Detailed Syllabus

BACHELOR OF BUSINESS ECONOMICS (BBE)

FIRST SEMESTER
BBE 1001
          

Management Principles and Practices
Credit: 3

L – T – P: 3-0-0

Contact Hour: 36-42
Unit-1: Introduction to Management                                                                                                                                                    
Definition, Nature, Types of Managers, Managerial skills and Levels, Basic Functions of Management

Unit-2: Evolution of Management Theory 

Scientific Management: F.W. Taylor, Henry L Gantt, Frank and Lillian Gilbreth, Theory of Henry Fayol, Fayol’s vs. Taylor’s comparison, Behavioral Model of Management (Hawthorne studies), Modern Theories of Management (Systems Management School, Situational Approach School) 

Unit-3: Planning 

Definition, Nature, Importance, Types of Planning (from Koontz-Weihrich), Steps in Planning (from Koontz-Wiehrich), Planning Premises, Management by Objectives (MBO)

Unit-4: Organizing 
Concept, Definition, Formal and Informal Organization, Organizational Structure, (Functional Organization, Product/ Market Organization and Matrix Structure), Span of Management (concept and factors influencing the Span of Management), Delegation of authority

Unit-5: Staffing 
Definition, Factors affecting Staffing: The External and Internal Environment Identification of Job Requirements Job Design, Recruitment, Selection (process and limitations of   Selection   Process)

 Unit-6: Directing 
Definition, Leadership: Characteristics, Meaning of Motivation, Maslow and Herzberg theories of Motivation. 

Unit-7: Coordinating and Controlling
Principles of Coordination, Controlling: Meaning, Need of Control, Control Process, Traditional Control Devices

Text/Reference Books:    
1. Koontz, H. and Weihrich, H, Essentials of Management (Tata McGraw Hill, Delhi)

2. Prasad L., Gulshan S. S: Management Principles & Practices (Excel Books, Delhi)

3. Robins: Management (Prentice Hall of India, Delhi)

 4.   Bose, D. Chandra, Principles of Management and Administration, (Prentice Hall India, Delhi)

 5.   Stoner, Freeman and Gilbert, Management (Prentice Hall of India, Delhi
BBE 1003 Business Economic I Theory and Application
Credit: 3

L – T – P: 3-0-0

Contact Hour: 36-42
Unit- 1 Nature and scope of Managerial Economics
Meaning and Characteristics, Scope of Micro and Macro Economics Purpose of Managerial

Economics in Business Decision Making
Unit-2 Demand: Law of Demand-Demand Curve, Movement vs Shift of the Demand Curve, Determinants of Demand, Elasticity of Demand (Types-price, income and cross elasticity, Measurement of elasticity of demand)
Unit-3 Theory of Consumer Behavior: 
Cardinal Utility Theory (assumptions, law of diminishing marginal utility, law of equimarginal utility, consumer’s equilibrium, derivation of demand curve), Ordinal Utility Theory (assumptions, meaning and properties of indifference curve, marginal rate of substitution, consumer’s equilibrium, income consumption curve, price consumption curve, income & substitution effects of normal goods under Hicksian approach, derivation of demand curve),
Unit-4 Demand Forecasting: 
Purpose, Techniques (survey method, statistical method-trend fitting, econometric regression method)
Unit-5 Theory of Production:
Production Function (meaning), Law of Diminishing Returns, Three stages of Production in Short Run, Producer’s Equilibrium in Long Run, and Law of Returns to Scale
Unit-6 Theory of Cost:
Types, Short Run Cost Curves, Long Run Average Cost Curve, Economies and Diseconomies of scale

Market Structure:
Perfect Competition (features of pure and perfect competition, determination of price, short and long run equilibrium of a firm, shut down point and its significance), Monopoly (features, causes, short run equilibrium of a firm, concept & conditions of Price Discrimination, Third degree price discrimination), Monopolistic Competition (features, short and long run equilibrium of a firm).
Text Books:
1. Dwivedi, D. N, Managerial Economics (Vikas Publishing House: New Delhi)

2. Varshney & Maheshwari, Managerial Economics (Sultan Chand & Sons: New Delhi)

3. Dholakia & Oza, Microeconomics for Management Students (Oxford University Press:

New Delhi)

4. Managerial Economics-Udipto Roy (Asian Book:Kolkata)
Reference Books:
1. Samuelson,N., Economics (Tata-McGraw Hill: New Delhi)
BBE 1005 Introduction to Business Accounting
Credit: 3

L – T – P: 3-0-0

Contact Hour: 36-42
Unit-1: Introduction to Accounting
Meaning and Scope of Accounting, Definition and Functions of Accounting, Basics of Accounting, Branches of Accounting, Users of Accounting Information, Objectives of Accounting, Advantages and Limitations of Accounting.
Unit-2: Accounting Framework 

