FINAL SYLLABUS

FOR 

 INTEGRATED MASTER OF BUSINESS ECONOMICS (IMBE)

5 year Integrated MBE Programme

	Semester
	Course Type
	No. of Courses

(I)
	Credit per course (II)
	Credits

(I * II)
	Total Credits per semester

	1st
	Departmental Courses

Tutorial 
	6

2
	3

1
	18

2
	20

	2nd
	Departmental Courses

Tutorial 
	6

2
	3

1
	18

2
	20

	3rd
	Departmental Courses

Tutorial 
	6

2
	3

1
	18

2
	20

	4th
	Departmental Courses

Tutorial 
	6

2
	3

1
	18

2
	20

	5th
	Departmental Courses

Tutorial 
	6

2
	3

1
	18

2
	20

	6th
	Departmental Courses

Breadth Courses

Project
	2

2

1
	3

2

10
	6

4

10
	20

	7th
	Departmental Courses

Breadth Courses
	6

1
	3

2
	18

2
	20

	8th
	Departmental Courses

Breadth Courses
	6

1
	3

2
	18

2
	20

	9th
	Departmental Courses

Breadth Courses


	6

1
	3

2


	18

2


	20

	10th
	Project
	2
	10
	20
	20











             Total:     200 Credits

Semester I

	Subject Code
	Course Name 
	L – T - P
	Credit

	IME 1001
	General Principles of Management


	3-0-0
	3

	IME 1003
	Human Resource Management 
	3-0-0
	3

	IME 1005
	Business Statistics-1
	3-1-0
	4

	IME 1007
	Basics of Accounting 
	3-1-0
	4

	IME 1009
	Business Economics
	3-0-0
	3

	IME 1011
	Business Communication 
	3-0-0
	3

	
	                                                                Total Credits: 
	
	20


Semester II

	Subject Code
	Course Name 
	L- T - P
	Credit

	IME 2001
	Organizational Behaviour 
	3-0-0
	3

	IME 2003
	Marketing Management
	3-0-0
	3

	IME 2005
	Industrial Economics
	3-0-0
	3

	IME 2007
	Financial Management 
	3-1-0
	4

	IME 2009
	Macroeconomics
	3-0-0
	3

	IME 2011
	Fundamentals of Computers-1
	3-0-1
	4

	
	                                                                Total Credits: 
	
	20


Semester III

	Subject Code
	Course Name 
	L – T -P
	Credit

	IME 3001
	Business Statistics – II 
	3-1-0
	4

	IME 3003
	Management of Manufacturing Systems 
	3-0-0
	3

	IME 3005
	Economic Growth and Policy
	3-0-0
	3

	IME 3007
	Introduction to Business Laws 
	3-0-0
	3

	IME 3009
	Sales and Distribution Management 
	3-0-0
	3

	IME 3011
	I.T for Managers 
	3-0-1
	4

	
	                                                  Total Credits: 
	
	20


Semester IV

	Subject Code
	Course Name 
	L – T – P
	Credit

	IME 4001
	Environment Management 
	3-0-0
	3

	IME 4003
	Operation Research 
	3-1-0
	4

	IME 4005
	Business Ethics 
	3-0-0
	3

	IME 4007
	Indian Economy
	3-0-0
	3

	IME 4009
	Business Environment 
	3-0-0
	3

	IME 4011
	Business Research – I 
	3-1-0
	4

	
	                                                 Total Credits: 
	
	20


Semester V

	Subject Code
	Course Name 
	L – T -P
	Credit

	IME 5001
	Economics of Services
	3-1-0
	4

	IME 5003
	Introduction to Financial Markets 
	3-0-0
	3

	IME 5005
	Project Management  
	3-0-0
	3

	IME 5007
	Urban Transportation Economics
	3-0-0
	3

	IME 5009
	Management Information System 
	3-0-0
	3

	IME 5011
	Introduction to Programming Language (C, C++) 
	3-0-1
	4

	
	                                                 Total Credits: 
	
	20


Semester VI

	Subject Code
	Course Name 
	L- T - P
	Credit

	IME 6001
	Real Estate Management 
	3-0-0
	3

	IME 6003
	Strategic Management 
	3-0-0
	3

	MSH 1149/1105
	Intellectual Property rights/ Disaster Management
	2-0-0
	2

	MSH 1119
	Introduction to Industrial Psychology
	2-0-0
	2

	IMP 0002
	Project
	
	10

	
	                                                Total Credits: 
	
	20


Semester VII

	Subject Code
	Course Name 
	L – T - P
	Credit

	IME7001
	Principles and Practices of Management   
	3-0-0
	3

	IME 7003
	Financial Management – II 
	3-0-0
	3

	IME 7005
	Marketing Management - II 
	3-0-0
	3

	IME 7007
	Managing Human Resource and Human Behaviour 
	3-0-0
	3

	IME 7009
	Basic Econometrics
	3-0-0
	3

	IME 7011
	Business Research – II 
	3-0-0
	3

	IME 1109
	Entrepreneurship & small business Management 
	2-0-0
	2

	
	                                             Total Credits :
	
	20


Note: In the 8th and 9th semesters the students will have to take 10 functional specialization subjects from any two functional specialization areas (6 subjects from Economics specialization area and four from Marketing or Finance area ) and one sectoral specialization paper in each of the above semesters.

Semester VIII

	Departmental Courses
	· 3 Functional Specialization subjects from Economics area  each (3 x 3)

· 2 Functional Specialization subjects from Marketing or Finance each (3 x 2)

· 1 Sectoral Specialization subject (Bank Management)
	L-T-P
3-0-0

3-0-0

3-0-0
	9 Credits

6 Credits

3 Credits

	Breadth Course
	· 1 subject from Breadth Courses (Foreign Language – I)
	2-0-0
	2 Credits

	
	                                    Total Credits:
	
	20 Credits


Semester IX

	Departmental Courses
	· Remaining 3 Functional Specialization subjects from Economics area each (3 x 3)

· Remaining 2 Functional Specialization subjects from Marketing and Finance area each (3 x 2)

· Remaining 1 Sectoral Specialization subject(Insurance Management)
	L-T-P
3-0-0

3-0-0

3-0-0
	9 Credits

6 Credits

3 Credits

	Breadth Course
	· 1 subject from Breadth Courses (Foreign Language – II)
	2-0-0
	2 Credits

	
	                                          Total Credits:
	
	20 Credits


Semester X

	Subject Code
	Course Name 
	Credit

	IMP 0004
	Project –I 
	10

	IMP 0006
	Project- II
	10

	
	                                                                Total Credits :
	20


Breadth Courses:

	Subject Code
	Course Name 
	L- T - P
	Credit

	MSH 1149
	Intellectual Property Rights


	2-0-0
	2

	MSH 1109
	Entrepreneurship & small business management 


	2-0-0
	2

	MSH 1115
	Introduction to Industrial Psychology


	2-0-0
	2

	MSH 1105
	Disaster Management


	2-0-0
	2

	MSH 1143/1145
	Foreign Language – I (French - I/ German - I)


	2-0-0
	2

	MSH 1155/1157
	Foreign Language – II (French – II/ German – II) 
	2-0-0
	2


	Sectoral Specializations
	Subject Code
	Name of Subject

	Insurance and Bank Management
	IME 9009

IMA 9011
	Bank Management 

Insurance Management 


	Functional Specializations
	Subject Code
	Name of Subject

	Finance Management Area
	IME 8001
	Management of Financial Services

	
	IME 8003
	Investment and portfolio Management

	
	IME 8005
	Corporate Finance

	
	IME 8007
	International finance

	
	IME 8009
	Management of Financial Derivatives

	
	IME 8011
	Cost and Management Accounting

	
	IME 8015
	Infrastructure Financing

	Marketing Management Area
	IME 8017
	Consumer Behaviour 

	
	IME 8019
	Marketing Research 

	
	IME 8021
	Advertising ad Integrated Marketing Communication 

	
	IME 8023
	Retail Management 

	
	IME 8025
	Services Marketing 

	
	IME 8027
	Brand Management

	Economics Area
	IME 8029
	International Economics

	
	IME 8031
	Sustainable Development and Business

	
	IME 8033
	Time Series and Business Forecasting

	
	IME 8035
	Rural and Agricultural economics

	
	IME 8037
	Social Cost Benefit Analysis of projects

	
	IME 8039
	Business Analytics and Consultancy Management


SEMESTER – I

IME 1001       MICRO ECONOMICS – I

Unit -1 Demand Curve

Demand curves: Individual Demand Curve and market demand curve, Movement along versus shifts in the demand curve. 

Unit-2 Elasticity of Demand

Elasticity of demand: Price, Income and Cross, Concept of Revenue: Marginal and Average, Revenue and elasticity of demand.

Unit -3 Indifference Curve Analysis and Consumer Equilibrium
Notion of indifference and preference, indifference curve analysis of consumer behavior, Consumer’s equilibrium (necessary and sufficient conditions), Price elasticity and price consumption curve, income consumption curve and Engel curve, price change and income and substitution effects, Consumer surplus, Indifference curves as an analytical tool (cash subsidy vs kind subsidy).

Unit -4 Revealed Preference Theory
Samuelson Approach: Revealed Preference Theory

Unit-5 Production

Fixed and Variable Inputs, production function, concept of product: total, average and marginal products, Law of Variable Proportions, Linear homogeneous production function, Production isoquants, marginal rate of technical substitution, economic region of production, optimum combination of resources, the expansion path, isoclines, returns to scale. 

Unit -6 Cost of Production
Social and private costs of production, difference between economic and accounting costs, long-run and short-run costs of production, economies and diseconomies of scale, shape of long-run average cost curve, learning curve.

Unit-7 Perfect Competition

Assumptions, price and output decisions, Equilibrium of the firm and the industry in the short and long runs including industry’s long-run supply, difference between accounting and economic profits, Producer surplus, Stability analysis – Walrasian and Marshallian, Demand-supply analysis.

