. Hanke J E and Wichern D W, Business forecasting, a/e , Prntice Hall 2009

REFERENCE BOOKS
1. Keithord , Robert Fildes(2012) : Principles of business forecasting, Cengage learning

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure
Direct Assessment

Assessment Tool % Contribution during CO Assessment
Mid Sem Examination Marks 25
End Sem Examination Marks 50
Quiz (s) 20
Assignments 5

Indirect Assessment —
1. Student Feedback on Course Outcome

Mapping between Course Objectives and Course OQutcomes




Course Course Outcomes
Objectives 1 2 3 4 5
1 1 1 2 2 2
2 2 1 3 2 2
3 2 2 2 2 2
4 1 1 2 3 2
5 3 3 2 2 1

Gaps in the syllabus (to meet Industry/Profession requirements)

POs met through Gaps in the Syllabus
Topics beyond syllabus/Advanced topics/Design

Mapping Between COs and Course Delivery (CD) methods

Course Course Delivery

CD | Course Delivery methods Outcome Method

Lecture by use of boards/LCD
CD1 | projectors/OHP projectors CO1 CD1,CD8
CD2 | Tutorials/Assignments CO2 CD1,CD4,CD8
CD3 | Seminars CO3 CD1,CD2,CD4,CD9
CD4 | Mini projects/Projects/case studies CO4 CD1,CD2,CD4
CD5 | Laboratory experiments/teaching aids CO5 CD1,CD2,CD9
CD6 | Industrial/guest lectures
CD7 | Industrial visits/in-plant training

Self- learning such as use of NPTEL materials
CD8 | and internets

CD9

Simulation




MT 548 Data Visualization for Managers

COURSE INFORMATION SHEET

Course code : MT 548
Course title : Data Visualization for Managers
Pre-requisite(s) : MT405, MT411
Co- requisite(s) - NIL
Credits L: T: P:
2 0 0
Class schedule per week : 2
Class : MBA
Semester / Level : 3/5

Name of Teacher

Course

Objectives

This course enables the students to:

A. Command a conceptual understanding and the ability to manage different
aspects of the survey research process

B. Use SPSS syntax for data analytics and management.
Adopt appropriate statistical procedures to conduct analyses depending on the
research goals and the nature of survey data

D. Develop insights based on analytical results to better understand attitudes,
perceptions and behaviour

Course Outcomes

After the completion of this course, students will be able to:

CO1. | Process raw data to make it suitable for various data mining algorithms.

CO2. | Discover and measure interesting patterns from different kinds of databases.

CO3. | Apply the techniques of clustering, classification, association finding, feature
selection and visualization to real world data.

CO4. | Interpret the contribution of data warehousing and data mining to the
decision-support level of organizations

CO5. | Propose data-visualizations solutions for different applications




Syllabus

Module 1
Introduction to the principles and techniques for data visualization, Design principles for
charts and graphs, Common tools for creating data visualizations (Excel, PowerPoint, and

Google Visualization API) [5]
Module 2

The process creating visualizations and selecting the appropriate visual display, Hands on
with Tableau, Designing effective digital presentations, Telling stories with data [6]
Module 3

Visualization as exploration, visualizing categorical data, Visualizing time series data,
visualizing multiple variables, Visualizing geospatial data [6]
Module 4

Dashboard design, Web-based visualizations, Interactive visualizations and motion, create
multiple versions of digital visualizations using various software packages [6]
Module 5

Visualization of groups, trees, graphs, clusters, networks, software, Visualization of
volumetric data, vector fields, processes and simulations, visualization of maps, geographic
information, GIS systems. [7]

TEXT BOOKS

2. Wong, D. (2011). The Wall Street Journal guide to information graphics: The dos
and don’ts of presenting data, facts and figures. New York: W.W. Norton &
Company. Available at the NYU Bookstore

3. Yau, N. (2013). Data Points: Visualization that means something. Indianapolis:
O’Reilly. Available at the NYU Bookstore

4. Few, S. (2012). Show me the numbers: Designing tables and graphs to enlighten.
Burlingame, CA: Analytics Press.

REFERENCE BOOKS
1. Few, S. (2006). Information dashboard design: The effective visual
communication of data. Sebastopol: O’Reilly.
2. Ware, C & Kaufman, M. (2008). Visual thinking for design. Burlington: Morgan
Kaufmann Publishers.
3. Yau, N. (2011). Visualize This: The Flowing Data Guide to Design, Visualization,
and Statistics. Indianapolis: O’Reilly.

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure
Direct Assessment

Assessment Tool % Contribution during CO Assessment
Mid Sem Examination Marks 25
End Sem Examination Marks 50
Quiz (s) 20
Assignments 5




Indirect Assessment —

1. Student Feedback on Course Outcome

Mapping of Course Outcomes onto Program Outcomes

Course Program Outcomes
Outcome 1 2 3 4 5 6 7 8
1 1 3 2 3 2 1 3 2
2 1 1 1 2 3 1 2 3
3 1 1 1 1 2 2 3 1
4 1 3 1 3 3 1 2 1
5 1 2 1 2 2 2 2 2

Gaps in the syllabus (to meet Industry/Profession requirements)

POs met through Gaps in the Syllabus
Topics beyond syllabus/Advanced topics/Design

POs met through Topics beyond syllabus/Advanced topics/Design

Mapping Between COs and Course Delivery (CD) methods

Course Course Delivery

CD | Course Delivery methods Outcome Method

Lecture by use of boards/LCD
CD1 | projectors/OHP projectors Co1 CD1,CD8
CD2 | Tutorials/Assignments CO2 CD1,CD4,CD8
CD3 | Seminars CO3 CD1,CD2,CD4,CD9
CD4 | Mini projects/Projects/case studies CO4 CD1,CD2,CD4
CD5 | Laboratory experiments/teaching aids CO5 CD1,CD2,CD9
CD6 | Industrial/guest lectures
CD7 | Industrial visits/in-plant training

Self- learning such as use of NPTEL materials
CD8 | and internets

CD9

Simulation




MT 549 Data Mining

COURSE INFORMATION SHEET

Course code : MT 549
Course title : Data Mining
Pre-requisite(s) : MT405, MT411
Co- requisite(s) - NIL
Credits 2L T: P:

2 0 0
Class schedule per week : 2
Class : MBA
Semester/Level :3/5

Name of Teacher
Course Objectives

This course enables the students to:

A. To introduce the basic concepts of Data Warehouse and Data Mining

B. Examine the types of the data to be mined and apply pre-processing methods

C. Discover interesting patterns,

D. Analyze supervised and unsupervised models and estimate the accuracy of the
algorithms.

Course Outcomes

After the completion of this course, students will be able to:

CO1 | Process raw data to make it suitable for various data mining algorithms.