Accounting Principles – Concepts and conventions, Accounting Standards, Financial Statements, Elements of Financial Statements, Capital and Revenue Items, Accounting Concept of Income, Income Measurement.
Unit-3: Accounting Mechanics
Origin of Transactions and Source Documents, Accounting Equation, Rules of Debit and Credit through Transaction Analysis,  Books of Original Entry – Journal, Special Purpose Journals, Recording transactions in Journal, Ledger – Meaning  and Purpose, Posting of entries to Ledger, Balancing of Ledger, Trial Balance – Meaning and Need to prepare Trial Balance, Types of Errors and their effect on Trial Balance
Unit-4: Basics for Preparation of Final Accounts
Financial Statements, Elements of Financial Statements, Capital and Revenue Items, Accounting Concept of Income, Income Measurement. Depreciation Policy, Valuation of Inventory.
Unit-5: Preparation of Final Accounts
Final Account : Definition of Trading Account, Profit and Loss Account and Balance Sheet, Adjustment Entries – Meaning and Need for Adjustment Entries, Types of Adjustments and Entries for these Adjustments, Preparation of Financial Statements for Manufacturing, Trading and Service business Units.
Unit-6: Accounting for Assets
Defining Assets, Types of Assets – Tangible and Intangible Assets; Current and Fixed Assets, Recording of Acquisition and Disposal of Assets
Unit-7: Accounting for Capital and Liabilities
Meaning of Capital, Retained Earnings and Distribution of Earnings (Drawings/Dividends) Accounting for Capital, Types of Liabilities –Current and Fixed Liabilities, Recording of Liabilities.
Note: Five case studies to be covered under units 5, 6 and 7
Text/Reference Books:
1.
Monga, J.R. and Girish Ahuja: Financial Accounting, Eighteenth Edition - Mayur Paper Backs, 
2.
Anthony, R.N: Management Accounting Principles - AITBS: New Delhi
3.
Hanif and Mukherjee: Modern Accountancy - Tata McGraw Hill - New Delhi

4.         Keiso and Wyngendat: Intermediate Accounting – John Wiley & Sons

5.     Bhattacharya, S.K. and J. Dearden: Accounting for Managers – Text and Cases, Third Edition, Vikas Publishing House, 2003.

6.    Gupta, R.L. and V.K. Gupta: Fundamentals of Financial Accounting, Sultan Chand Publishers, 2003.
BBE – 1007 Business Statistics – I 
Credit: 3

L – T – P: 3-0-0

Contact Hour: 36-42
Unit-1 
Statistics – Meaning, Functions and Limitations, Collection of Data: Primary and Secondary, Methods and Precautions in the uses of data, Classification and Tabulation of Data: Meaning, Objective and Types; Diagrammatic and Graphic representation of data, Significance and Types

Unit-2
Measures of Central Tendency: Arithmetic Mean, Geometric Mean, Harmonic Mean, Median, Mode and their merits & demerits.

Unit-3
Measures of Dispersion: Range, Mean Deviation, Quartile Deviation, Standard Deviation and Lorenz Curve and their merits & demerits.

Unit-4
Correlation Analysis: Types – Karl Pearson’s Coefficient of Correlation and Spearman’s Rank Correlation Coefficient, Significance and Methods of studying Correlation. 

Unit-5
Regression Analysis: Regression Lines, Regression Equations and Standard Error of Estimate.

Unit-6
Index Numbers: Concepts and Applications, Methods of constructing Index Number (Price, Quantity and Value), Test of Adequacy of Index Number and Consumer Price Index Number.

Unit -7
Time Series Analysis: Utility, Components, Measurement of Trend (Graphic, Semi-Averages, Moving-Averages and Method of Least Square)
Text/Reference Books:
1. Srivastava T. & Rego S., Statistics for Management (Tata McGraw Hill)

2. Black K., Business Statistics for Contemporary Decision Making (Wiley India)

3. Tulsian P.C, Jhunjhunwala B., Business Statistics (Sultan Chand Publishers, Delhi)

4. Levin R. & Rubin D., Statistics for Management (Pearson Education)

5. Gupta S.P & Gupta M. P: Practical Statistics (New Central)

6. Arora P. N: Business Statistics (Sultan Chand Publishing, Delhi)

7. Khandelwal S. K: Statistics for Managerial Decision Making (India Book House)
BBE 1009       Fundamentals of Computers 
Credit: 3

L – T – P: 3-0-0

Contact Hour: 36-42
Unit-1: Computer Basics & Computer Languages
A Simple Model of a Computer, Characteristics of Computers, Problem Solving.; 
Why Programming Language?, Assembly Language, High-level Language, Compiling High-level Language,  Some High-level Languages.

Unit-2: Data Representation 
Representation of Characters in Computers, Representation of Integers and Real in binary, Hexadecimal Representation of Numbers, Conversion between Different Number  Systems.

Unit-3: Binary Arithmetic
Binary Addition, Binary Subtraction, Signed Numbers, 2’s Complement Representation of Numbers, Addition/Subtraction of Numbers in 2’s Complement Notation, Binary Multiplication, Binary Division.
Unit-4: Input and Output Unit
Description of Computer Input Units, Other Input Methods, Computer Output Units.

Unit-5: Computer Memory  
Memory   Cell Memory Organization Read-only Memory, Serial-access  Memory Physical  Devices  Used to  Construct  Memory, Magnetic Hard Disk, Floppy Disk Drives, CDROM, Magnetic Tape  Drives.

Unit-6: Computer Networks   
Need for Computer Communication Networks, Internet and World Wide Web, Communication Protocols, Local Area Networks
Unit-7: Computer Languages & Operating Systems  
Why Programming Language, Assembly Language, High-level Language, Compiling High-level Language, Some High-level Languages. Why We Need an OS, Batch OS, Multiprogramming OS, Time-Sharing OS, Unix OS.