Text/Reference Books:

1. Chaturvedi D. D, Microeconomics – I (India Book House)

2. Ahuja H.L, Advanced Micro Economic Theory (Sultan Chand & Co, Delhi)

3. Salvatore D., Microeconomic Theory (Tata McGraw Hill, Delhi)

4. Diwedi D.N., Micro Economics: Theory and Applications (Pearson Education)

IME 1003       BUSINESS STATISTICS – I
Unit-1 

Statistics – Meaning, Functions and Limitations, Collection of Data: Primary and Secondary, Methods and Precautions in the uses of data, Classification and Tabulation of Data: Meaning, Objective and Types; Diagrammatic and Graphic representation of data, Significance and Types

Unit-2

Measures of Central Tendency: Arithmetic Mean, Geometric Mean, Harmonic Mean, Median, Mode and their merits & demerits.

Unit-3

Measures of Dispersion: Range, Mean Deviation, Quartile Deviation, Standard Deviation and Lorenz Curve and their merits & demerits.

Unit-4

Correlation Analysis: Types – Karl Pearson’s Coefficient of Correlation and Spearman’s Rank Correlation Coefficient, Significance and Methods of studying Correlation. 

Unit-5

Regression Analysis: Regression Lines, Regression Equations and Standard Error of Estimate.

Unit-6

Index Numbers: Concepts and Applications, Methods of constructing Index Number (Price, Quantity and Value), Test of Adequacy of Index Number and Consumer Price Index Number.

Unit -7

Time Series Analysis: Utility, Components, Measurement of Trend (Graphic, Semi-Averages, Moving-Averages and Method of Least Square)

Text/Reference Books:

1. Srivastava T. & Rego S., Statistics for Management (Tata McGraw Hill)

2. Black K., Business Statistics for Contemporary Decision Making (Wiley India)

3. Tulsian P.C, Jhunjhunwala B., Business Statistics (Sultan Chand Publishers, Delhi)

4. Levin R. & Rubin D., Statistics for Management (Pearson Education)

5. Gupta S.P & Gupta M. P: Practical Statistics (New Central)

6. Arora P. N: Business Statistics (Sultan Chand Publishing, Delhi)

7. Khandelwal S. K: Statistics for Managerial Decision Making (India Book House)

IME 1005       BASICS OF ACCOUNTING

Unit-1: Introduction to Accounting
Meaning and Scope of Accounting, Definition and Functions of Accounting, Basics of Accounting, Branches of Accounting, Users of Accounting Information, Objectives of Accounting, Advantages and Limitations of Accounting.

Unit-2: Accounting Framework 

Accounting Principles – Concepts and conventions, Accounting Standards, Financial Statements, Elements of Financial Statements, Capital and Revenue Items, Accounting Concept of Income, Income Measurement.

Unit-3: Accounting Mechanics
Origin of Transactions and Source Documents, Accounting Equation, Rules of Debit and Credit through Transaction Analysis,  Books of Original Entry – Journal, Special Purpose Journals, Recording transactions in Journal, Ledger – Meaning  and Purpose, Posting of entries to Ledger, Balancing of Ledger, Trial Balance – Meaning and Need to prepare Trial Balance, Types of Errors and their effect on Trial Balance

Unit-4: Basics for Preparation of Final Accounts

Financial Statements, Elements of Financial Statements, Capital and Revenue Items, Accounting Concept of Income, Income Measurement. Depreciation Policy, Valuation of Inventory.

Unit-5: Preparation of Final Accounts
Final Account : Definition of Trading Account, Profit and Loss Account and Balance Sheet, Adjustment Entries – Meaning and Need for Adjustment Entries, Types of Adjustments and Entries for these Adjustments, Preparation of Financial Statements for Manufacturing, Trading and Service business Units.

Unit-6: Accounting for Assets

Defining Assets, Types of Assets – Tangible and Intangible Assets; Current and Fixed Assets, Recording of Acquisition and Disposal of Assets

Unit-7: Accounting for Capital and Liabilities

Meaning of Capital, Retained Earnings and Distribution of Earnings (Drawings/Dividends) Accounting for Capital, Types of Liabilities –Current and Fixed Liabilities, Recording of Liabilities.

Note: Five case studies to be covered under units 5, 6 and 7

Text/Reference Books:

1.
Monga, J.R. and Girish Ahuja: Financial Accounting, Eighteenth Edition - Mayur Paper Backs, 

2.
Anthony, R.N: Management Accounting Principles - AITBS: New Delhi

3.
Hanif and Mukherjee: Modern Accountancy - Tata McGraw Hill - New Delhi

4.         Keiso and Wyngendat: Intermediate Accounting – John Wiley & Sons

5.     Bhattacharya, S.K. and J. Dearden: Accounting for Managers – Text and Cases, Third Edition, Vikas Publishing House, 2003.

6.    Gupta, R.L. and V.K. Gupta: Fundamentals of Financial Accounting, Sultan Chand Publishers, 2003.

7.         Sahaf, M.A,: Management Accounting – Vikas Publications: New Delhi

IME 1007       GENERAL PRINCIPLES OF MANAGEMENT

Unit-1: Introduction to Management                                                                                                                                                    

Definition, Nature, Types of Managers, Managerial skills and Levels, Basic Functions of Management

Unit-2: Evolution of Management Theory 

Scientific Management: F.W. Taylor, Henry L Gantt, Frank and Lillian Gilbreth, Theory of Henry Fayol, Fayol’s vs. Taylor’s comparison, Behavioral Model of Management (Hawthorne studies), Modern Theories of Management (Systems Management School, Situational Approach School) 

Unit-3: Planning 
Definition, Nature, Importance, Types of Planning (from Koontz-Weihrich), Steps in Planning (from Koontz-Wiehrich), Planning Premises, Management by Objectives (MBO)

Unit-4: Organizing 

Concept, Definition, Formal and Informal Organization, Organizational Structure, (Functional Organization, Product/ Market Organization and Matrix Structure), Span of Management (concept and factors influencing the Span of Management), Delegation of authority

Unit-5: Staffing 

Definition, Factors affecting Staffing: The External and Internal Environment Identification of Job Requirements Job Design, Recruitment, Selection (process and limitations of   Selection   Process)

 Unit-6: Leadership and Motivation

 Definition, Leadership Characteristics, Leadership Styles, Meaning of Motivation, Primary Motives, Secondary Motives, General Motives

Unit-7: Coordinating and Controlling

Principles of Coordination, Controlling: Meaning, Need of Control, Control Process, Traditional Control Devices

Text/Reference Books:    

1. Koontz, H. and Weihrich, H, Essentials of Management (Tata McGraw Hill, Delhi)

2. Prasad L., Gulshan S. S: Management Principles & Practices (Excel Books, Delhi)

3. Robins: Management (Prentice Hall of India, Delhi)

 4.   Bose, D. Chandra, Principles of Management and Administration, (Prentice Hall India, Delhi)

 5.   Stoner, Freeman and Gilbert, Management (Prentice Hall of India, Delhi

1009
  BUSINESS COMMUNICATION – I

UNIT I: INTRODUCTION
1. Definition of Communication

2. Description of Communication, Business Communication and Corporate Communication

3. Communication- a bi-polar activity

4. Understanding Communication as a Psychosomatic Process

UNIT II:  TYPES OF COMMUNICATION
1. Oral Communication

2. Written Communication

3. Non Verbal Communication

4. Information Overload

UNIT III: COMMUNICATION AND SOCIETY
1. Definition of Society

2. Role of Culture in Society

3. Role and influence of Culture and Society in Communication

4. Cross Cultural Communication

UNIT IV: COMMUNICATION MODELS
1. Shannon Weaver Model

2. SMCR Model

3. WESTLEY– MACLEAN’S Model

4. Newcomb Model

5.  KATZ-LAZARSFELD Model (1955)

UNIT V: DEVELOPING WRITING SKILLS
1. Creative Writing

2. Compression

3. Basics of Business Communication

4. Writing Business Communiqué – Letters: Sales, Promotion and Circulars, Complaint and Complaint Handling, Banking, Creating Business Forms

UNIT VI: REPORT WRITING

1. Definition of report, Types of report, Purpose of report

UNIT VII COMMUNICATION MEDIA

1. Definition and description of media

2. Traditional Media, Emerging Media, Technology Aided Media, ICT

3.  Relevance & use of media

Evaluation Scheme: Internal = 40 marks, External = 60 marks
Text/Reference Books:
1. Bovi L. Courtland, Thill V. John, Business Communication Today (8th Edition), Pearson

2. Ober Scot, Contemporary Business English (Indian Adaptation), Biztantra

3. Locker O. Kitty, Kaczmarek K. Stephen, Business Communication – Building Critical Skills (The Mc-Graw – Hill Companies)

IME 1011       FUNDAMENTALS OF COMPUTERS 

Unit-1: Computer Basics & Computer Languages

A Simple Model of a Computer, Characteristics of Computers, Problem Solving.; 

Why Programming Language?, Assembly Language, High-level Language, Compiling High-level Language,  Some High-level Languages.

      Unit-2: Data Representation 

Representation of Characters in Computers, Representation of Integers and Real in binary, Hexadecimal Representation of Numbers, Conversion between Different Number  Systems.

      Unit-3: Binary Arithmetic

Binary Addition, Binary Subtraction, Signed Numbers, 2’s Complement Representation of Numbers, Addition/Subtraction of Numbers in 2’s Complement Notation, Binary Multiplication, Binary Division.

      Unit-4: Input and Output Unit

Description of Computer Input Units, Other Input Methods, Computer Output Units.

      Unit-5: Computer Memory  

Memory   Cell Memory Organization Read-only Memory, Serial-access  Memory Physical  Devices  Used to  Construct  Memory, Magnetic Hard Disk, Floppy Disk Drives, CDROM, Magnetic Tape  Drives.