CO2 | Discover and measure interesting patterns from different kinds of databases.

CO3 | Apply the techniques of clustering, classification, association finding, feature
selection and visualization to real world data.

CO4 | Interpret the contribution of data warehousing and data mining to the decision-
support level of organizations

CO5 | Propose data-mining solutions for different applications

Syllabus

Modulel
Data Mining (DM), Fundamental Concepts, Architectural Aspects of Data Mining, Data
Mining Techniques, Data Mining Issues and Challenges [5]

Module 2

The Business Context of Data Mining, Data Mining for Process Improvement, Data Mining
as a Research Tool, Data Mining for Marketing, Data Mining for Customer Relationship
Management [6]



Module 3.

Association Rules, Introduction and Overview, Discovering Association Rules, A Priori
Algorithm, Partition Algorithm, Incremental Algorithm, Border Algorithm, Association
Rules with item Constraints [6]

Module 4.

Classification and Clustering, Introduction, Clustering Paradigms, Partitioning Algorithm,
K-means Clustering Algorithm, Hierarchical Clustering, Fuzzy c-means Algorithm,
Categorical Clustering Algorithm [6]

Module 5

Data Mining Tools, Decision Trees, Neural Networks, Genetic Algorithms , Rough Sets and
Fuzzy Logic, Advanced Mining Techniques, Web Mining (Web content Mining, Web usage
Mining, Web Structure Mining) and, Mining for e-Business, Text Mining, etc. And DM
Applications [7]

Suggested Readings:

Text Books:
1. Pang-Ning Tan, Michael Steinback, Vipin Kumar, “Introduction to Data Mining”,

Pearson Education, 2008.
2. M.Humphires, M.Hawkins, @M.Dy,“Data  Warchousing: = Architecture = and
Implementation”, Pearson Education, 2009.

Reference Books:
1. Anahory, Murray, “Data Warehousing in the Real World”, Pearson Education, 2008.

2. Kargupta, Joshietc., “Data Mining: Next Generation Challenges and Future
Directions”, Prentice Hall of India Pvt Ltd, 2007.

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure
Direct Assessment

Assessment Tool % Contribution during CO Assessment
End Sem Examination Marks 50
Quiz (s) 30
Assighment 10
Seminar 10

Indirect Assessment —
1. Student Feedback on Course Outcome




Mapping of Course Outcomes onto Program Outcomes

Course Outcome #

Program Outcomes

1 2 3 4 5 6 7 8
1 1 1 2 1 2 1 2 1
2 1 2 2 1 2 1 2 2
3 3 3 3 2 3 1 2 2
4 3 3 3 2 3 2 2 2
5 2 2 2 3 2 2 3 3

Gaps in the syllabus (to meet Industry/Profession requirements)

POs met through Gaps in the Syllabus

Topics beyond syllabus/Advanced topics/Design
POs met through Topics beyond syllabus/Advanced topics/Design

Mapping Between COs and Course Delivery (CD) methods

Course Course Delivery
CD | Course Delivery methods Outcome Method
CD | Lecture by use of boards/LCD CD1,CD2,CD4,.CD
1 projectors/OHP projectors Co1 6
CD CD1,CD2,CD4,,CD
2 Tutorials/Assignments CO2 6
CD
3 Seminars CO3 CD1,CD2,CD4,,
CD
4 Mini projects/Projects CO4 CD1,CD2,CD4
CD
5 Laboratory experiments/teaching aids CO5 CD1,CD2,CD3
CD
6 Industrial/guest lectures
CD
7 Industrial visits/in-plant training
CD | Self- learning such as use of NPTEL materials
8 and internets
CD

Simulation




MT 550 Multivariate Data Analysis

COURSE INFORMATION SHEET

Course code : MT 550
Course title : Multivariate Data Analysis
Pre-requisite(s) : MT405, MT411
Co- requisite(s) - NIL
Credits 2L T: P
2 0 O
Class schedule per week 2
Class : MBA

Semester/Level :3/5
Name of Teacher :

Course Objectives

This course enables the students to:

A. Introduce the language of multivariate data analysis

B. Understand the characteristics of multivariate quantitative research, including
strengths and weaknesses

C. Perform Test of Hypothesis as well as calculate confidence interval for a
population parameter for single sample and two sample cases. Understand the
concept of p-values.

D. Understand the principles and characteristics of the multivariate data analysis
techniques

Course Outcomes

After the completion of this course, students will be able to:

CO1 | Distinguish between dependence and interdependence methods in multivariate

. data analysis

CO2 | Identify the most appropriate statistical techniques for a multivariate dataset

CO3 | Carry out and apply commonly used multivariate data analysis techniques, and

. interpret results

CO4 | Use statistical software packages for the analysis of multivariate data

CO5 | Undertake statistical analyses using appropriate multivariate techniques, which
include principal component, factor analysis, discriminant and clustering
analysis;




Syllabus

Module 1

Multivariate normal random variables, Random samples from multivariate normal inferences
about a mean vector, Classical Linear Regression Model: Gauss-Markov Violations of
classical regression assumptions, Regression topics: multi co linearity, moderator variables,
non-spherical error, dummy variables, Poisson regression, Specification errors in regression

[8]

Module 2:
Exploratory Factor analysis, SPSS applications of factor analysis, Multidimensional Scaling,
Cluster analysis, Confirmatory Factor Analysis, Confirmatory Factor Analysis via AMOS,

[6]

Module 3:
Simultaneous equation regression and 2SLS, Structural equation models (SEM),
Identification of systems of equations, Structural equation models via AMOS, ANOVA and

MANOVA, MANOVA via SPSS General linear model [6]

Module 4 :

Discriminant analysis, Binary logit models of qualitative choice, Multinomial Logit and

Nested logit [4]

Module 5 :

Functional data analysis, Functional PCA, Functional Classification, Functional Clustering
[6]

TEXT BOOKS

1. Analyzing Multivariate Data by James Latin, Douglas Carroll and Paul Green, 2003, ISBN
0-534-34974-9, Thomson Learning.