Text/Reference Book:
1.   ITL ESL, Introduction to Computer Science, (Pearson, New Delhi)

2.   O’Brien, James, Introduction to Information System
3.   Wadhwa Manoj: Fundamentals of Computers, (India Book House)

1. Sinha P.K., Sinha P., Computer Fundamentals, (BPB : New Delhi)

2. Rajaraman V., Fundamentals of Computer Science (Prentice Hall of India, Delhi)
BBE 1011 Business Communication – I
Credit: 2

L – T – P: 2-0-0

Contact Hour: 28-32

UNIT I: Introduction
Definition of Communication, Description of Communication, Business Communication and Corporate Communication, Communication- a bi-polar activity, Understanding Communication as a Psychosomatic Process

UNIT II:  Types of Communication
Oral Communication, Written Communication, Non Verbal Communication, Information Overload

UNIT III: Communication and Society
Definition of Society, Role of Culture in Society, Role and influence of Culture and Society in Communication, Cross Cultural Communication

UNIT IV: Communication Models
Shannon Weaver Model, SMCR Model, WESTLEY– MACLEAN’S Model, Newcomb Model, KATZ-LAZARSFELD Model (1955)

Unit V: Developing Writing Skills
Creative Writing, Compression, Basics of Business Communication, Writing Business, Communiqué – Letters: Sales, Promotion and Circulars, Complaint and Complaint Handling, Banking, Creating Business Forms

UNIT VI: Report Writing
Definition of report, Types of report, Purpose of report
UNIT VII Communication Media
Definition and description of media, Traditional Media, Emerging Media, Technology Aided Media, ICT, Relevance & use of media
Evaluation Scheme: Internal = 40 marks, External = 60 marks

Text/Reference Books:
1. Bovi L. Courtland, Thill V. John, Business Communication Today (8th Edition), Pearson

2. Ober Scot, Contemporary Business English (Indian Adaptation), Biztantra

3. Locker O. Kitty, Kaczmarek K. Stephen, Business Communication – Building Critical Skills (The Mc-Graw – Hill Companies)
BBE 1002 
Programming Lab.
                                                                                Credit: 2

L – T – P: 0-0-3

Contact Hour: 28-32
Microsoft Word
    1.    Working With Files
 
Creating, Opening, Saving and Closing a document, Renaming documents, working on multiple documents, Printing & Print Preview
    2.
Getting Familiar with Microsoft Word and Basic Features
The Microsoft Word Title Bar, Menu Bar, Toolbars and Ruler, Normal and Print layout View, Exiting Microsoft Word, Bold, Underline, and Italicize with Microsoft Word, Cut, Copy and Paste, Find and Replace, Font Size& Type

   3.
Page Formatting
and Working with Paragraphs

Page margins,
Page size and orientation, Headers and footers, Page numbers, Line Spacing, Indentation and Alignment, Use of Tab Key, Inserting Bullets and Numbering

   4. 
Microsoft Word Tables and Graphics
Creating a Table, Adding a New Row and a Column to a Table, Resizing the

Columns, Deleting a Column and a Row, Table AutoFormat, Inserting images from ClipArt, Inserting images from file, Inserting Auto shapes
5. 
Working with Tools
AutoText and AutoCorrect, Spelling and grammar check, Synonyms, Thesaurus, 

Mail Merging Documents
Microsoft Excel
    1. 
Spreadsheet Basics
About Worksheets and Workbooks, Adding and renaming worksheets, Toolbars, Formula Bar, Opening, Closing and Saving a Worksheet, Adding worksheets, rows, and columns, Moving and copying cells, Freeze panes 

    2.
Formatting Cells
Format Font, Format Number, Dates and times, Inserting Columns and Rows,

Edit, Copy and Paste Cell contents, Fill Cells with Series, Format Cell Borders,

Format Data Tables Automatically

   3. 
Formulas and Functions and Charts
Using Formulas and Functions, Basic functions, Auto sum features, Sorting Lists, Creating Charts, Using Chart Wizard

Microsoft PowerPoint
   1. 
Creating Presentations and Slides
Creating a Presentation Based on Content, Creating a Presentation Based on Design, Creating a New Blank Presentation, Creating Slides and Entering Text, Changing the Layout of a Slide, Inserting Slides from Another Presentation, Rearranging a Presentation

  2. 
Designing Slides
Viewing and Changing Presentation’s Master, Formatting Text and Bullets Throughout a Presentation, Coloring Shading a Slide background, Inserting 

a Picture and a Clip Art Image, Adding Tables and Charts in a Slide
    4.
Creating a Multimedia Presentation and Viewing Slides
Animate Slides, Add Transition Effect, Inserting and Playing Sounds and Movies, Delivering a Slide Show

Text Books

a) Reid, M. Training Guide Microsoft Word 2000. BPB Publication.

b) Lotia, M., Nair P. & Lotia B. Microsoft Word 2000-An Introduction. BPB Publication.

c) Schwartz, K. Training Guide Microsoft Excel 2000. BPB Publication

d) Lotia, M., Nair P. & Lotia B., Microsoft Excel 2000-An Introduction. BPB Publication.
e)Training Guide Microsoft PowerPoint 2000. BPB Publication.

Reference Books
a) Microsoft Word 2003-Step By Step. PHI Pvt. Ltd.

b) Microsoft Excel 2003-Step By Step. PHI Pvt. Ltd.

c) Microsoft PowerPoint 2003-Step By Step. PHI Pvt. Ltd

PROPOSED SECOND THIRD AND FOURTH SEMESTER   SYLLABUS

FOR 

 BACHELOR OF BUSINESS ECONOMICS
BBE

SECOND SEMESTER SYLLABUS
BBE 2001: Business Economics – II
                                                                                                                            Credit: 3

                                                                                                                      L – T – P: 3-0-0

                                                                                                                  Contact Hour: 36-42

Course Description:
The course aims at enabling the students to learn the well formulated principles of macroeconomics and understand the integrated working of a modern economy. It also provides the basis for the study of other branches of economics and helps the students to appreciate the role of government in the economic functioning of a nation.