      Unit-6: Computer Networks   

Need for Computer Communication Networks, Internet and World Wide Web, Communication Protocols, Local Area Networks

      Unit-7: Computer Languages & Operating Systems  

Why Programming Language, Assembly Language, High-level Language, Compiling High-level Language, Some High-level Languages. Why We Need an OS, Batch OS, Multiprogramming OS, Time-Sharing OS, Unix OS.
       Text/Reference Book:

1.   ITL ESL, Introduction to Computer Science, (Pearson, New Delhi)

2.   O’Brien, James, Introduction to Information System

3.   Wadhwa Manoj: Fundamentals of Computers, (India Book House)
4. Sinha P.K., Sinha P., Computer Fundamentals, (BPB : New Delhi)

5. Rajaraman V., Fundamentals of Computer Science (Prentice Hall of India, Delhi)

SEMESTER – II 

IME 2001       MICRO ECONOMICS – II 

Unit -1

Monopoly market structure, Kinds of monopoly, Monopolist’s decision and equilibrium, Shifts in demand curve and the absence of the supply curve, Measurement of monopoly power and the rule of thumb pricing, Horizontal and Vertical integration of firms, Comparison of pure competition and monopoly, social costs of monopoly power, price discrimination, peak-load pricing.    

Unit-2

Monopolistic competition market structure, monopolistic competition price and output decision equilibrium, monopolistic competition and economic efficiency.

Unit -3

Oligopoly market structure, monopolistic competition and oligopoly, oligopoly and interdependence – Coumot’s duopoly model, Stackelberg model, kinked demand model, Prisoner’s dilemma, collusive oligopoly – price leadership model – dominant firm, cartels, sales maximization, contestable market theory, pricing public utilities.    

Unit -4

Market for factor inputs, determination of factor rewards in perfect input markets in short and long runs under conditions of perfect and imperfect commodity markets, determination of factor rewards under conditions of monopsony, monopolistic and monopolistic exploitation, role of trade unions, rental element in factor remuneration, government intervention in factor market, direct or through regulatory agency.

Unit-5

Inter-temporal analysis and choice under uncertainty, inter-temporal choice – stocks versus flows, present discounted values, capital investment decisions, investment decisions by consumers, determination of interest rates. Risk, preference towards risk and reducing risk. 

Unit-6

General equilibrium and market failure, general equilibrium and efficiency (in Pareto optimal terms), market failure and the sources of market failure, market power and inefficiency, asymmetric information – quality uncertainty, market signaling, moral hazard, principal-agent problem, public goods and externalities.  

Text/Reference Books:

1. Chaturvedi D.D, Microeconomics – II (India Book House, Delhi)

2. Ahuja H.L, Advanced Micro Economic Theory (Sultan Chand & Co, Delhi)

3. Salvatore D., Microeconomic Theory (Tata McGraw Hill, Delhi)

4. Diwedi D.N., Micro Economics: Theory and Applications (Pearson Education, Delhi)

5. Sen A., Microeconomics: Theory and Applications (Oxford University Press, Delhi)

6. Baumol W.J., Economic Theory and Operations Analysis (Prentice Hall of India, Delhi)

IME 2003       INDUSTRIAL ECONOMICS

Unit-1: Framework of Industrial Economics

Concept and organization of firm, Ownership control and objectives of firm, Passive and active behavior of firm, Size, Growth, Profitability, Productivity, Efficiency and Capacity Utilization – Concept and Measurement, Role of Industrialization in Economic Development – Factors for and against industrial development.

Unit-2: Industrial Location and Regional Development

Determinants of Industrial Location – Technical, Economic, Infrastructural and other factors, Theories of Industrial Location – Weber, August Losch, Sargant Florence, Development of Backward Regions – Government Policy and approach for development of backward regions, Recent programs for development of Backward Regions

Unit-3: Industrial Structure

Alternative Patterns of Industrialization, Hoffman’s hypothesis of capitalistic economies, Simon Kuznet’s interpretation, Industrialization and Planned economies, Cheney’s Patterns of Industrial Changes, Industrial Productivity in India

Unit-4: Industrial Productivity

Labour Productivity – Factors influencing labour productivity, Productivity trends in India.

Unit-5: Industrial Policy

Classification of Industries, Industrial Policies and Industrial Legislations in India, Role of Public and Private Sectors, Recent trends in MNC and Liberalization, Privatization & Globalization, FDI and Joint Ventures, Issues in Industrial Proliferation, Industrial Sickness.

Unit-6: Environmental Issues

Environmental Preservation, Pollution Control Policies, Legislation for Environmental Preservation

 Unit-7: Industrial Finance

Owned, external and components of funds – Role, nature and volumes, types of institutional finance –IFCI, NIDC, SIDBI, SFCs, SIDCS and Commercial Banks

Text/Reference Books:

1. Ahluwalia I.J, Industrial Growth in India (Oxford University Press, Delhi)

2. Barthwal R.R, Industrial Economics (Wiley Eastern Ltd, Delhi)

3. Desai B., Industrial Economy in India (Himalaya Publishing House, Mumbai)

4. Kuchhal S.C, Industrial Economy of India (Chaitanya Publishing House, Allahabad)

IME 2005       BUSINESS STATISTICS – II

Unit-1

Probability: Meaning, Addition and Multiplication Theorems, Conditional Probability and Bayes Theorem.

Unit-2

Theoretical Distribution: Binomial, Poisson and Normal Distribution (Meaning, Constants, Properties and Fitting a distribution)

Unit-3

Sampling: Meaning, Principles of Sampling, Central limit theorem, Methods of sampling (Non Probability and Probability sampling methods, Sampling Distribution: Sampling distribution of mean, Difference of two means, Proportions and differences of two proportions.

Unit-4

Tests of Hypothesis: Procedure of Testing Hypothesis, Types of Errors, One-tailed and two-tailed test, Test of hypothesis concerning large samples, about Proportion mean, about Population Proportion and about Differences of mean and Proportions.

Unit-5

Estimation of Parameters: Properties of a Good Estimator, Point and Interval Estimation, Construction of Confidence limits for Population mean, Population Proportion, Differences of Two Means, Proportions and Determination of a Proper Sample Size.

Unit-6

Small Sampling Theory: t-distribution, F-distribution and their properties, Chi square Test: Chi square distribution and Chi square test. 

Unit-7

Analysis of Variance (ANOVA): ANOVA Tables, One way and Two way Classification.

Text/Reference Books:

1. Srivastava T. and Rego S., Statistics for Management (Tata McGraw Hill)

2. Black K., Business Statistics for Contemporary Decision Making (Wiley India)

3. Gupta S. P., Gupta M. P: Practical Statistics (New Central) 

4. Khandelwal S. K,: Statistics for Managerial Decision Making (India Book House)

IME 2007       INTRODUCTION TO BUSINESS LAW

Unit -1       Introduction

Objectives and Sources of Law, Evolution of Business Law in India, Kinds of Laws - Civil and Criminal Law, Evolution of Business Law in India.
Unit -2  Indian Contract Act, 1872
Essential Elements of Contract  

Unit-3 Indian Contract Act, 1872

Void and Voidable Contracts, Discharge of Contracts, Breach of Contract and Remedies.

Unit-4  Indian Contract Act, 1872
Contract of Indemnity, Contract of Guarantee, Bailment and Pledge.

Unit-5        Indian Partnership Act, 1932

Partnership - Definition, Essentials and Formation, Kinds of Partners, Partners – Rights, Duties and Liabilities, Registration of Partnership and Partnership Deed, Death and Retirement of Partner(s), Dissolution of a Partnership Firm, Limited Liability Partnership (LLP) Act 2008

Unit-6        Indian Sale of Goods Act, 1930
Contract of sale, meaning and difference between Sale and Agreement to Sell, Conditions and Warranties – Meaning, Express and Implied conditions and warranties, Caveat Emptor, Transfer of ownership in goods including sale by non-owners, Performance of a contract of sale – Delivery of Goods, Rights and Duties of a Buyer, Unpaid Seller – Meaning, Rights of an unpaid seller against the goods and the buyer.

Unit-7        Negotiable Instruments Act, 1881
Definition, Characteristics and Classification of Negotiable Instruments, Parties to a Negotiable Instrument, Crossing of Cheques, Protection to Paying Banker and Collecting Banker, Liabilities of Parties on Dishonour of Instruments, Dishonour of Cheque and Amendment Act, 2002.