2. Optional: SPSS Companion for Latin /Green/Carroll's Analyzing Multivariate Data,
ISBNO0-534-38226-6.

3. Matrix Operations, Richard Bronson, Schum Outline Series, McGraw-Hill, 1989.

REFERENCE BOOKS

1. Applied Multivariate Statistical Analysis, 5"Ed.by Richard A. Johnson and Dean W.
Wichern (required)

2. Rancher, A. C. & Christensen, W. F. (2012). Methods of Multivariate Analysis (3rd ed.).
Hoboken, NJ: Wile

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure
Direct Assessment

Assessment Tool % Contribution during CO Assessment
End Sem Examination Marks 50
Quiz (s) 30
Assignment 10
Seminar 10




Indirect Assessment —

1. Student Feedback on Course Outcome

Mapping of Course Outcomes onto Program Outcomes

Course Outcome #

Program Outcomes

1 2 3 4 5 6 7 8
1 1 1 2 1 2 1 2 1
2 1 2 2 1 2 1 2 2
3 3 3 3 2 3 1 2 2
4 3 3 3 2 3 2 2 2
5 2 2 2 3 2 2 3 3

Gaps in the syllabus (to meet Industry/Profession requirements)

POs met through Gaps in the Syllabus

Topics beyond syllabus/Advanced topics/Design
POs met through Topics beyond syllabus/Advanced topics/Design

Mapping Between COs and Course Delivery (CD) methods

Course Course Delivery
CD | Course Delivery methods Outcome | Method
CD | Lecture by use of boards/LCD
1 projectors/OHP projectors CO1 CD1,CD2,CD4,,CD6
CD
2 Tutorials/Assignments CO2 CD1,CD2,CD4,,CD6
CD
3 Seminars CO3 CD1,CD2,CD4,,
CD
4 Mini projects/Projects CO4 CD1,CD2,CD4
CD
5 Laboratory experiments/teaching aids CO5 CD1,CD2,CD3
CD
6 Industrial/guest lectures
CD
7 Industrial visits/in-plant training

CD | Self- learning such as use of NPTEL materials

8 and internets

CD
9 Simulation




MT 551 Data Science using R

COURSE INFORMATION SHEET

Course code : MT 551
Course title : Data science in R
Pre-requisite(s) : MT405, MT411
Co- requisite(s) - NIL
Credits 2L T: P:
2 00
Class schedule per week 22
Class : MBA
Level :3/5
Branch : MBA

Name of Teacher:
Course Objectives

This course enables the students to :

A. | To understand the significance of R .

B. | Toimpart knowledge of essentials of R programming.

C. | To impart knowledge of data Analysis in R

D. | To understand data analysis in R.

E. | Understand data manipulation and predictive modelling.

Course Outcomes

After the completion of this course, students will be able to:

COL1. | Quantify determinants of Demand.

CO2. | Write programs in R

COa3. | Determine the nature of measurement as continuous and categorical.

CO4. | Explain data manipulation using R.

COS5. | Design Predictive models using machine learning in R




Syllabus

Module-1: Why learn R
How to install R/R studio, How to install R packages, Basic computations in R [6]

Module-2 : Essentials of R Programming
Data types and objects in R, control structure (functions) in R, Useful R packages [6]

Module-3: Exploratory Data analysis in R
Basic graphs, treating missing values, working with continuous and categorical variables [6]

Module-4:

Data manipulation in R, Feature engineering, Label encoding / one hot encoding [6]
Module-5:

Predictive modelling using machine learning in R, linear Regression, Decision tree, Random
forest [6]
TEXT BOOKS

1. R for everyone - Advance analytics and graphics, Jared P. Lander

REFERENCE BOOKS
1. Cookbook by Paul Teetor, publisher- O'Reilly Media

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure
Direct Assessment

Assessment Tool % Contribution during CO Assessment
End Sem Examination Marks 50
Quiz (s) 30
Assignment 10
Seminar 10

Indirect Assessment —
1. Student Feedback on Course Outcome

Mapping of Course Outcomes onto Program Outcomes

Course Outcome # Program Outcomes
1 2 3 4 5 6 7 8
1 1 1 2 1 2 1 2 1
2 1 2 2 1 2 1 2 2
3 3 3 3 2 3 1 2 2
4 3 3 3 2 3 2 2 2
5 2 2 2 3 2 2 3 L

Gaps in the syllabus (to meet Industry/Profession requirements)
POs met through Gaps in the Syllabus
Topics beyond syllabus/Advanced topics/Design




Mapping Between COs and Course Delivery (CD) methods

Course Course Delivery
CD | Course Delivery methods Outcome Method
CD | Lecture by use of boards/LCD CD1,CD2,CD4,,CD
1 projectors/OHP projectors CO1 6
CD CD1,CD2,CD4,,CD
2 Tutorials/Assignments CO2 6
CD
3 Seminars CO3 CD1,CD2,CD4,,
CD
4 Mini projects/Projects CO4 CD1,CD2,CD4
CD
5 Laboratory experiments/teaching aids CO5 CD1,CD2,CD3
CD
6 Industrial/guest lectures
CD
7 Industrial visits/in-plant training
CD | Self- learning such as use of NPTEL materials
8 and internets
CD

Simulation




MT 552 Marketing Analytics

COURSE INFORMATION SHEET

Course code : MT 552
Course title : Marketing Analytics
Pre-requisite(s) : MT405, MT411
Co- requisite(s) - NIL
Credits 2L T: P:
2 0 O
Class schedule per week 12
Class : MBA
Leve

I 1 3/5

Name of Teacher

Course Objectives
This course enables the students to :

A. | Accurately articulate how modern organizations are using "Big Data" and analytics in
solving marketing problems.

B. | Use analytic approaches in Pricing.

C. | Accurately articulate how to translate typical marketing and sales problem.

D. | Justify use of a particular marketing analytic approach and communicate its
managerial implications to a non technical audience.

E. | Use fundamental web analytics principles and tools to monitor and improve digital
and social media marketing campaign and e-commerce websites.

Course Outcomes

After the completion of this course, students will be able to:

1. | Accurately articulate how modern organizations are using “big data” and analytics to
(a) solve old marketing problems in new ways and (b) pursue new marketing
opportunities.

2. | Suggest analytic approaches to transform marketing and sales data into actionable
marketing decisions.

3. | Accurately articulate how to translate typical marketing and sales problems into
problems amenable to being solved with common marketing models.

4. | Justify the use of a marketing analytics approach and communicate its managerial
implications to all stakeholders of the marketing problem.