Module  1. Macro economics: 

Introduction, meaning, Nature and Scope of Macroeconomics, importance; Distinction between Macro economics and Microeconomics. Brief history and Schools of Macroeconomics – Classical, Neo- Classical, Introduction to major Macroeconomic issues. Circular flow of income and Money. Trade Cycles – Features and Phases
Module  2. National Income Accounting: 
National Income and related aggregates, Methods of Measuring National Income, Relationship between National Income & Economic welfare.
Module 3. Consumption and Savings: 
Consumption and Saving Functions, Types of Consumption Function, Propensity to Consume & Save and their determinants, Consumption Function Hypothesis.
Module 4. Investment:  

Classification of investment, Determinants, Marginal Efficiency of Capital (MEC), Marginal Efficiency of Investment (MEI) and rate of interest.. Investment Multiplier 
Module 5. Determination of Income & Employment: 
Closed Economy-Two-sector approach & Three-sector approach, Open Economy- Four-sector Approach, Multiplier in Two, Three and Four sectors. 
Module  6. Money: 
Origin, Definition and functions of Money, Classification of Money, Demand for and supply of Money, Quantity Theory of Money- Classical, Cambridge, Keynsian & Freedman. Determinants of money supply. Velocity of circulation of money - RBI’s approach to measurement of money supply (Liquidity measures). Inflation: Types – Causes – Effects – Measures to control inflation. 
Module 7. Equilibrium in Commodity & Money Markets:

 Derivation of IS & LM curves, Determination of General Equilibrium, shift in Equilibrium, Impact of Monetary & Fiscal Policies

Text/Reference Books:

2. Ackley, G. - Macro Economics Theory and Policy, Macmillan Publishing Company

3.  Shapiro, E.  Macro Economic Analysis, Galgotia Publication, New Delhi

4. Branson, Macroeconomics, Publisher ???
5. Chaturvedi, D.D. Macroeconomics, IBH, New Delhi

6. Karl E. Case and Ray C. Fair (2002), Principles of Economics, 6th Edition, Pearson Education Asia Low Price Edition.

6.   N. Gregory Mankiw, (2002), Principles of Economics, Thomson. 

7.   J.E. Stiglitz, and C.E. Walsh (2002), Principles of Economics, 3rd  Edition, W.W. Norton    

       & Company, New York.

8.   R. Stone and G. Stone (1962), National Income and Expenditure, Bowes and Bowes 

                           BBE 2003: Organizational Behavior
                                                                                                                        Credit: 3

                                                                                                                     L – T – P: 3-0-0

                                                                                                                 Contact Hour: 36-42
Course Description:
This course aims at providing an in depth understanding of Organizational Behavior (OB) to the students at an undergraduate level. Initial modules discussed about the history and contribution made by different streams to OB. 

Module 1. Introduction: 
Concept and nature of Organizational behavior; contributing disciplines to the field of O.B; O.B. Models; Need to understand human behavior; Challenges and Opportunities.
Module 2.  Behavior and its causation:

Personality – Concepts and determinants, Perception –Process and errors, Learning – Concepts and theories; Values and Attitudes.
Module 3.  Motivation:

Importance of motivation, motivational tools, and theories of motivation. Motivation Theories (Maslow’s Hierarchy of Needs, Alderfer’s ERG Theory, Herzberg’s Two Factor Theory and Vroom’s expectancy    Theory, Equity Theory)
Module 4.  Leadership and Group Dynamics: 

Historically Important (Ohio State and Michigan leadership Theories, Traditional Theories (Trait Theory and Contingency Theory) Modern Theories (Charismatic Theories), Formal and informal groups and role concepts.
Module 5.  Interpersonal Behavior and effectiveness:
Johari Window; Transactional Analysis – ego states, types of transactions, life positions, applications of T.A.
Module 6.  Organizational Culture:

Definition, Organizational Culture. (Importance, formation and managing and sustaining culture)
Module 7. Managing Conflict:

Sources, types, process and resolution of conflict. 

Text Books:

1. Robbins S.P., (2005), Organizational Behavior, Prentice -Hall Publication, Eleventh Edition. 

Reference Books:
1. Pareek. U., (2006), Understanding Organizational Behavior, Oxford University Press,    5thed.

2. Davis, K.,( 2007) and J. N. Newstrom. Organizational Behavior: Human behavior at work.

     New York: McGraw Hill

3. Luthans F., (2005), Organizational Behavior, McGraw Hill, International edition.

BBE 2005: Basics of Financial Management
                                                                                                                              Credit: 3



L – T – P: 3-0-0

                                                                                                                  Contact Hour: 36-42

Course Description: 
This course aims to provide the understanding of financial management. Financial management is a managerial activity which is concerned with the planning and controlling of the firm’s financial resources. The theory of financial management provides the firm with conceptual and analytical insights to make the finance decision skillfully.
Module 1. Nature of Financial Management: 
Scope of Finance & Financial Management, Finance Functions, Financial Manager’s Role, Objective of Financial Management, Organization Chart of Finance Dept.
Module 2. Concept of Value & Return: 

Time value of Money; Future Value & Present Value of Single Amount, Annuity; Application of TVM in financial decisions 

 Module 3. Analysis of Financial Statements: 

Need and importance of analysis of financial statements; Tools of analysis; Cash Flow Statement: purpose of preparation, analysis of CFS, Ratio Analysis (purpose of preparation, types of ratios and their implications for business, simple numerical exercises); Comparative statement analysis & trend analysis. 