Text/Reference Books:

1. Kuchhal M.C, Business Law (Vikas Publishing House, New Delhi)

2. Avtar Singh: Business Law (Allahabad Law House)
3. Kapoor N.D: Business Law (Sultan Chand & Sons, New Delhi) 

4. Tulsian P.C: Business Law (Tata McGraw Hill Education Pvt. Ltd, Delhi)

5. Kapoor G.K: Business Laws (Mayur Publications, Delhi)

6. Garg K.C, Chawla R.C: Mercantile Law (Kalyani Publishers, Delhi)
7. Arora R.: Business & Industrial Law (India Book House, Delhi)

IME 2008     BUSINESS COMMUNICATION – II (Sessional)

UNIT I: PERSONALITY DEVELOPMENT

GROUP ACTIVITIES:

1. Group Building

2. Leadership Development Activities

3. Bonding 

4. Managing Conflict and Stress

UNIT II: PRESENTATIONS

1. Aided Presentations

2. Non Aided Presentations

3. Role of Audio –Visual Stimulation in Presentations

UNIT III: CORPORATE ACTIVITIES

1. Group Discussions

2. Brain Storming Sessions

3. Business Meetings

4. Meeting the Press

UNIT IV: COMMUNICATION and OUTREACH

1. Creating Campaigns

2. Social Mobilization Techniques (Through Community Visit)

3. Population/Mass Contact Programme and Communication

4. Understanding Media

5. Corporate Visit (Would Include a Public and a Private Organization)

UNIT V: PREPARING FOR THE CORPORATES

1. Interviews

2. Role Analysis 

3. Extempore

4. Communication Games 

UNIT VI: COMMUNICATION BARRIERS
1. Physical Barriers

2. Social Barriers

3. Psychological Barriers

UNIT VII:  NON-VERBAL COMMUNICATION

1. Kinesics 

2. Paralanguage

3. Deportment

4. Understanding concept of time

5. Understanding and managing Stress

The program would work on the model of ‘de freezing- conditioning-refreezing’. The current skill and efficiency level of the students will first be assessed, analyzed & understood, then address their inhibitions & barriers (exorcise the demon) and finally reinforce with new learning modules. The program would be based on three vital parameters along with the 40-45 Contact programs. These are:

a. Guest Lectures (4-5 Experts)

b. Population Contact Experience (4-5 hours)

c. Industry Visit (2-3)

Text/References:

1. Seely John, Oxford Guide to Effective Writing & Speaking, (OUP)

2. Beckett Wendy, Blake’s, Go Guides: Better Communication with Family, Friends & Colleagues, (Scholastic)

IME 2011       I.T FOR MANAGERS

Unit -1: Introduction to Programming Concepts & flow charting
Models of computer data  processing, flow charting technique-principles of flow charting, symbols used in flow charts, Benefits & limitations of flow chart ,examples. Elements of C Programming: Constants, variables, data types, operators, Decision-making and branching: goto, if-else, switch statements. Decision Making and Looping: while, do - while and for loop.

Unit-2: Data Structure Introduction
Pseudo code, The Abstract Data Type, A Model for an Abstract Data Type, Algorithm Efficiency. Searching & Sorting.

Unit-3: Introduction to Databases
Purpose of Database Systems, Data Models, Schemas and Instances, Three-Schema Architecture and Data Independence, Database languages, Database Architecture, Classification of DBMS, relational database, Database users and Administrators, Advantages of  DBMS.

Unit-4: E-Commerce
Conceptual Framework of E-Commerce, General Model of Business, Defining E-commerce, Emergence of E-Commerce on Private Networks, Forces Effecting E-Commerce,  Nature, Benefits of E.D.I, Demerits of E.D.I Types of E-Commerce: Inter Organization (B2B) E-Commerce, Intra-Organizational E-Commerce, Business to Consumer (B2C) E-Commerce. Electronic Payment Systems, Legal issues E-commerce in India.
Unit-5: Functional and Enterprise Systems
Introduction to Management Information Systems, Transaction Processing Information Systems, Accounting and Finance Systems, Marketing and Sales Systems, Production and Operation Management Systems, Human Resources Management Systems.

Unit-6: Information Technology Act 2000
IT Act---Meaning, Cyber Law, Electronics Records & Documents, Digital Signatures, Authentication & security Provision.

      Unit -7: Social Networking & Soft Computing

      Evolving Role of Software, Changing Nature of Software, Legacy Software, Software Engineering – A layered Technology.

Text/Reference Books:

1. Turban, Rainer and Potter, Introduction to Information Technology, John Wiley and Sons.

2. Sinha P.K., Priti Sinha, Foundation of Computing, BPB Publications.

3. James, A. O’Brien, Introduction to Information Systems, TMH

4. Richard F. Gilberg & Behrouz  A. Forouzan - A  Pseudo code Approach with C++  , Third   Indian Reprint 2008, Books/ Cole Cengage Learning

5. Ramez Elmasri, Fundamentals of Database Systems, Pearson Education

6. Roger S. Pressiman, Software Engineering – A Practitioner’s Approach, 6th Edition, McGraw Hill.

INTEGRATED MASTER OF BUSINESS ECONOMICS (I-MBE)

THIRD SEMESTER

IME 3001 MACROECONOMICS -I

Objective: The course aims at enabling the students to learn the well formulated principles of macroeconomics and understand the integrated working of a modern economy. It also provides the basis for the study of other branches of economics and helps the students to appreciate the role of government in the economic functioning of a nation.

Unit -1

Macro economics – meaning, Nature and Scope of Macroeconomics, importance; circular flow of income and Money. Distinction between Macro economics and Microeconomics. Brief history and Schools of Macroeconomics – Classical, Ancient and Neo- Classical, Introduction to major Macroeconomic issues.

Unit-2

National Income Accounting: National Income and related aggregates, Methods of Measuring National Income, Relationship between National Income & Economic welfare.
Unit -3

Consumption and Savings :Consumption and Saving Functions, Types of Consumption Function, Propensity to Consume & Save and their determinants, Consumption Function Hypothesis.

Unit -4

Investment:  Classification of investment, Determinants, Marginal Efficiency of Capital (MEC), Marginal Efficiency of Investment (MEI). 
Unit -5

Determination of Income & Employment: Closed Economy-Two-sector approach & Three-sector approach, Open Economy- Four-sector Approach, Multiplier in Two, Three and Four sectors.

Unit -6

Money: Origin, Definition and functions of Money, Classification of Money, Demand for and supply of Money, Quantity Theory of Money- Classical, Cambridge, Keynsian & Freedman 

Unit -7

Equilibrium in Commodity & Money Markets; Derivation of IS & LM curves, Determination of General Equilibrium, shift in Equilibrium, Impact of Monetary & Fiscal Policies

Text/Reference Books:

1. Ackley, G. - Macro Economics Theory and Policy, Macmillan Publishing Company

2.  Shapiro, E.  Macro Economic Analysis, Galgotia Publication, New Delhi

3. Brandson- Macroeconomics

4. Chaturvedi, D.D. Macroeconomics, IBH, New Delhi

IME 3003 BUSINESS MATHS

Objective:

UNIT 1 Basic Concepts

Number system, Logic, Equations and Inequalities, Concept and methods of proof. Set theory; types of relations in economics; functions, types, monotonicity and invertibility, domain and range.

UNIT 2 Functions:

Sequences: convergent, divergent and oscillatory. Limit of a convergent sequence. Series and their convergence.

Real valued functions: Linear, polynomial, hyperbolic, logarithmic, power and their applications. Limit of a real valued function. Continuity and differentiability.

UNIT 3 Matrices:

Vector space: operations of addition and scalar multiplication and their geometric representation; linear combinations, linear span and basis. Scaler Product and orthogonality. Matrices: operations of addition, multiplication, transpose. Row/column operations. Matrix types: symmetric, orthogonal, idempotent. Determinants and inverse.

Linear independence, Rank and solutions to linear simultaneous equations. Applications.

Unit 4 Differential Calculus-I: Single variable unconstrained optimization-Derivatve as a slope or rate measurer, Marginal concept, Concavity & Convexity- Global & Local Extrema, optimization of Function, optimization of Revenue, Cost & Functions.

Unit 5 Differential Calculus-II: Two variable unconstrained optimization- Partial Differentiation, Total Differentiation, Production Function, Euler’s Theorem, Concavity Convexity.

Unit 6 Differential Calculus-III: Two variable Constrained optimization- Production Function, Utility Function with the Lagrangs Multiplier.

Unit 7 Integral Calculus: Integration concept, Methods of Integration, Definite & Indefinite Integration, Consumer Surplus, Producer Surplus, Rate of Sales Function, Learning curve.

Text/Reference Books:

1. Sydsaeter, Knut & Hammond, Peter J.: Mathematics for Economic Analysis, Pearsons

Education

2. Chiang, A.C.: Fundamental Methods of Mathematical Economics, TMH

3. Allen, R.G.D.: Mathematical Analysis for Economics, Macmillan

4. Thukral, J.K. : Business Maths, Mayur Publications.

IME 3005 ENVIRONMENTAL ECONOMICS
Objective: This course is designed to acquaint the students with the key contemporary issues in environmental economics as this has become a major consideration in business decisions. This course will equip the students with the tools and methodologies that are applied to analyze environmental problems and policies. Recent Empirical evidences should be dealt in the course.
UNIT 1

Introduction : Definition  of Environmental Economics, Components of the Environment, Identification of  basic issues in preserving environmental quality; Environmental Pollution - Air ,Water, Land , Marine and Noise Pollution ; Role of an individual in prevention of pollution.  Tragedy of commons ; Pollution as an externality ; Material balance approach ; Environmental quality as a Public Good.

UNIT 2

Environmental Issues : Welfare Economics and Environmental Economics; Pareto optimality ; Cost Benefit analysis; Private cost , Social cost, Pollution Cost - Pollution Control Cost ;Evaluation of Environmental Benefit.

UNIT 3

Population and Environmental Problems: Trends in global and National population levels - Consequences on environmental quality - problems of urbanization and Environmental quality in India - Environment and human health.

UNIT 4

Economic Growth vs. Environmental Quality: Problems of Environmental Quality global level; Problems of Environmental Quality in developed economies ; Problems of Environmental Quality in developing economies ; Nature of Environmental Problems in India.

UNIT 5

Energy & Resource Economics: Energy Sources - renewable and non-renewable ;Changing pattern of world energy consumption ; Energy scenario in India - Energy Policy and Environmental Quality.

Classification of Resources; Forest Resources ; Deforestation ; conservation of natural resources - water resources - mineral resources - food resources. Environmental Education ;Solid waste management ; Environmental Awareness.

UNIT 6

Environmental Policy – Design and Implementation: Pigouvian taxes and effluent fees; tradable permits; choice between taxes and quotas under uncertainty; Property Right & Coase Theorem, Overview of Environmental Legislation & Laws.

UNIT 7

Trans-boundary Environmental Issues: Trans boundary environmental problems; economics of climate change; Causes, possible effects and mitigating green house gas emissions; trade and environment.