5. | Use fundamental web analytics principles and tools to monitor and improve digital
and social media marketing campaigns and ecommerce websites.




Syllabus

Module 1: Concept of ""Big Data™ and Analytics in Marketing

Using Excel to Summarize Marketing Data, Slicing and Dicing Marketing Data with Pivot
Tables, Excel Charts to Summarize Marketing Data, Excel Functions to Summarize Marketing
Data. [6]

Module 2: Pricing in Marketing Analytics
Pricing, Estimating Demand Curves and Optimize Price, Price bundling, Non-Linear Pricing
and Price Skimming [6]

Module 3: Analytic Approach in Forecasting Marketing and Sales Data
Forecasting, Simple Regression and Correlation, Multiple Regression to Forecast sales
Modelling Trend and Seasonality, Ratio to Moving Average Method, Winter’s Method [6]

Module 4: Techniques of Customer Relationship Management
Customer Valuation and Conjoint Analysis, Customer Value Analysis, Customer Lifetime
Value - Text Analytics, Web and Social Media analytics. [6]

Module 5: Techniques of Retail Management
Retailing Analytics, Market Basket Analysis and Lift, Allocating Retail Space and Sales
Resources - Advertising and Promotion Analytics, Measuring the effectiveness of Advertising.

[6]

Minimum 5 cases are to be discussed
Text Books
1. Data Driven Marketing, Mark Jeffery Kellogg's School of Management.
2. Lean Analytics, Alistar Croll and BenjamenY oskovitz.
3. Digital Marketing Analytics, Chuck Hemann and Ken Burbary.
Gaps in the syllabus (to meet Industry/Profession requirements)
POs met through Gaps in the Syllabus
Topics beyond syllabus/Advanced topics/Design
POs met through Topics beyond syllabus/Advanced topics/Design
Course Outcome (CO) Attainment Assessment tools & Evaluation procedure
Direct Assessment

Assessment Tool % Contribution during CO Assessment
End Sem Examination Marks 50
Quiz (s) 30
Assignment 10
Seminar 10

Indirect Assessment —
1. Student Feedback on Course Outcome




Mapping of Course Outcomes onto Program Outcomes

Course Outcome #

Program Outcomes

1 2 3 4 5 6 7 8
1 1 1 2 1 2 1 2 1
2 1 2 2 1 2 1 2 2
3 3 3 3 2 3 1 2 2
4 3 3 3 2 3 2 2 2
5 2 2 2 3 2 2 3 3

Mapping Between COs and Course Delivery (CD) methods

Course Course Delivery
CD | Course Delivery methods Outcome Method
CD | Lecture by use of boards/LCD CD1,CD2,CD4,.CD
1 projectors/OHP projectors CO1 6
CD CD1,CD2,CD4,,CD
2 Tutorials/Assignments CO2 6
CD
3 Seminars COo3 CD1,CD2,CD4,,
CD
4 Mini projects/Projects CO4 CD1,CD2,CD4
CD
5 Laboratory experiments/teaching aids CO5 CD1,CD2,CD3
CD
6 Industrial/guest lectures
CD
7 Industrial visits/in-plant training
CD | Self- learning such as use of NPTEL materials
8 and internets
CD

Simulation




FINANCE



MT504 MANAGEMENT OF FINANCIAL SERVICES

COURSE INFORMATION SHEET

Course code : MT504
Course title : Management of financial Services
Pre-requisite(s) : MT402, MT415
Co- requisite(s) :NIL
Credits - L: T: P:
2 0 0
Class schedule per week : 2
Class : MBA

Semester / Level :3/5
Name of Teacher :

Course Objectives

This course enables the students to:

A. | To impart knowledge about Indian financial system and Indian financial market
and its assets

B. | To develop knowledge Money market and its players and instruments along with
legal framework of Indian financial system

C. | Tointroduce organisational structure of RBI and Monetary Policy

D. | To develop sound knowledge about functions of commercial banking and its fund
base business.

E. | To introduce functions of world bank and International Financial Market.

Course Outcomes

After the completion of this course, students will be able to

COL.

Explain and analyse the workings of Indian Financial system, Market and its
assets

co2.

Explain the role of money market in Indian Financial System and the
importance of legal framework.

COs.

Describe the organisational structure of RBI as well as the Monetary Policy.

CO4.

Analyse the functions of Commercial banking and its fund base business and
non-fund base business and apply at organisational level

COs.

Explain the International Financial Market and working of World Bank.

Syllabus

Module 1




Overview of Financial System, Indian Financial System, Financial Services in Indian
Financial Market, Concept of Financial Assets, Different types of Financial Assets & Their
Role in Economic Development (The module deals with country specific Financial System)

[6]

Module 2

Financial Market, Organizational Structure, Weaknesses, Suggestions to Improve Operational
Efficiencies of Financial Market, Money Market - Organization, Different Players, Different
Types of Instruments, Capital Market — Organization, Different Players, Different types of
Instruments. Legal Framework of Financial System Guideline of SEBI, Indian Companies
Act 1956, FERA, Negotiable Instrument Act 1881.(The module deals with country specific
legal framework) [6]

Module 3

Reserve Bank of India Organizational Structure of RBI, Role of RBI, Monetary Policy of
RBI, Credit Control Measures, Liquidity Adjustment Facility (LAF),(The module deals with
country specific Central Banking System) [4]

Module 4

Commercial Banking Functions, Different Types of Commercial Banking - Unit & Branch
Banking, Fund Based Business- Working Capital Loan, Term Loan, Working Capital Term
Loan (WCTL). Non-Fund Based Business- Bank Guarantee and Letter of Credit. Non-
Banking Financial Companies Loan Companies, Investment Companies, Hire Purchase
Companies, Lease Companies, Housing Finance, Merchant Banks, Venture Capital Funds,
Factoring & Credit Rating Companies. [8]

Module 5

International Market and Financial Services International Financial Institutions - International
Monetary Fund, Asian Development Bank World Bank. International Financial Market,
International Financial Assets and Services. [6]

Text Books

T1. Financial services, MY Khan, Tata McGraw Hill Publication

T2. Management of Indian Financial Institution, R M Srivastava, Himalaya Publication
T3. Indian financial system, H R Machiraju ,Vikas Publication