 Module 4. Investment Decisions: 
Meaning and Importance of Investment Decisions, Types of Investment Decisions, Techniques for Evaluating Investment Proposals (Discounted Cash Flow Methods-NPV, PI, IRR; Non-Discounted Cash Flow Methods- Payback Period, ARR) Simple numerical exercises 

 Module 5. Financing Decisions: 
 Capital & its components; Meaning & Importance of Capital Structure, Factors affecting Capital Structure Capitalization: Meaning, over & under Capitalization); Financial Leverage

Module 6. Working Capital Management: 
Concept of Working Capital, Characteristics of Current Assets, Factors Influencing Working Capital Requirements, Level of Current Assets (Permanent & Variable Working Capital), Operating Cycle/ Cash Conversion Cycle; Sources of financing  Current Assets

Module 7. Dividend Policy Decision:
Concept of Dividend: Forms of Dividends, Reasons for Paying Dividends, Dividend Policy: Constant DPS & Pay-out policy, Stability of Dividends.
Text Books: 
8. Pandey, I. M. (2004) Financial Management (9th ed.) New Delhi, Vikas

9. Khan M. Y. (2007) Financial Management (5th ed.); New Delhi Tata-McGraw Hill

10. Chandra, P. (2008) Financial Management-Theory & Practices (7th ed.) New Delhi Tata-McGraw Hill

11. Bhabatosh Banerjee (2010) Fundamentals of Financial Management, N. Delhi PHI, EEE 
Reference Books:
1. Van Horne (2002) Financial Management & Policy (12th ed.) Pearson Education Asia
BBE 2007: Principles of Marketing
                                                                                                                          Credit: 3

                                                                                                                    L – T – P: 3-0-0

                                                                                                                 Contact Hour: 36-42
Course Description: This subject intends to provide the knowledge about the basic concept of marketing, the main aim of the subject is to give the theoretical inputs of marketing. The objective of the subject is to provide the in-depth knowledge about the 4p’s of Marketing and Marketing environment.
Module 1.  Introduction: 
Definition, nature and importance and Core Concepts of Marketing, Marketing and Selling (concepts and differences),Marketing Mix-Concept.
Module 2.  Marketing Environment:
Concepts and Elements of Company’s Micro and Macro environment

Module 3.  Market Segmentation:
Concept, Need, Bases for Segmenting Consumer Market, Attributes of Effective Segmentation, Concept of Target Market, Selection of Target Market

Module 4.  Product Decisions:
Definition of Product, Levels of Product and Classification of Product, Concept of Product Line, Product Line Decisions, Product Mix Definition, Definition of Brand and Brand Equity, Selection of Brand Name.

Module 5.  Pricing Decisions:
Concept of Price, Factors Influencing Pricing, Pricing Methods (Cost based and Competition based).
Module 6.  Place Decisions:
Concept and Importance of Distribution Channels, Functions of Marketing Channel, Types of Marketing Intermediaries, Factors affecting Channel Design Decision
Module 7.  Promotion Decisions:
Definition, Concept of Integrated Marketing Communication, Factors influencing Promotion decision; Introduction to elements of Promotion Mix.
Text Books:
1. Kotler, P. and Armstrong G. (2004) Principles of Marketing; Pearson Prentice Hall: New Delhi, 10th edition. (Topic: 3,5,6 & 7)

2. Ramaswamy, V.S. and Namakumari, S. (2010), Marketing Management; Macmillan: Publishers India Ltd, 4th edition. (Topic: 1,2,3,4 & 6)

3. Neelamegaham .S. (2006) Marketing in India; Vikas Publishing House Pvt. Ltd. 3rd edition 
BBE 2009: Business Statistics - II
                                                                                                                        Credit: 4

                                                                                                                      L – T – P: 3-1-0

                                                                                                                 Contact Hour: 44-50

Course Description:
This course introduces the basic methods of empirical inquiry in decision making. This course enables and understands the usefulness and limitations of the methods, recognize situations where the methods can be applied beneficially. After completing this course, students will be able to identify and analyze business problems, select appropriate models, test/ verify the result.  

Module 1. Probability Distribution:
Binomial, Poisson, Normal Distribution, Mean and Variance of these distributions, standardized normal variable, Area under normal Curve, relation between Binomial, Poisson and Normal Distribution.

Module 2. Sampling:
Principles of Sampling: Principle of Statistical regularity and Principle of Inertia of Large Number’, Methods of Sampling: Random Sampling and Non-Random Sampling, Errors: Sampling Errors and Non Sampling errors, Central Limit Theorem.

 Module 3. Sampling Distribution:
The Sampling Distribution of the Mean for one population sample, Sampling distribution of Proportions for one population sample. 

Module 4. Estimation of Parameters:


Point and Interval Estimation, Construction of Confidence Limits of population mean and confidence limits for Population Proportion for one population sample.   

Module 5. Tests of Hypothesis:
Procedure of Hypothesis Testing, Type I and Type II Errors, One tailed and Two Tailed Tests, Testing of    Hypothesis about population mean for one population sample, Testing of Hypothesis about a population proportions for one population sample. 
Module 6. Small Sampling Theory:
Introduction to t-distribution and its properties; Introduction to F-distribution and its properties.