Sustainable Development: Concepts and measurement.
Text/Reference Books:

1. Charles Kolstad, Intermediate Environmental Economics, Oxford University Press, 2nd Edition, 2010

2. Carroro, Carlo, and Siniscalco, New Directions in the Economic Theory of the Environment, Cambridge, 1997

3. Nick Hanley, Jason F. Shogren and  Ben White, Environmental Economics in Theory and Practice, McMillan, 1997

4. Baumol William J. and Oats Wallace E, The Theory of Environmental Policy, 2nd Edition, Cambridge University Press, 1994,

5. Bhattacharya, R.N (2001), Environmental Economics, Oxford University Press.

6. Shankar, U, (2001), Environmental Economics, Oxford University Press, New Delhi.

IME 3007 HUMAN RESOURCE MANAGEMENT

Objective:   The course is designed with the objective of equip the students with various aspects of 

managing people in the organization by familiarizing them with the concepts and techniques involved in

 acquisition, development and retention including industrial relations in the liberal environment. 

IMA 1003 HUMAN RESOURCE MANAGEMENT

    Unit-1 Nature and Scope of HRM:

Meaning, Difference between HRM and Personnel Management, Objectives, Functions, Evolution of HRM

   Unit -2 Human Resource Planning (HRP):


Definition, Objectives, Need, Importance and the Process

   Unit-3 Recruitment and Selection:

Sources and Process of Recruitment, Need for Scientific Selection and the Selection Process

    Unit -4 Training and Development:

Concept of Career Planning, Importance and Steps in Training Programmes, Importance and Process of Executive Development


   Unit-5 Compensation & Performance Appraisal:

Elements of Compensation, Base Compensation, factors Affecting Compensation, Fringe Benefits, Time Wage and Piece Wage Systems;  Performance Appraisal:


Meaning, Benefits, Performance Appraisal vs. Job Evaluation

   Unit -6 Industrial Disputes (ID) & Trade Unionism     (TU):  

           Concept and Causes of ID; T.U: Meaning, Objectives and Criticism

   Unit -7 Collective Bargaining & Worker’s Participation in Management:


Need, Importance and Procedure

Text/Reference Books:

a) Chhabra, T.N. Human Resource Management (Dhanpat Rai: New Delhi)

b) Khanka, S.S. Human Resource Management (S. Chand: New Delhi)

Reference Books:


a)   Saiyadain, Human Resource
Management (TMH:New Delhi)


b)   Dessler, Human Resource Management (Pearson: New Delhi)

IME 3009:  Financial Management

Objective: The objective of this paper is to equip the students with the basic concepts of financial

management- its tools and techniques applied for business decision making.

Unit 1 Introduction to Financial Management: 

Objectives and Scope of Financial Management,  Interrelationship of financial management with other discipline, Importance of Corporate Finance.

Unit 2 Indian Financial Markets: 

Introduction to Money Market, Capital Market, Derivatives Market, Foreign Exchange Market, International Capital Markets.
Unit 3 Time Value of Money: 
Introduction to Time value of money, Single Cash Flow, Multiple Cash flows and Annuity.
Unit 4 Risk and Return: 
Risk and Return Concepts, Concept of Portfolio, Relationship between Risk and Return.
Unit 5 Leverage:

Introduction and Concept of Leverage, Operating Leverage, Financial Leverage, Total Leverage.
Unit 6 Valuation of Securities:  
Concept of Valuation, Bond Valuation, Equity Valuation: Dividend Capitalization Approach and Price to Earning Approach.
Unit 7 Financial Statement and its Analysis:

Introduction to  Ratio Analysis,  Funds Flow Statement, Cash Flow Statement.

Text/Reference Books:
1. Financial Management- M.Y. Khan, P.K.Jain- Tata Mcgraw-Hill Publication

2. Financial Management- Prasanna Chandra- Tata Mcgraw-Hill Publication

3. Financial Management- I.M. Pandey-Vikas Publication

IME 3011 MARKETING MANAGEMENT – I

Objectives: The aim of this course is to make students familiar with the basic concepts and principles of marketing and give holistic insights regarding the various theoretical aspects of marketing.

     Unit 1.   Introduction to Marketing:

Definition of Market and Marketing, Core Concepts of Marketing, Marketing and Selling (concepts and differences)

Unit 2.   The Marketing Environment:

Elements of Company’s Micro and Macro environment

Unit 3.   Market Segmentation:


Concept, Needs, Variables/Bases for Segmenting Consumer Market, Attributes of Effective Segmentation, Concept of Target Market, Selection of Target Market

Unit 4.   Product Management:


Definition of Product, Classification of Product and Levels of Product, Concept of Product Line, Product Line Decisions, Product Mix Definition, Definition of Brand and Brand  Equity, Selection of Brand Name, 

     Unit 5.    Pricing Decisions:
Concept of Price, Factors Influencing Pricing, Methods of Pricing (Cost based and Competition oriented )

     Unit 6.   Channel Management:
Concept and Importance of Distribution Channels, Functions of Marketing Channel, Types of Marketing Intermediaries, Channel Design Decision

    Unit 7.    Marketing Communication:

Definition, Concept of Integrated Marketing Communication, Introduction to elements of Promotion Mix

Text/Reference Books:

1. Kotler, P. and Armstrong G. Principles of Marketing (Pearson Prentice Hall: New Delhi)

2. Ramaswamy, V.S. and Namakumari, S. Marketing Management (Macmillan: New Delhi)

3. Saxena, R. Marketing Management (Tata McGraw Hill: New Delhi)

  4.  Stanton, W.J., Fundamentals of Marketing

  5.   Lamb, Hair, McDaniel, Marketing 7/e (Thomson: New Delhi) 
INTEGRATED MASTER OF BUSINESS ECONOMICS (I-MBE)

FOURTH SEMESTER

IME 4001 MACROECONOMICS -II

Objective: The course aims at enabling the students to learn the well formulated principles of macroeconomics and understand the integrated working of a modern economy. It also provides an overview of the macroeconomic issues in the national and international scenario.

Unit -1

Post-Keynesian Macroeconomics: Introduction, difference between Monetarists & Keynesians, Modern Monetarism, Neo-classical Macroeconomics: Radicalists Opinion, Supply-side Economics

Unit-2

Inflation: Definition, Measure and effects, Theories of Inflation : Cause and solution
Unit -3

Unemployment: Concept of Unemployment, Measurement of unemployment rate, relationship between the rate of Unemployment and inflation (Philips Curve Analysis)

Unit -4

Investment:  Classification of investment, Determinants, Marginal Efficiency of Capital (MEC), Marginal Efficiency of Investment (MEI). 
Unit -5

Determination of Income & Employment: Closed Economy-Two-sector approach & Three-sector approach, Open Economy- Four-sector Approach, Multiplier in Two, Three and Four sectors.

Unit -6

Money: Origin, Definition and functions of Money, Classification of Money, Demand for and supply of Money, Quantity Theory of Money- Classical, Cambridge, Keynsian & Freedman 

Unit -7

Equilibrium in Commodity & Money Markets; Derivation of IS & LM curves, Determination of General Equilibrium, shift in Equilibrium, Impact of Monetary & Fiscal Policies

Text/Reference Books:

1. Ackley, G. - Macro Economics Theory and Policy, Macmillan Publishing Company

2.  Shapiro, E.  Macro Economic Analysis, Galgotia Publication, New Delhi

3. Brandson Macroeconomics

4. Chaturvedi, D.D. Macroeconomics, IBH, New Delhi

IME 4003 ECONOMIC GROWTH AND POLICY

Objective: The course focuses on providing conceptual background of economic growth and development to the students. It enables the students to understand the policy framework that initiates growth and development in an economy and also helps in managing and sustaining the same.

 Unit -1 

Economic Growth & Development: Concept, measures of development and under-development, factors affecting economic growth & development, Importance of agriculture, industry and infrastructure.

Unit-2 

Theories of Economic Growth & Development: Theories of development: Smith, Ricardo, Mathus, Mills, Marx and Schumpeter; Theories of growth : Harrod & Domar, Solow, Robinson, Kaldor and Paul Romer (New Growth Theory)
Unit -3 

Approaches to Development: Balanced and Unbalanced Growth; Critical Minimum Efforts Theory; Low Income Equilibrium Trap; Dual Economy Models of Lewis, Fei-Ranis, Jorgensen, Dixit and Marglin, Kelly et.al.
Unit-4 

Sectoral Aspects of Development: Role of Agriculture in Economic Development; Barriers to Agriculture; Agricultural Transformation: Designing an Agricultural Strategy; Rationale and Pattern of Industrialization in developing Countries; Choice of Techniques, appropriate technology and employment; Terms of Trade between Agriculture and Industry.
Unit-5 

Trade Theory and Development Experience: International Trade as an Engine of Growth: Static and Dynamic gains from Trade; Prebisch-Singer Thesis vis-à-vis Free Trade experience of Developing Countries; Trade Policy Debate: Export promotion, Import Substitution and Economic Integration; WTO and Developing Countries.
Unit-6 

Macroeconomic Policies and Development: Role of Financial System and Macroeconomic Stability; Reforming Financial Systems;  Role of monetary and fiscal policies in developing countries — Prior savings, inflation and growth — Empirical evidence; External resources - FDI, aid vs. trade, technology inflow; MNC activity in developing countries; Borrowings - domestic and external; Burden of borrowing  
Unit-7 

Economic Development and Institutions: Markets and Market Failure; The Washington Consensus; Role of State in Economic Development: State Capacity and State Failure; Issues of Good Governance; Development Planning: Rationale, Types and Process of Planning.
Text/Reference Books:

1. Todaro, Michael P. and S. C. Smith.Economic Development, 8ed. Delhi: Pearson Education, 2011.

2. Michael P Todaro and Stephen Smith. Economic Development, Pearson, 11 edition (2011).

3. Kindleberger, C.P. (1977), Economic Development, (3rd Edition), McGraw Hill, New York.

4. Debraj Ray, Economic Development, Oxford Publication, New Delhi,

5. Meier, Gerald M. and James E. Rauch. Leading Issues in Economic Development, 8th ed., Oxford University Press, New Delhi:

6. Thirwal A.P. ‘Growth and Development – with special reference to developing economies, Palgrave-Macmillan Publication, New Delhi

IME 4005 OPERATION RESEARCH

Objective: The course aims at teaching the students basic aspect of operations research methodology.  Various topics of operations research have been introduced to the students which will help them in decision making in organization.  At the end of the course it is expected that students will be able to demonstrate a working knowledge of various Operations Research tolls in decision making.