T4. Management of Financial Services, Bhatia and Batra, Deep & Deep Publication

T5. Management of Banking and Financial Services, Padmalatha Suresh, Pearson

T6. Financial Services, Dr. S Guruswamy, Tata McGraw Hill

T7. Money and Capital Markets, Peter S. Rose & Milton H Marquis, McGraw Hill

T8. Foundations of Financial markets and Institutions, Fa b ozzi, Modigliani, Jones &Ferri,
Pearson Education

T9. Financial Markets and Institutions, Jeff Mudra, Cengage

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure
Direct Assessment

Assessment Tool % Contribution during CO Assessment

End Sem Examination Marks 50




Quiz (s) 30
Assignment 10
Seminar 10

Indirect Assessment —

1. Student Feedback on Course Outcome

Mapping of Course Outcomes onto Program Outcomes

Course Outcome # Program Outcomes
1 2 3 4 5 6 7 8
1 1 1 2 1 2 1 2 1
2 1 2 2 1 2 1 2 2
3 3 3 3 2 3 1 2 2
4 3 3 3 2 3 2 2 2
5 2 2 2 3 2 2 3 3

Mapping Between COs and Course Delivery (CD) methods

Simulation

Course Course Delivery
CD | Course Delivery methods Outcome Method
CD | Lecture by use of boards/LCD
1 projectors/OHP projectors CO1, CD1,CD2
CD
2 Tutorials/Assignments/Workshop CO2 CD1,CD2,CD3
CD
3 Seminars CO3 CD1,CD2CD3
CD CD1,CD2CDg3,
4 Mini projects/Projects CO4 CD4
CD CD1,CD2,CD3,
5 Laboratory experiments/teaching aids CO5 CD4CO5
CD
6 Industrial/guest lectures
CD
7 Industrial visits/in-plant training
CD | Self- learning such as use of NPTEL materials
8 and internets
CD




MTS505 INVESTMENT & PORTFOLIO MANAGEMENT

COURSE INFORMATION SHEET

Course code : MT505
Course title . Investment& Portfolio Management
Pre-requisite(s) : MT402, MT415
Co- requisite(s) : NIL
Credits L T P:
2 0 0
Class schedule per week 2
Class : Management
Semester / Level :3/5

Name of Teacher:

Course Objectives

This course enables the students to:

A. | To impart knowledge in Investment decision making with understanding of
classification of investors and different investment channels

B. | To give knowledge of functioning of capital and money market focusing the
concept valuation of different financial instruments/claims dealt in the financial
market

C. | To give knowledge of risk management understanding the concept of technical
and fundamental analysis of risk for investment decision making

D. | To impart knowledge of portfolio management with understanding of different
models of modern portfolio management

E. | To define as well as explain the derivatives ( options and futures) as they apply
in security market comparing the advantages and disadvantages of them.

Course Outcomes

After the completion of this course, students will be able to:

COLl. | Initiate investment decision after analysing influencing pillars for selection of
different investment channels suitable for different class of investors

CO2. | Differentiate various financial instruments/claims dealt in capital and money
market based on their valuation as investment manager

COa3. | State the purpose of analysis of technical and fundamental factors of securities
to initiate risk and return trade off exercise

CO4. | Explain the concept of diversification strategy to construct investment portfolio
with reference to different academic models of modern portfolio management

CO5. | Differentiate between derivatives like, options and futures after analysing their
advantages and disadvantages and thus to fix the risks associated with
purchasing.




Syllabus

Module 1

Introduction Concept, Investment, Speculation & Gambling, Influencing Factors of
Investment Decision Making, Financial Decisions vs. Investment Decisions, Investors
Classification, Investment Avenues - Bonds , Preference Shares , Equity Shares,
Government Securities , Post Office Deposits, Real Estates, Venture Capital , Mutual Fund
,Exchange Traded Funds, Life Insurance. Securities Market Financial Market- Money
Market, Capital Market &Gilt Edge Security Market, Participants in Financial Market.
Methods of Floating New Issues, Role of Primary Market and Secondary Market, Stock
Exchanges — Functions, Over the Counter Exchange of India, National Stock Exchange of

India, Trading System — Type of Orders, Settlement, Speculations [6]
Module 2

Risk & Returns Meaning &Concept, Measurements of Risk and Return - Mean, Standard
Deviation & Variance, Classification of Risk, and Management of Risk. [4]
Module 3

Investment Analysis Concept of Fundamental Analysis- Analysis of Country’s Economic
Condition, Study and Analysis of State of the Industry and the Company — Concept of
Industries, Lifecycle, Characteristics, Company Analysis —Analysis of Financial Statements.
Technical Analysis Dow’s Theory, Charts and Technical Indicators. Random Walk Model,
Efficient Market Hypothesis (EMH). [6]

Module 4

Valuation of Bonds & Equity Bond Theorem, Valuation of Bond, Preference Shares, Equity
Shares. Financial Derivatives Concept, Forward Contract — Features, Advantages and
Disadvantages, Future Contracts — features, Advantages and Disadvantages, Long and Short
Positions, Margin System, Options — Call Options, Put Options, Uses of Options. [8]

Module 5

Portfolio Management Traditional Investment Management, Introduction to Modern Portfolio
Management, Markowitz Portfolio Model, Sharpe Model, CAPM , APT Model, Portfolio
Management process, Portfolio Management Strategies, Portfolio Revision & Evaluation. [6]

Text books:

. Investment & Portfolio Management, Prasanna Chandra, Tata McGraw Hill

. Security Analysis & portfolio Management, S Kevin, PHI Learning

. Security Analysis and Portfolio Management, Punithavathy Pandian, Vikas Publishing

. Security Analysis and Portfolio Management, Fischer & Jordan, PHI

. Investment Analysis and Management, Charles P Jones, John Wiley

. Modern Investment Theory, Haugen Roberts, PHI

. Fundamentals of Investments, Alexander, Gordon, Jeffery, and Sharpe Williams

. Modern Portfolio Theory and Investment Analysis, Elton, Gruber, Brown and Goetzmann

CO~NO OIS~ WN -



Course Outcome (CO) Attainment Assessment tools & Evaluation procedure

Direct Assessment

Assessment Tool % Contribution during CO Assessment
End Sem Examination Marks 50
Quiz (s) 30
Assignment 10
Seminar 10

Indirect Assessment —
1. Student Feedback on Course Outco

me

Mapping of Course Outcomes onto Program Outcomes

Course Outcome Program Outcomes
# 1 2 3 4 5 6 7 8
1 1 1 1 1 2 2 2 2
2 1 1 1 2 2 2 2 2
3 1 2 2 2 2 2 2 3
4 1 1 1 2 2 2 3 3
5 1 1 1 1 1 1 1 1