Module 7. Nonparametric Tests:
Chi-square distribution and its properties, Chi-square test: test of Independence.  
Note: The proof of theorem and derivation of formulae is not required.
Text books:
1. Gupta S.P.& Gupta, M. P. (2009)Business Statistics, Sultan Chand & Sons: New Delhi.
Reference books:
5. Richard I Levin & David S Rubin (2009), Management Pearson: New Delhi

6. Tulsian and Pandey Quantitative Techniques (Pearson: New Delhi)
BBE 2011: BUSINESS COMMUNICATION – II

                                                                                                                          CREDITS -3

                                                                                                                       L – T – P: 3

                                                                     Contact Hour – 36-42 Hrs

Course Description
Communication plays a crucial role in managing an organization. It therefore becomes a critical necessity for professionals, entrepreneurs and managers to understand communication as a vital management tool. This would entail a panoramic as well as an insightful understanding of the basic and governing principles of communication as a psycho-social process that enables man to survive and succeed in life.
Module 1.  Introduction to Communication:
Defining Communication, Communication as a two-way process, Communication Loop, Effective Communication, Intricacies of Communication- the C & S Factors of communication, Audience and Target population
Module  2.  Communication as a Social Process:
Understanding Society, Culture, Social Norms and Restrictions, Social Sanction and Approval, Environment – geography-culture as Communication Factors, Cross-cultural communication, Globalization, Population.
Module  3. Communication as a Psychosomatic Process:
Understanding Mind, Perception, Relation between perception, society and culture, The H-Factor of communication, Leadership and communication
Module  4. Barriers to Communication:
Physical Barriers, Psychological Barriers, Social Barriers, Organizational Barriers, Information Overload, Receiver Centric Barriers, Transmitter Centric Barriers,
Module  5.  Business Correspondence:
Business Letter Writing, Writing effective Sales, Complaint, Order and other business letters, Business Advertising, Writing for Press, 
Module  6. Official Correspondence and Creative Writing: 
Writing Executive Summaries, Paragraphs, Précis and Essays, Comprehension and Creative Writing, Writing Circulars, Memos, Notices, Applying and preparing for Jobs.
Module 7.  Report Writing:
Objectives of Report Writing, Types of Report, Cardinal and Salient Features of Report Writing, Errors to be avoided in Report Writing, Steps of Report Writing.
Text Books
1. Suparna dutta,  Business communication: phi, learning,2013

2. Meenakshi raman, p. Singh, business communication, oxford higher edu

3. John seely: oxford guide to effective writing & speaking, oxford, indian ed

4. Leena sen: communication skills,  phi, learning
BBE

THIRD SEMESTER SYLLABUS
                               BBE 3001 BUSINESS LAW
                                                                                                                               Credit: 3

                                                                                                                           L – T – P: 3-0-0

                                                                                                                  Contact Hour: 36-42
Course Description:
The course aims a providing an insight into different laws concerning modern business world. The course presents a comprehensive, systematic and coherent study of the laws governing the modern business.

Module 1. Indian Contract Act.1872:

 Definition and essential of a Valid contract, Performance of contract, Discharge of contract, Remedies for Breach of Contract, Definition of Indemnity, Guarantee, Bailment, Pledge & Agency.

Module 2. Sale of Good Act, 1930:

 Definition and essential of a contract of sale, Sale distinguished from agreement to sell, Definition of Condition and Warranty, Performance of contract of sale.
Module 3. Indian Partnership Act, 1932:

 Definition and test of Partnership, Distinction between Partnership and Company, Formation of Partnership, Dissolution of Partnership Firm.
Module 4. Negotiable Instruments Act, 1881:

 Definition and characteristics of a Negotiable Instrument, Type of Negotiable Instrument, Dishonor and Discharge of Negotiable Instruments.
Module 5. Companies Act, 1956:

 Definition and nature of Companies, Kinds of Companies, Lifting of corporate veil, Formation of Company, Winding up and Dissolution of Companies.

Module 6. Consumer Protection Act, 1986:

 Objective & Scope, Definition of Consumer, Consumer Protection Councils, Consumer Disputes Redressal Agencies.

Module 7. Information Technology Act, 2000:

 Introduction and Rationale, Applicability, Electronic Commerce, Internet, Electronic Governance.

  Text Books:
1. Kuchhal M.C.; Mercantile Law; Vikas Publishing House (P) Ltd.
2. Pathak Akhileshwar; Legal Aspects of Business; Tata Mcgraw-Hill Publishing Company Ltd.

3. Sheth Tejpal; Business Law; Pearson Education.
4. Kapoor N.D.; Elements of Mercantile Law; Sultan Chand & Sons.
            BBE 3003: Introduction to Financial Markets

                                                                                                                        Credit: 3

                                                                                                                      L – T – P: 3-0-0

                                                                                                                  Contact Hour: 36-42
Course Description:
This course aims to provide the understanding of concept of financial system and instruments of financial markets. The financial system is the life line of the economy. A well developed financial system greatly facilitates the economic development of a country. Thus the students will be able to make financial decisions in the backdrop of understanding of macro financial environment. This course is designed for the students to understand the concept of financial system, financial markets, and various financial assets used in financial markets. 
Module 1. Financial System: 
Concept of Financial Assets & Financial Markets, Functions of Financial systems & Financial Intermediation, Structure of Financial markets & types of financial markets.

      Module 2. Money Market: 

Meaning, Importance of Money Market, Introduction to Instruments of money markets, Introduction to participants and players of Money Markets. 