Unit-1

Introduction to Theory of Optimization: Features of O.R,  Modeling in Operations Research , Classification of Models, General    Solution Methods for O.R Models, Scientific Method in O.R, Methodology of O.R., Applications, Opportunities and Shortcomings of O.R.                                                
Unit-2

Linear Programming: Applications of operation research in economics, Finance and decision making, Formulation of Mathematical Model of Linear Programming Problem                      
Unit-3

Graphical Solution: Solution of Linear Programming Problem by Graphical Method, Special Cases: (i) Alternate Optima (ii) Unbounded Solution (iii) Infeasible Solution                           

Unit-4

Simplex Method: Introduction to Simplex Method- Maximization and Minimization, Duality, primal to dual conversion only.                                                                                                                 

Unit-5

Transportation Models: Balanced and Unbalanced Models of Transportation,  Initial Basic Feasible Solutions i. North-West Corner Method, ii. Row Minima Method,     iii. Column Minima Method, iv. Matrix Minima Method, v. Vogel’s Approximation Method). Modi Method, Degeneracy.                                                                         
Unit-6

Assignment Models: Balanced and Unbalanced Assignment Models, Hungarian Method, Maximization and   Minimization.                                                                                                             
Unit-7

Game Theory: Two-Person Zero sum Games, Some Basic Terms, The Maximin-Minimax Principle, Games     without Saddle Points (Mixed Strategies), Graphical solution of 2 × n and m × 2 Games, algebraic method.                                                                                       
Text Books:

1. Kanti Swarup, Gupta, P.K. and Manmohan, Operations Research, Sultan Chand:   New Delhi, 12th thoroughly revised Ed.

2.      Hamdy A. Taha, Operations Research; Pearson, 8th Ed.

Reference Books:

1.     Fredrick S. Hiller, Gerald J. Liberman, Introduction to Operations Research, McGraw-   Hill, 9th Ed.

2. J.K. Sharma, Operations Research Theory & Application, Macmillan, 3rd Ed.

3. Investment under uncertainty, Avinash K. Dixit and Robert S Pindyck, Princeton university press 1993,ISBN 9781400830176

IME 4007 COST MANAGEMENT

Objective: This course aims to introduce the cost concepts, recording of costs and estimation of cost. At the end of the course the students will be able to understand the role of a manager in applying the concept of cost for varying purpose of cost estimation and control.
Unit -1

Introduction: Cost – Meaning, Objective, Elements of Cost, Classification of Cost for Managerial Decision making, Cost Accounting – Meaning, Objective, Installation of Costing System, Cost center and Cost Unit – Definition & Concept, Objectives and Types, Cost Sheet.

Unit-2

Material Cost: Direct and Indirect material Cost; Purchase  of Material: Purchase Routine, Purchase Requisition, Determining Purchase Quantity – Economic Order Quantity, Maximum Material Control through Levels Setting: Minimum Level, Ordering or Reordering Level,Danger Level, Stores Control – Perpetual Inventory System, ABC Method. Methods of Pricing – Specific Price Method, First In First Out, Last in First Out, Average Price, Standard Price.
Unit- 3

Labour Cost: Direct & Indirect Labour, Control of Labour Cost, Casuals and Out Workers. Methods of Remuneration - Time Rate System, Piece Rate; Introduction to Incentives Plans – Pre requisites of Good Incentive Plan, Halsey Premium Plan, Rowan Plan, 
Unit-4

Overhead Cost: Classification of Overheads, Recording and collection of Overhead Cost, Allocation and Appropriation of Overhead Cost
Unit-5

Costing Methods: Job Order Costing - Procedures, Advantages, Limitations, Contract Costing – Cost Plus Contract, Economic Batch Quantity, Batch Costing, Multiple Job Order Cost System, Process Costing – Essentials, Procedures, Process Losses and Wastages, Abnormal Gain, excluding Internal Process Profits, 
Unit- 6

Absorption and Marginal Costing: Absorption Costing – Meaning and Limitations, Marginal Cost – Definition and Nature. Marginal Costing – Net Profit Under Marginal Costing and Absorption Costing, Difference Between Marginal Costing and Absorption Costing. Application of Marginal; Costing in short term decision situations
Unit-7

Budgetary Control and Standard Costing: Budget and Budgetary Control System – Meaning & Concept, Objectives, Advantages, Limitations, Standard Cost – Meaning & Concept, Setting of different types of Standards, Standard Costing – Meaning & Concept, Advantages, Disadvantages, Variance Analysis – Material Cost Variance, Material Price Variance, Material Usage Variance, Labour Cost Variance, Labour Rate Variance, Labour Efficiency Variance.
Text Books

1. Principles and Practice of Cost Accounting, N K Prasad, Books Syndicate Pvt. Limited.

2. Cost Accounting, M N Arora, Vikas Publication

3. Cost Accounting, M Y Khan and P K Jain, Tata Mc Graw Hill Publication

Reference Books:

1. Cost Accounting, Charles T Horngren, Pearson Education

2. Cost Accounting: Foundation and Evolution, Kinney & Raiborn, South WesternCengage

IME 4009 BUSINESS ETHICS AND CORPORATE SOCIAL RESPONSIBILITY

Objective: The course imparts knowledge and understanding of the underlying value measures in consumer and household economics as well as understanding of measures for household wellbeing. Business ethics is meant to promote the capacity of reflection on morally relevant problems in the complex environment of business that managers face in the globalize world today. 
Unit-1 

Introduction: Conceptual Framework of human values and ethics, Understanding the Complementarity between Values and Skills, Universal and local values, durable and changing values 
Unit-2
Theories and deeper insight into Ethics: Forms of utilitarianism, Deontological, Justice & fairness.

Unit-3
Business Ethics: Nature, scope and purpose of ethics; Relevance of Values; Importance of Ethics & Moral standards; Ethics & Moral Decision Making.  

Unit- 4

Ethics of Job Discrimination: Wage discrimination, problems related to employees. 
 Unit-5

Consumerism: Ethical issues in sales and marketing

 Unit-6 

Corporate Social Responsibility: Nature, scope & importance; Responsibility towards business stakeholders (owners, employees, consumers and community); Response of Indian firms towards CSR and legal provisions.

Unit-7

Corporate Governance: Concept, importance, Legal provisions for appointment of directors and holding of meetings.
Text Books:

1. Velasquez g. Manuel Business Ethics

2. Sekhar, RC, Ethical Choice (Response: New Delhi)

Reference Books:

1. Modh, S., Business Ethics
2. John R.Boatright Ethics and the Conduct of Ethics 

3. Chakra borty S.K. and Chakraborty D. Human Values and Ethics; Towards Holistic Excellence (ICFAI: Hyderabad )

IME4011 RESEARCH METHODOLOGY  

Objective: The course aims at imparting conceptual knowledge concerning basic fundamentals of business research. Apart from getting acquainted with the theoretical underpinnings related to the research process, methods, tools and techniques, the candidates shall be able to understand the technicalities associated with applied research across a number of applications related to different business domains. 

Unit-1

Introduction: Characteristics, Importance and Types of Research
Unit-2

The Research Process: An Overview and Steps
Unit-3

Research Problems: identification and formulation and characteristics of research problem; Criteria of a Good Research Problem
Unit-4

Research Design: Meaning, Components of Research Design, Characteristics of a Good Research Design, 
Unit-5

Sources of Data Collection:  Nature and significance, methods of Primary Data collection- observation, survey and questionnaire, Sources and Precautions in the Use of Secondary Data.

Unit-6

Sampling: Meaning, Steps and Types (simple random, stratified random, systematic and cluster samplings
Unit-7

Editing, Tabulation, Report Writing: Meaning and Importance, Rules for Tabulation and Parts of a Table, Characteristics and types and formats of Reports.


Text Books:

1. Chawla, Deepak & Sondhi, Neena, Research Methodology, Concepts and Cases (Vikas Publishing House: New Delhi)

2. Ghosh, B.N. Scientific Method and Social Research (Sterling: New Delhi)

3. Kothari, C.R. Research Methodology – Methods and Techniques (New Age: New Delhi)

4. Krishnaswami,O.R. Methodology of Research in Social Science (Himalaya Publishing House: Mumbai.) 

5. Gupta, Santosh Research Methodology and Statistical Techniques (Deep and Deep Publications: New Delhi)  

INTEGRATED MASTER OF BUSINESS ECONOMICS (I-MBE)

FIFTH SEMESTER

IME 5001 ECONOMIC ENVIRONMENT

Objective: The course aims at establishing and explaining the relationship of business environment with macro environmental factors.
Unit-1

Concept of business environment: Significance and nature, the interaction matrix of different environment factors, the process of environmental scanning, basic philosophies of capitalism and socialism with their variants

Unit-2

Political environment: Relationship between business and Government of India; Constitutional provisions affecting business; 

Unit -3 

Legal Environment: Introduction to some important business laws: MRTP, Industrial (development and regulation) Act 1951, FEMA, SEBI Act, Consumer Protection Act; Changing dimensions of these laws and their impact on business

Unit-4

Economic environment: Philosophy and strategy of planning in India; Problem of poverty; Concept of mixed economy: the public sector and the private sector, their changing roles; Industrial policy in India in recent years; Policy with regard to small scale industries and labour; The monetary policy, fiscal policy and union budget as an instrument of growth and their impact on business. Financial institutions and their relevance to business operations; Multinational corporations (MNC)

Unit-5

Technological environment: Policy for research and development in India; Problem of selecting appropriate technology; Multinationals as source of technology; foreign collaborations and joint ventures.