Gaps in the syllabus (to meet Industry/Profession requirements)

POs met through Gaps in the Syllabus
Topics beyond syllabus/Advanced topics/D

esign

POs met through Topics beyond syllabus/Advanced topics/Design

Mapping Between COs and

Course Delivery (CD) methods

Course Course Delivery
CD | Course Delivery methods Outcome Method
Lecture by use of boards/LCD
CD1 | projectors/OHP projectors CO1, CD1,CD2
CD2 | Tutorials/Assignments/Workshop CO2 CD1,CD2,CD3
CD3 | Seminars CO3 CD1,CD2CD3
CD1,CD2CDsg,
CD4 | Mini projects/Projects CO4 CD4
CD1,CD2,CD3,
CD5 | Laboratory experiments/teaching aids CO5 CD4CO5

CD6 | Industrial/guest lectures

CD7 | Industrial visits/in-plant training

Self- learning such as use of NPTEL
CD8 | materials and internets

CD9 | Simulation




506 CORPORATE FINANCE

COURSE INFORMATION SHEET

Course code : MT506
Course title : CORPORATE FINANCE
Pre-requisite(s) : MT402, MT415
Co- requisite(s) - NIL
Credits 2L T: P:
2 0 0
Class schedule per week : 2
Class : MBA
Level - 3/5

Name of Teacher
Course Objectives

This course enables the students to:

A. | The course develops frameworks for better understanding of financial principles
and practices in the corporate world.

B. | To understand and analysis financial statement for corporate decision making
using different tools for valuation of corporate bonds and stocks.

C. | To impart Knowledge for understanding of different financial models and
theorems

D. | To explain investment proposal with different financing aspect

E. | To provide the conceptual background if Merger and Acquisition along with
Economic Value Added (EVA).

Course Outcomes

After the completion of this course, students will be able to:

CO1 | Explain corporate terms and concepts and the roles of financial markets and
institutions.

CO2 | Analyse bond price & yield price effectively as an Analyst or as a member or
leader in diverse teams, and in multidisciplinary settings by applying valuation
concepts of Bonds and securities

CO3 | Evaluate strategic and investment capital decision by using different techniques
and can use sensitivity analysis to assess potential effects of uncertainty & Taxes.

CO4 | Design the Creative Investment proposal Strategy for a client so as to ensure
achievement of the Investment Objective with Minimum Risk Factors.

CO5 | To analyse Merger and acquisition along with corporate evaluation.




Syllabus

Module 1

Introduction Corporate Objectives, Wealth maximization—Profit maximization, Social
welfare and Corporate growth, Impediments to Wealth maximization, Financial Market—
Money Market and Capital Market. Financial Statement Analysis: Common Size Statement
and Comparative Statement, Ratio Analysis, Financial Forecasting, [6]

Module 2

Valuation of Corporate Bonds and Stocks Basics of Debt Instruments, Valuation of Bonds-
Price, Coupon and Yield relationships, Yield to Maturity, Bond Pricing Theorems, Valuation
of Stocks-Dividend Discount Model-Constant Growth Model and Two Stage Growth Model,
P/E Valuation Model. [6]

Module 3

Capital Budgeting Overview of Capital Budgeting, Techniques of Evaluating Investments—
Return on Investment, Income Based Method-Average Accounting Rate of Return Method,
Nominal Cash Flow Based Method Payback Period, Discounted Cash Flow Based Methods—
Discounted Pay Back Period, Net Present Value (NPV), Internal Rate of Return (IRR),
Benefit Cost Ratio, Modified IRR [8]

Module 4

Mergers and Acquisitions Types of Mergers, Rationale for Mergers, Gains from Mergers,
Target Valuation, Valuation by Parts, Seller’s Perspective, Critical Factors for Success of
Merger. [4]

Module 5

Economic Value Added and Corporate Performance Concept, Competitors to EVA,
Functional Departments of a Co. as EVA Centers, EVA and MVA, EVA and NPV, EVA and
TQM and Shareholder’s Wealth, Improving EVA. [6]

Text books:

T1. Fundamental of Corporate Finance, Stephen A Ross, Westerfield& Jordan, Tata
McGraw Hill Publication

T2. Financial Management &Policy ,Vanhorne James C, TMH Publication

T3. Principal of Corporate Finance ,Brealy , Myes, Allen & Mohanty,

TMH Publication

T4. Corporate Finance -Theory and Practice, Vishwanath S.R., Response Books (A division
of Sage Publications)

T5. Corporate Finance, Theory and Practice, Pierre Vernimmen, John Wiley & Sons
T6.Corporate Finance, Stephen A Ross, Tata McGraw Hill Corporate Finance, Ashwath
Damodaran, John Wiley

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure
Direct Assessment

Assessment Tool % Contribution during CO Assessment

End Sem Examination Marks 50

Quiz (s) 30




Assignment

10

Seminar

10

Indirect Assessment —

1. Student Feedback on Course Outcome

Mapping of Course Outcomes onto Program Outcomes

Course Outcome #

Program Outcomes

1 2 3 4 5 6 7 8
1 2 2 3 3 2 2 1 2
2 1 1 2 1 2 1 2 2
3 2 2 3 2 3 1 2 2
4 1 1 1 3 3 2 2 2
5 2 2 1 3 2 2 1 3

Mapping Between COs and Course Delivery (CD) methods

CD

Course Delivery methods

Course
Outcome

Course Delivery
Method

CD

Lecture by use of boards/LCD
projectors/OHP projectors

Co1

CD1,CD2,CD4

CD

Tutorials/Assignments

COo2

CD1CD2,CD4,
CD5,CD6

CD

Seminars, Workshop

CQ3,

CD1,CD3,CD7

CD

Mini projects/Projects

CO4

CD1CD2,CD4

CD

Laboratory experiments/teaching aids

CO5

CD1CD2

CD

Industrial/guest lectures

CD

Industrial visits/in-plant training,

CD

Self- learning such as use of NPTEL materials
and internets

CD

Simulation




MT 507 International Finance

COURSE INFORMATION SHEET

Course code : MT507
Course title . International Finance
Pre-requisite(s) : MT402, MT415
Co- requisite(s) - NIL
Credits 2L T: P:
2 00
Class schedule per week 22
Class : MBA

Semester/Level :3/5
Name of Teacher :

Course Objectives

This course enables the students to:

A. | Tointroduce international finance theory (e.g., exchange rate determinants,
foreign exchange exposure, foreign exchange markets, interest rate parity).