      Module 3. Central banking System: 

Introduction, Functions of Apex Bank of the Country, Instruments of Credit Control and Qualitative Credit Control

      Module 4. Commercial Banking System: 
Evolution and products of commercial banks, Functions of Commercial Banks

      Module 5. Capital Markets: 
Concept, Functions & types of capital markets, Introduction to different players of capital market

      Module 6. Primary Markets: 
Concept, methods of raising funds (Public & Rights Issue, Private placements)

      Module 7. Secondary Market:
Introduction, evolution and functions of the country stock exchanges, Regulatory body for the capital market of the country and its recent guidelines.
Text Books: 
1. Khan, M.Y, Financial System,Tata McGraw Hill Book Co.4th ed.(Modules 1,2,5,6,7)

2. Gordon and Natarjan Financial Markets and Services (2009), Himalaya publishing House. (Modules 1,2,5,6,7)

 Reference Books:
4. Anthony Saunders, Marica Million Cornettt Financial Markets and Institutions a    modern perspective, Tata McGraw Hill Book Co,2nd ed., New Delhi.
                                       BBE 3005: Industrial Economics
                                                                                                                                 Credit: 3

                                                                                                                         L – T – P: 3-0-0

                                                                                                                  Contact Hour: 36-42
Course Description: 
This course aims to highlight the role of industrialization in economic development. It makes a case for and against industrial development and explains the determinant of industrial location. The course also discusses the developments in the industrial sector and argues the case for integrated industrial development.
Module 1. Framework of Industrial Economics:
Concept and organization of firm, Ownership control and objectives of firm, Passive and active behavior of firm, Size, Growth, Profitability, Productivity, Efficiency and Capacity Utilization – Concept and Measurement, Role of Industrialization in Economic Development – Factors for and against industrial development.

Module 2. Industrial Location and Regional Development:
Determinants of Industrial Location – Technical, Economic, Infrastructural and other factors, Theories of Industrial Location – Weber, August Losch, Sargant Florence, Development of Backward Regions – Government Policy and approach for development of backward regions, Recent programs for development of Backward Regions

Module 3. Industrial Structure and Market structure:
Industrial concentration, structure- conduct performance paradigm

Module 4. Industrial Productivity:
Economic aspects of industrial efficiency, partial and total factor productivity, measurement of capital utilization.

Module 5. Development in Industrial Sector:
Expansion of the firm through merger acquisition and diversification, role and composition of foreign capital, MNC’s and transfer pricing.

Module 6. Research and Development:
Role of research and development, Diffusion of Technology, Product and Process Patent.

Module 7.  Integrated Industrial Development:
Small Scale Industry Supplementing Large Scale industry.

Text/Reference Books:
1. Ahluwalia I.J, Industrial Growth in India (Oxford University Press, Delhi)

2. Barthwal R.R, Industrial Economics (Wiley Eastern Ltd, Delhi)

3. Desai B., Industrial Economy in India (Himalaya Publishing House, Mumbai)

4. Kuchhal S.C, Industrial Economy of India chaitanya Publishing House, Allahabad)

5. Chaturvedi,D.D,Industrial Economics,Mayur Paper Backs.

6. Martin,Stephen,Industrial Economics,Basics Blackwell.

BBE 3007: Business Mathematics

                                                                                                                     Credit: 4

                                                                                                                L – T – P: 3-1-0

                                                                                                            Contact Hour: 44-50
Course Description: 
The course aims to explain the basic concepts in maths and how it will be applicable in business and real life situations. It will be useful in highlighting mathematical modeling in different economic situations. 
Module 1. Basic Concepts:
Number system, Logic, Equations and Inequalities, Concept and methods of proof. Set theory; types of relations in economics; functions, types, monotonicity and invertibility, domain and range.
Module 2. Functions:
Sequences: convergent, divergent and oscillatory. Limit of a convergent sequence. Series and their convergence. Real valued functions: Linear, polynomial, hyperbolic, logarithmic, power and their applications. Limit of a real valued function. Continuity and differentiability.
Module 3. Matrices:
Vector space: operations of addition and scalar multiplication and their geometric representation; linear combinations, linear span and basis. Scalar Product and orthogonality. Matrices: operations of addition, multiplication, transpose. Row/column operations. Matrix types: symmetric, orthogonal, idempotent. Determinants and inverse. Linear independence, Rank and solutions to linear simultaneous equations. Applications.

Module 4. Differential Calculus -I: Single variable unconstrained optimization:
Derivation as a slope or rate measurer, Marginal concept, Concavity & Convexity- Global & Local Extrema, optimization of Function, optimization of Revenue, Cost & Functions.

Module 5. Two variable unconstrained optimization:
Partial Differentiation, Total Differentiation, Production Function, Euler’s Theorem, Concavity Convexity.

Module 6. Differential Calculus-II: Two variable Constrained optimization:
Production Function, Utility Function with the Lagrangs Multiplier.

Module 7. Integral Calculus: 
Integration concept, Methods of Integration, Definite & Indefinite Integration, Consumer Surplus, Producer Surplus, Rate of Sales Function, Learning curve.

Text/Reference Books:

1. Sydsaeter, Knut & Hammond, Peter J.: Mathematics for Economic Analysis, Pearsons

    Education.

2. Chiang, A.C.: Fundamental Methods of Mathematical Economics, TMH

3. Allen, R.G.D.: Mathematical Analysis for Economics, Macmillan

4. J.K. Thukral, Business Maths,
BBE 3009: Research Methodology

                                                                                                                        Credit: 3

                                                                                                                   L – T – P: 3-0-0





                                                                    Contact Hour: 36-42

Course Description: 
The course aims at imparting conceptual knowledge concerning basic fundamentals of business research. Apart from getting acquainted with the theoretical underpinnings related to the research process, methods, tools and techniques, the students shall be able to understand the technicalities associated with applied research across a number of applications related to different business domains. 
Module 1. Introduction:
Characteristics, Importance and Types of Research

Module 2. The Research Process:
An Overview and Steps
Module 3. Research Problems:
Identification and formulation and characteristics of research problem; Criteria of a Good Research Problem

Module 4. Research Design:
Meaning, Components of Research Design, Characteristics of a Good Research Design, 
Module 5. Sources of Data Collection:  

Nature and significance, methods of Primary Data collection- observation, survey and questionnaire, Sources and Precautions in the Use of Secondary Data.