Unit-6 

Socio-cultural environment: Impact of culture and values: Salient features of Indian culture and values and their implications for industrialization and economic growth; Emergence of middle class and consumerism; Development of business entrepreneurship in India; Social responsibility and Indian business.

Unit-7

Liberalisation in India: The New Economic Policy; Globalisation; Policy changes for liberalisation-Industrial policy; Exim policy; Banking policy; FDI policy; Reforms in capital market; Structural reforms; Impact of reform measures, Salient Features of WTO
Text Books

1. Adhikari M- Economic Environment of Business (Excel Books), 2000, 8th ed, Sultan Chand.

2.  Ghosh- Economic Environment of Business (Vikas), 2004.

3.  Morrison J- The International Business Environment (Palgrave, 2003).

4. Agarwal R- Business Environment (Excel Books), 2002.

5. Bedi S K- Business Environment (Excel Books), 2004.

6. George A and Steiner G A- Business, Government and Society (Macmillan)

IME 5003 INTRODUCTION TO FINANCIAL MARKETS

Objective: This course is designed to provide the understanding of financial markets. The financial system is the life line of the economy. A well developed financial system greatly facilities economic development of a country. The financial system consists of financial institutions, markets, instruments and financial services. Mobilization of savings is done by financial institutions in financial markets through financial instruments.
Unit-1

Financial System: 

Concept of Financial Assets & Financial Markets, Functions of Financial systems & Financial Intermediation, Structure of Financial markets & types of financial markets.

Unit-2

Money Market: 

Meaning, Importance of Money Market, Introduction to Instruments of money markets, Introduction to participants and players of Money Markets. 

Unit-3

Central banking System: Introduction, Functions of Apex Bank of the Country, Instruments of Credit Control and Qualitative Credit Control
Unit-4

Commercial Banking System: Evolution and products of commercial banks, Functions of Commercial Banks
Unit-5

Capital Markets: Concept, Functions & types of capital markets, Introduction to different players of capital market
Unit-6

Primary Markets: Concept, methods of raising funds (Public & Rights Issue, Private placements)
Unit-7

Secondary Market: Introduction, evolution and functions of the country stock exchanges, Regulatory body for the capital market of the country and its recent guidelines.
Text Books: 

1. Khan, M.Y, Financial System(2005) ,Tata McGraw Hill Book Co.4th ed.(Topics 1,2,5,6,7)

2. Gordon and Natarjan Financial Markets and Services (2009), Himalaya publishing House.(Topics 1,2,5,6,7)

Reference Books:

1. Anthony Saunders, Marica Million Cornettt Financial Markets and Institutations (2009) a    modern perspective, Tata McGraw Hill Book Co,2nd ed.

IME 5005 MANAGEMENT OF MANUFACTURING SYSTEM

Objective: To understand the concepts of Production Planning and Management / Operation

Management and its applications to industrial problems. 

Unit-1

Manufacturing systems design: The organisation of manufacturing operations - job, batch and flow production methods.
Unit-2

Group technology: Group technology and Just-in-Time
Unit-3

Flexible Manufacturing systems ( FMS)

Unit-4

Manufacturing Planning: Manufacture to stock versus manufacturing to order, Manufacturing against customers’ order
Unit-5
Manufacturing planning and control systems.

Unit-6. 

Manufacturing resources planning: Manufacturing resource planning (MRP II), Just-in-Time (JIT), objectives,implementation. optimized production technology (OPT), A comparison : MRP II. Kanban, OPT.

Unit-7

Computer Integrated Manufacture (CIM): A comparison of manufacturing and service

Processes Manufacturing tasks and choices, issues affecting manufacturing strategy

Text Books:

1. Modern Production Management by Buffer Elwoods .

2. Production Management. y Brrom H.N.

3. Analysis for Production and operations research -by Bawman, Edward and Falter

4. Industrial Engineering and Management by O.P.Khanna

IME 5007 PROJECT MANAGEMENT

Objective: Project management is one of the important aspects of modern management practices. The basic objective of the subject is to develop the student with the idea of project plan, which includes defining and confirming the project goals and objectives, identifying tasks and how goals will be achieved. The subject introduces the student to network techniques, project review and administrative aspects for project management.

Unit-1

Introduction:                                               

Meaning, Importance, Project Life Cycle, Phases of project management, Integrative approach to project management.                     

Unit-2

Generation and screening of project Ideas: Generation of project ideas, Monitoring the environment, corporate appraisal, Profit potential of Industries: Porter Model, Scouting for Project Ideas, Preliminary Screening, Project Rating Index,
Unit-3

Feasibility Study of Project: Market Analysis, Technical Analysis and Financial Analysis
Unit-4

Project Cash Flows: Separation principle, Incremental Principle, Post-tax principle, Consistency principle
Unit-5

Project Appraisal Criteria: NPV (Net Present Value), IRR (Internal Rate of Return) and Pay Back Period (PBP)
`

Unit-6

Network Techniques for Project Management: Development of project Work, PERT and CPM Model and Network Cost System
Unit-7

Project Review and Administration Aspects: Control of in-progress projects, post-completion audits, Abandonment analysis, Administrative aspects of capital budgeting
Text Books:

1. Chandra, P. (2002). Projects Planning,Analysis,Selection,Financing,Implementation and Review. New Delhi: Tata McGraw-Hill.

2. Gray F.Clifford, L. W. (2008). Project Management Th e Managerial Process. McGraw Hill 

Reference Books:

1. Desai, V., Project Management

IME 5009 MANAGEMENT INFORMATION SYSTEM                                                                                                                                         
Objective: The objective of this course is to understand the history, state-of-the-art and future of Management Information System, its applications, Use and evaluate Management Information Systems to facilitate individual and group work, to develop a thorough review of Management application type, both historical and speculative, learnt about the physical components needed for information system and also to learnt to organize files and databases.

Unit -1

Introduction to Management Information System: Organisation and Information Systems, Changing Environment and its impact on Business - The IT/IS and its influence - The Organisation: Structure, Managers and activities - Data, information and its attributes - The level of people and their information needs - Types of Decisions and information - Information System, categorisation of information on the basis of nature and characteristics.


Unit -2

Kinds of Information Systems: Transaction Processing System (TPS) - Office Automation System (OAS) -Management Information System (MIS) - Decision Support System (DSS) and Group Decision Support System (GDSS) - Expert System (ES) -Executive Support System (EIS or ESS). 

Unit -3

Computer Fundamentals: Telecommunication and Networks Computer System – Introduction - Generation of Computers – Classification of Computers - Input and output devices - Software – System s/w and Application s/w - O/S – Functions and Features. Communication, Media, Modems & Channels - LAN, MAN & WAN -Network Topologies, Internet, Intranet and Extranet. Wireless technologies like Wi-Fi, Bluetooth and Wi-Max.


Unit- 4
Overview of System Analysis and Design: System Analysis and Development and Models, Need for System Analysis - Stages in System Analysis - Structured SAD and tools like DFD, Context Diagram Decision Table and Structured Diagram. System Development Models: Water Flow, Prototype, Spiral, RAD – Roles and responsibilities of System Analyst, Database Administrator and Database Designer.

 Unit-5 

Manufacturing and Service Systems: Information systems for Accounting, Finance, Production and Manufacturing, Marketing and HRM functions - IS in hospital, hotel, bank 

 Unit- 6

Enterprise System: Enterprise Resources Planning (ERP): Features, selection criteria, merits, issues and challenges in Implementation - Supply Chain Management (SCM): Features, s in SCM - Customer Relationship Management (CRM): Phases. Knowledge Management and e-governance


 Unit-7
Choice of IT: Nature of IT decision - Strategic decision - Configuration design and evaluation Information technology implementation plan. Security and Ethical Challenges- Ethical responsibilities of Business Professionals – Business, technology. Computer crime –  Hacking, cyber theft, unauthorized use at work. Piracy – software and intellectual property. Privacy – Issues and the Internet Privacy. Challenges – working condition, individuals. Health and Social Issues,Ergonomics and cyber terrorism.

Text Books:
1. “Management Information Systems”, Kenneth J Laudon, Jane P.Laudon, Pearson/PHI
2. “Management Information Systems”, W. S. Jawadekar, Tata McGraw Hill Edition.

Reference:
1. “Introduction to Information System”, James A. O’ Brien, Tata McGraw Hill.
2. “Management Information Systems”, S.Sadagopan, PHI, 1/e, 2005
3. “Management Information Systems”, Effy Oz, Thomson Course Technology
4. Corporate Information Strategy and Management”, Lynda M AppleGate, Robert D Austin et al, Tata McGraw Hill
IME 5011 ECONOMICS OF SERVICES

Objective: The objective of this course is to understand the concept of services, its growth, scope and implications in India and how they can be efficiently and effectively utilized. 

Unit-1

Introduction: Basic concepts of services, trade in services, classification of services (CPC), economic growth and structural shifts in favour of services, cost disease hypothesis and its implications on growth, empirical evidence, service sector in India, causes of growth , implications of the service sector growth for long run growth. 

Unit-2

Economics of education: Micro theories of education, Becker’s theory, Mincerian equation, over education, measuring micro effects of education, signaling theory of education, new  growth theories and macro-economic effects of education, human resources and human capital development empirical evidence government policies, government funding and issues, PPP in education. the case for universal, free, primary education, structure of higher education and problems of its financing in India , other issues in education policy 

Unit-3

Health: Economic dimensions of health care - demand and supply of health care, Grossman’s model of health care services, determinants of health - poverty, malnutrition, illiteracy and lack of information, Micro effects of health, health dimensions of macro economics  development; health policy, financing of health care and resource constraints, inequalities in health - class and gender perspectives, institutional issues in health care delivery, economics of health insurance, community based health insurance. 