B. | To understand the structure of the balance of payments and main relations
between economic transaction in the balance of payment

C. | To familiarize the motivation of participants in foreign exchange markets
(arbitrage, speculation, hedging)

D. | To understand the type of foreign exchange operations (spot, forward, FX swaps,
currency swaps, futures and option)

E. | To develop sound knowledge in managing the nature of foreign exchange
exposure and risk and its management

Course Outcomes

After the completion of this course, students will be able to:

COL1. | Analyse and apply the concepts of exchange rates, interest rates and foreign
exchange market.

CO2. | Describe the structure and the relationship between the economy and the
balance of payment.

CO03. | Analyse the exchange rate determination, and how the firm can manage their
exchange rate risk and capitalize on anticipated exchange rate movement.

COA4. | Describe the various forex instruments traded like spot, forward, swaps, future
and option.

CO5. | Analyze and manage the risk in foreign exchange management




Syllabus

Module 1

Introduction International Financial System, Components of International System - Finance
Functions, Input Market, Output Market, Sources and Uses of Funds, Concept of
Internationalization, Sectoral Interdependence, Intra-National Dependence. [6]

Module 2

Balance of Payments Theory Definition, Accounting of Balance of Payments, Sources of
Compilation, Deficit and Surplus in Balance of Payment, Disequilibrium in Balance of
Payment and its Causes, Components of Balance of Payments, Mechanism of Adjustments,
Mechanism of Pricing, Income Adjustment, Absorption Approach of Alexander, Elasticity
Approach vs. Absorption Approach, General Equilibrium Approaches, Measurement of
Deficits. [6]

Module 3 (6 Lectures)

International Financial Markets International Money and Capital Markets, Exchange
Markets, Currency Markets — Euro Currency Market, Euro Bond Market, Foreign Exchange:
Exchange Rate, Determination of Exchange Rate - Spot and Forward Exchange Rates,
Exchange Risk Management Types of Risk - Trade and Exchange Risk, Exchange Rate and
Currency Risk, Arbitrage and Speculation, Purchasing Power Parity Theory and Interest Rate
Parity Theory. [6]

Module 4

Foreign Investments Portfolio Investments, International Diversification, Government Policy
towards Portfolio Investments in India, Direct Foreign Investments, Risks in Foreign
investments, Measurement and Management of Economic and Political Risk. [6]

Module 5

Operations of Commercial and EXIM Bank Import Credits, Export Credits, Export Credit
Refinance, FERA Rules, Nostro, Vostro and Loro Accounts, Rate of Interest - Buying and
Selling Rates, International Financial Institutions International Bank of Reconstruction &
Development, International Finance Corporation, International Development Association,
Asian Development Bank, BRICKS Bank International Monetary Fund [6]

Text Book
T1. International Finance, P.K Jain, Peyrard & Yadav, Macmillian
T2. International Financial Management, P G Apte , Tata Mcgraw Hill Publication

Reference Book

R1. International Financial management, Jeff Madura, Thomson Publication

R2. International Finance, Theory and Practice, V.A. Avadhani, Himalaya Publishing House
R3. International Finance: Theory into Practice, Piet Sercu, Princeton University Press

R4. International Finance, Maurice D. Levi, Taylor & Francis Group

R5. International Financial Management, Beka ret & Robert, PHI

Gaps in the syllabus (to meet Industry/Profession requirements)
POs met through Gaps in the Syllabus

Topics beyond syllabus/Advanced topics/Design

POs met through Topics beyond syllabus/Advanced topics/Design



Course Outcome (CO) Attainment Assessment tools & Evaluation procedure

Direct Assessment

Assessment Tool % Contribution during CO Assessment
End Sem Examination Marks 50
Quiz (s) 30
Assignment 10
Seminar 10

Indirect Assessment —

2. Student Feedback on Course Outcome

Mapping of Course Outcomes onto Program Outcomes

Course Outcome #

Program Outcomes

1 2 3 4 5 6 7 8
1 2 1 3 2 1 3 1 2
2 1 3 3 3 3 2 2 2
3 2 2 1 3 2 3 1 1
4 3 3 2 2 1 1 3 3
5 1 3 2 3 1 2 3 2
Gaps in the syllabus (to meet Industry/Profession requirements)
POs met through Gaps in the Syllabus
Topics beyond syllabus/Advanced topics/Design
POs met through Topics beyond syllabus/Advanced topics/Design
Mapping Between COs and Course Delivery (CD) methods
Course Course Delivery
CD | Course Delivery methods Outcome Method
CD | Lecture by use of boards/LCD
1 projectors/OHP projectors Co1 CD1land CD8
CD
2 Tutorials/Assignments CO2 CD1 and CD2
CD
3 Seminars COo3 CD1 and CD2
CD
4 Mini projects/Projects CO4 CD1 and CD4
CD
5 Laboratory experiments/teaching aids CO5 CD1 and CD8
CD
6 Industrial/guest lectures
CD
7 Industrial visits/in-plant training
CD | Self- learning such as use of NPTEL materials
8 and internets
CD
9 Simulation




MT508 CORPORATE TAXATION

COURSE INFORMATION SHEET

Course code : MT508
Course title : CORPORATE TAXATION
Pre-requisite(s) : MT402, MT415
Co- requisite(s) - NIL
Credits 2L T P:
2 0 0
Class schedule per week  : 2
Class : MBA
Semester/Level : 3/5

Name of Teacher
Course Objectives

This course enables the students to:

A. | To acquaint the students with basic principles underlying the provisions of direct
and indirect tax laws and to develop a broad understanding of the tax laws and
accepted tax practices.

B. | To give an understanding of the relevant provisions of Direct Tax Code.

C. | To provide students with a working knowledge of the fundamental tax principles
and rules that apply by companies and individuals.

D. | To able demonstrate knowledge of the concepts, principles, and rules of taxation
of individuals and small businesses.

E. | To able recognize tax planning opportunities and recommend appropriate tax-
saving strategies for decision making.

Course Outcomes

After the completion of this course, students will be able to:

CO1 | Exhibit sophisticated knowledge related to tax accounting rules and regulations
and analyse and resolve tax problems

CO2 | Identify, define, and resolve tax issues through their understanding, knowledge,
and application of research methods and databases

CO3 | Recognize and apply relevant ethical standards as required in tax practice

CO4 | Explain different types of incomes and their taxability and expenses and their
deductibility

CO5 | Identify various opportunities available for tax planning and various strategies
for tax saving.