Unit-4

Economics of Infrastructure services :Role of infrastructure in economic development, natural monopoly and economics of infrastructure regulation, rate of return regulation, performance based regulation, pricing for infrastructure sector, role of subsidies, restructuring and privatisation of infrastructure sector with special reference to India, reform acts, competition in infrastructure sector, issues in infrastructure finance, modes of project financing, development of infrastructure projects -BOO, BOOT, BOLT etc. 

Unit-5

Economics of ICT: An introduction growth of the global ICT industry, measuring the impact of ICT, impact of IT on economic performance and trade, Impact of ICT on markets and society at large direct and indirect macroeconomic impact on growth, theory and empirical evidence, specificities of information markets and network goods, need for specific sectoral regulation (discussions on case studies), familiarity with e-governance. The evolution of the sectoral regulation since the liberalisation of the telecommunications market in 1998 in India. 

Readings 

1. Dasgupta S. and Singh A. (2005): Will services be the new engine of economic growth in India, working paper No. 310, Centre for business research, University of Cambridge, UK 

2. Wolff A. (2005): The service economy in OECD countries, STI working paper 2005/3, statistical analysis of science, technology and industry Gordon J. and Gupta P. (2003): Understanding India’s services revolution, working paper, IMF 

3. Banga R. (2005): Role of services in the growth Process:, a survey, New Delhi,ICRIER 

4. Government of India (2005): Report on the CABE committee on autonomy of higher education institutions, ministry of human resource development 

INTEGRATED MASTER OF BUSINESS ECONOMICS (I-MBE)

SIXTH SEMESTER

IME 6001 INDIAN ECONOMY

Objective: The course will provide students with an insight into the main features, problems and high lights of Indian economy that will strengthen their business decision making.
Unit-1

Economic growth and economic Development: Features of economic development-Indicators of economic development-National Income - Basic concepts and computation of National Income, Features of Indian Economy 


Unit -2

Major problems of Indian Economy: Poverty, Inequalities-Unemployment-Population. Transport & Foreign Trade

Unit 3

Agriculture: Contribution to economic development-Green Revolution-Irrigation-Minor, Medium, Major irrigation works. Land Reforms-Food policy and Public Distribution System, Agricultre credit, Agricultural marketing.

Unit 4
Industry: Role of industries in economic development, Role of private and public sector New industrial Policy 1991,

Unit -5

Five Year Plans in India: Objectives, Strategy, Achievements and failures-Economic development under Five Year Plans.
Unit -6

Foreign Sector: Volume direction and composition of foreign trade balance of payment.
Unit -7

World Trade organization (WTO): Objectives, Functions and principles of WTO, India and WTO

Text Books
1. Gupta, S K and Chaturvedi  D.D,Economic Development and Policy in India, Kitab Mehal, 2013.

2. Ruddar Datt & K.P.M. Sundharam, Indian Economy - S.Chand & Sons - New Delhi.

3. K.N. Agarwal, Indian Economy – Problem of Development of Planing - Wishwa Prakasan - New Age of International Ltd.

4. S.K.Misra & V.K.Puri, Indian Economy – Its Development - Himalaya Publishing House - Mumbai.

IME 6003 URBAN TRANSPORTATION ECONOMICS

Objective: The objective is to help the students in devising strategies with respect to transportation. It will provide a detailed explanation of   traffic congestion and how it can be handled efficiently with the help of proper demand, cost, pricing and evaluation strategies

Unit-1

Introduction and Overview: Introduction to transport economics, overview of basic components of transport, transport and economic development, transport and urban development, Economic theory, transport as an economic activity, demand and supply issues in transportation sector, cost of transport, pricing of transport, pricing and subsidy policies.
Unit-2

 Demand for Transportation: Demand forecasting methods, factors influencing transport demand, direct and cross-price elasticities of demand, factors that cause shifts in demand function.
Unit-3 

Costs of Transportation: Direct and External costs of transport, concept of generalized costs, social aspects of transport, joint and common costs of infrastructure, short-term and long-term costs of supply, Congestion costs, External costs.
Unit-4 

Pricing of Transportation: Pricing principles:- the marginal cost pricing rule, Efficient pricing, cost complexities and cost recovery, Peak-load pricing, Second-best pricing, Transport subsidies, Price discrimination.
Unit-5

Traffic Congestion: Main causes of traffic congestion, mechanisms to deal with traffic congestion - congestion pricing, road space rationing, capacity expansion.
Unit-6

Regulation of Supply of Transport Capacity: Command and control type of regulation, fiscal measures such as road pricing and environmental taxation, Safety and economic regulations in the context of transport services provided by public, issues of social, geographical and temporal equity.
Unit-7

 Appraisal and Evaluation of Transport Projects: Feasibility and evaluation, cost, impacts and performance levels, evaluation of alternatives, analysis techniques, cost-benefit analysis, social and financial benefits, valuation of time, measures of land value and consumer benefits from transportation projects, prioritization of projects, multi-criteria decision assessment.
Text books:

1. Emile Quinet and Roger Vickerman, Principals of Transportation Economics, Edward Elgar Publishing

2. Kenneth A. Small and Erik Verhoef, The Economics of Urban Transportation, Routledge

3. Patrick McCarthy, Transportation Economics, Blackwell Publishing

IME 6005 E-BUSINESS

Objective: This course provides an overview of the current and next generations of e-business. It helps in understanding the major driving forces behind e-business, types of E-Business, competition in E-business and legal issues involved. Its unifying conceptual framework built around the themes of business, technology, and society will help the students make sense out of the development of this field.

Unit-1

Introduction: Conceptual Framework of E-Business, General Model of Business, Electronic Means of doing Business-Defining E-commerce-Emergence of E-Commerce on Private Networks, Forces Effecting E-Commerce, E-Commerce on Private Network , Forces effecting E-Commerce
Unit- 2

Electronic Data Interchange: Nature,  Benefits of E.D.I, Demerits of E.D.
Unit -3    

Types of E-Business: Inter Organisation (B2B) E-Business, Intra- Organisational E-Commerce,            Business to Consumer (B2C) E-Business.
Unit -4   

Building an E-Business Enterprise: Ascertain the Need for E-Business, Competition, Global Reach, Customer Service, Value Additions, Operations Oriented Process, Setting up a Website, Domain Name Registration, Developing Static Web Pages, Integration with Operational Databases, Dynamic Websites, Registering the Website with Search Engines 
Unit -5
Introduction to legal Issues in E-Commerce: Evolution of cyber laws in India, IT Act 2000.
Unit -6

Electronic Payment Systems: Overview of Electronic Payment Technology 
Unit -7

Legal issues: Laws for E-business, Issues of Trademarks & Domain Names; E-business in

 India: The Internet in India, Barriers to Growth of E-Commerce in India
Text Book

1. Agarwala& Agarwala ,  E-Commerce

Reference  Book:

2. Bajaj & Nag, E-Business (TMH: New Delhi)

MSH 1109 ENTREPRENEURSHIP & SMALL BUSINESS MANAGEMENT

(same as syllabus for breadth course)

   1.  Introduction:                                                                                                                                                    

Definition, Concept of Entrepreneurship & Intrapreneurship, Characteristics and skills of entrepreneurs

   2.  Entrepreneurial Development: 

Entrepreneurship & Economic development, Contribution of Small enterprises to the economy, Entrepreneurial environment, Types of Entrepreneurs.

   3.    Developing the Business Plan 
Identification of Business idea, Elements of a Business Plan, Building Competitive Advantage, Conducting feasibility Analysis. 

    4.   Sources of Finance 

 Equity vs. Debt Capital, Sources of Equity Finance, Institutional finance, Venture  Capital, Lease Finance, 

     5.  Forms of Business Ownership


Sole Proprietorship, Partnership, Corporations and other forms of ownership

    6.  Intellectual Property Management:

Importance of innovation, patents& trademarks in small businesses, introduction to laws relating to IPR in India.

     7.   Institutional support for small businesses in India:

       Support in areas of technology, finance, inputs & infrastructure, marketing,  

       entrepreneurship development  

    Text Books:    

a) Hisrich & Peters, Entrepreneurship, Tata McGraw Hill

b) Norman M. Scarborough, Essentials of Entrepreneurship & Small Business Management, 6th ed., Prentice Hall  

c) Roy, Rajeev, Entrepreneurship, Oxford University Press

d) Dutta , Bholanath, Entrepreneurship management ,Excel Books

MSH 1119 INTRODUCTION TO INDUSTRIAL PSYCHOLOGY

(same as syllabus for breadth) 

Module 1: Introduction

Definition, nature, importance and scope, factors affecting industrial psychology
Module 2: Factors responsible for psychology

Behaviour of an individual in an industry; individual differences
Module 3: Types of Psychology

Mental psychology, Male & Female psychology; Impact on behavior and efficiency
Module 4:  Test of Psychology
Effectiveness of these tests; Measures to control the tests steps to improve the psychology
Module 5: Individual and group behavior

Interaction and psychology involved in individuals; Improving psychology; Group Dynamics – Characteristics of group behavior.

Module 6: Performance Management

Performance appraisal- Introduction, types, importance, Training and development- Introduction, significance and categories/types
Module 7: Research Methodology for psychology 

 Assignments based on certain model in the form of field work


Text Books:

1. Miner J.B. (1992) Industrial/Organizational Psychology. N Y : McGraw Hill. 

2. Blum & Naylor (1982) Industrial Psychology. Its Theoretical & Social Foundations CBS

    Publication.

Reference Books :

1.Aamodt, M.G. (2007) Industrial/Organizational Psychology : An Applied Approach (5th 

   edition) Wadsworth/Thompson : Belmont, C.A.

2. Aswathappa K. (2008). Human Resource Management (fifth edition) New Delhi : Tata         McGraw Hill.
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