Syllabus

Module 1
Income Tax Basic Rules of Income Tax, Rule of Corporate Tax, Residential Status of a
Company. Computation of Income: Computation Under Different Heads of Income, Set off

and Carry Forward of Losses. [6]
Module 2
Deductions & Exemptions Deduction and Exemption in Additional Tax on Undistributed
Profit, Companies Profit, Computation of Tax Liability. [6]
Module 3

Tax Planning Meaning and Scope, Planning and Location of Undertaking, Type of Activities,
OwnershipPattern, Tax Planning Regarding Dividend Policy, Issue of Bonus Shares, Inter
Corporate Dividend and Transfers, Tax Planning Relating to Amalgamation and Merger
Foreign Collaboration and Joint Venture, Implication of Avoidance of Double Taxation
Agreement [6]

Module 4

Decision Making For Tax Payment Tax Consideration - Make or Buy, Own or Lease, Close
or Continue, Sale in Domestic Market and Exports, Replacement and Capital Budgeting
Decisions. [6]

Module 5

GOODS AND SERVICES TAX GST in India —concept, features advantages and
Limitations, GST Model-CONCURENT DUAL GST (i) Dual GST Model (ii) Applicability
of GST, Comprehensive structure of the GST model-Australian Model-Canadian Model [6]

Suggested Readings
T1. Taxman, Nabhi Publication
T2. Taxation, Ahuja, Malhotra Publication

Reference Book

R1. Corporate Taxation, Kaushal Kumare Agrawal, Atlantic Publishers & Distributors
R2. Corporate Taxation, Vinod Singhania, Taxman

R3. Corporate Taxation, Girish Ahuja, Mayur Paper back.

Course Outcome (CO) Attainment Assessment tools & Evaluation procedure
Direct Assessment

Assessment Tool % Contribution during CO Assessment
End Sem Examination Marks 50
Quiz (s) 30
Assignment 10
Seminar 10




Indirect Assessment —

1. Student Feedback on Course Outcome

Mapping of Course Outcomes onto Program Outcomes

Course Outcome #

Program Outcomes

4

5
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RN RN

WIWIN (P [W

NIWRFRIN PO
RPIRPWIN W

NP WIN|N| O

Gaps in the syllabus (to meet Industry/Profession requirements)
POs met through Gaps in the Syllabus
Topics beyond syllabus/Advanced topics/Design

POs met through Topics beyond syllabus/Advanced topics/Design

Mapping Between COs and Course Delivery (CD) methods

CD

Course Delivery methods

Course
Outcome

Course Delivery
Method

CD

Lecture by use of boards/LCD
projectors/OHP projectors

Co1

CD1land CDS8

CD

Tutorials/Assignments

COo2

CD1 and CD2

CD

Seminars

CO3

CD1 and CD2

CD

Mini projects/Projects

CO4

CD1 and CD4

CD

Laboratory experiments/teaching aids

CO5

CD1 and CDS8

CD

Industrial/guest lectures

CD

Industrial visits/in-plant training

CD

Self- learning such as use of NPTEL materials
and internets

CD

Simulation




MT509 MANAGEMENT OF FINANCIAL DERIVATIVES

COURSE INFORMATION SHEET

Course code : MT509
Course title : Management of Financial Derivatives
Pre-requisite(s) : MT402, MT415
Co- requisite(s) - NIL
Credits 2L T P:
2 0 0
Class schedule per week  : 2
Class : Management

Semester/Level :3/5
Name of Teacher :

Course Objectives

This course enables the students to:

A. | To impart comprehensive knowledge in field of Derivatives with understanding of
the terminology and concepts in identifying Instrument and Role in Financial Risk

B. | To give knowledge of different type of Financial Instrument i.e Forward, Future,
Options and Swaps and their principle & Process and Strategies

C. | To develop sound knowledge of the Financial Swaps, types and structure and
evaluation of market in Practical Environment

D. | To impart knowledge of foreign exchange exposure with understanding of
different tools and Strategies

E. | To produce industry ready graduates having Sound knowledge of Financial
market Regulators frame work and live trading in Derivative Market

Course Outcomes

After the completion of this course, students will be able to:

COLl. | Describe derivatives and their characteristics of derivatives markets

CO2. | Apply contextual knowledge of forward contracts, futures contracts and Options
and describe the pricing and its valuation.

CO3. | Explain and analyse risk management applications of swap contracts and
Communicate effectively with all stakeholders

CO4. | Analyse the risk involved in foreign exchange trading

COS5. | Analyse regulatory framework, Guideline and ldentify business opportunities
of derivative trading




Syllabus

Module 1

Introduction Derivatives -Definition, Objectives, Types of Derivatives, Instruments, Roles in
Financial Risk.Regulatory Frame Work, Role of SEBI, SEBI Guide Line for Derivative
Trading. [6]

Module 2

Forward Contract Structure and Features, Forward Spread Agreement, Exchange Rate
Agreement, Foreign Exchange Agreement, Forward Exchange Rates in India, Value of
Forward contract, Forward Rates Computation, Forward Contract-

Delivery, Cancellation, Extension, Terms and Conditions. [6]

Module 3

Future Contract Structure and Features, Specification, Mechanism of trading, Type of
trading, Determining gains and losses and Daily Settlement, Stock exchange of Future
contracts (CBOT and CME),Principle of Forward and Future contract, Options on Future,
Hedging in Future, Regulations of future contract, Difference between Forward and Future
contract. [6]

Module 4

Options Structure and Features, Option terminology, Market Margin requirement, Taxation
of Option Transaction, Principle of Option Pricing, Option Pricing Model-Binomial Model,
Black Schole Model, Stock Option, Determining Option Premium, Option Strategies.
Financial Swap—Importance, Advantages, Major Types of Swap Structure, Evaluation of
Swap Market, Interest Rate Swap, Currency Swap. [6]

Module 5

Hedging of Foreign Exchange Exposure, Hedging with the Money Market, Currency
Options, Currency Future, Internal Hedging Strategy, Speculation in Foreign Exchange and
Money Market [6]

Suggested Readings

T1. International Financial Management-P G. Apte-Tata Mcgraw-Hill Publication

T2. Int