Module 6. Sampling:
Meaning, Steps and Types (simple random, stratified random, systematic and cluster samplings)

Module 7. Editing, Tabulation, Report Writing:
Meaning and Importance, Rules for Tabulation and Parts of a Table, Characteristics and               types and formats of Reports.

Text Books:

1. Chawla, Deepak & Sondhi, Neena, Research Methodology, Concepts and Cases (Vikas Publishing House: New Delhi)

2. Ghosh, B.N. Scientific Method and Social Research (Sterling: New Delhi)

3. Kothari, C.R. Research Methodology – Methods and Techniques (New Age: New Delhi)

4. Krishnaswami,O.R. Methodology of Research in Social Science (Himalaya Publishing House: Mumbai.) 

5. Gupta, Santosh Research Methodology and Statistical Techniques (Deep and Deep Publications: New Delhi)  

BBE 3011: Human Resource Management

                                                                                                                           Credit: 3

                                                                                                                           L – T – P: 3-0-0





                                                                       Contact Hour: 36-42

Course Description: Human Resource Management (HRM) in an organization is the function of recruitment, selection and management of the people. It also deals with issues related to compensation, performance management, safety, wellness, benefits administration, training and development. The syllabus makes the students understand the concepts and practices of HRM functions. 
Module 1. Introduction and Importance of  HRM: 

Evolution - Difference between Personnel Management and concept of HRM – Objectives & Functions of HRM,
Module 2. Human Resource Planning (HRP): 

Definition, Objectives, Need, Importance and the Process.
Module 3. Recruitment and Selection:

Recruitment and selection process - Sources of recruitment –Selection Tools.
Module 4. Training and Development: 
Concept and importance of training; types of training; methods of training; design of training programme; executive development – process and techniques; Concept of career planning.
 Module 5. Compensation: 

Elements of Compensation, Base Compensation, factors affecting Compensation, Fringe Benefits, Time Wage and Piece Wage Systems.
Module 6. Performance Appraisal: 

Definition of Performance Appraisal, Different methods of Performance Appraisal - Rating Errors, Concept of Performance Management System.
Module 7. Collective Bargaining: 

Concepts, Significance and Objective of Collective Bargaining, Labor disputes Procedure for settlement of dispute.
Text Books:
1.
Khanka, S.S. Human Resource Management (S. Chand: New Delhi)

2.
Chhabra, T.N. Human Resource Management (Dhanpat Rai: New Delhi)

Reference Books:

1.
Dessler, Human Resource Management (Pearson: New Delhi)

2.
Saiyadain, Human Resource
Management (TMH:New Delhi)
BBE

FOURTH SEMESTER SYLLABUS
BBE 4001: Corporate Laws
                                                                                                                               Credit: 3

                                                                                                                           L – T – P: 3-0-0





                                                                       Contact Hour: 36-42
Course Description: This course is designed to give students the basic knowledge about the important legal provisions w.r.t. company, issue of shares, mutual fund, foreign exchange etc. The acts included in this course gives a better understating of regarding day to day corporate dealings in a legal perspective. 
Module 1. Shareholders: 

Shares - general principles of allotment statutory restrictions - share certificate its objects and effects - transfer of shares - restrictions on transfer - procedure for transfer - refusal of transfer - role of public finance institutions - relationship between transferor and transfers - issue of shares at premium and discount, calls on shares - forfeiture and surrender of shares - lien on shares rights and liabilities of shareholder, 
Module 2. Share Capital:

Share capital - kinds - alteration and reduction of share capital - further issue of capital - conversion of loans and debentures into capital duties of court to protect the interests of creditors and shareholders.
Module 3. Law of Corporate Structure: 

Reduction of Share Capital, Buy back of Shares, Demerger 
Module 4. Law relating to IPO, Sweat Equity and ESOP: 

Eligibility norms, Red herring prospectus, IPO grading, Book Building, Sweat Equity, Employee Stock Option, Employee Stock Purchase Scheme
Module 5. Foreign Exchange Management Act 1999: 

Regulation and Management of Foreign Exchange, Authorized persons, Contravention and penalties. Adjudication and Appeal, Directorate and enforcement. 
Module 6. SEBI Act 1992: 

Establishment of the Securities and Exchange Board of India, Transfer of Assets, Liabilities, etc., of the Existing Securities and Exchange Board to the Board, Powers and Functions of the Board, Registration Certificate, Prohibition of Manipulative and Deceptive Devices, Insider Trading and Substantial Acquisition of Securities or Control
Module 7. The Depositories ACT, 1996: 
Certificate of Commencement of Business, Rights and Obligations of Depositories participants, issuers and beneficial owners, Enquiry and inspection, Penalty.  
Text/References books 
1. Bharti’s Corporate Laws: Including Allies Acts/Rules & SEBI ICDR Regulations, 2009 as Amended Upto-Date (New Schedule - 6) 25th Edition, Bharti Law House, 2013
2. Sheth Tejpal; Business Law; Pearson Education

3. Pathak Akhileshwar; Legal Aspects of Business; Tata Mcgraw-Hill Publishing Company Ltd.
4. Kapoor N.D.; Elements of Mercantile Law; Sultan Chand & Sons.
5. Related Bare Acts 
                                        BBE 4003: Operations Research
                                                                                                                             Credit: 3

                                                                                                                        L – T – P: 3-1-0





                                                                       Contact Hour: 44-50

Course Description: It is an introductory course for the students to learn basic aspect of operations research methodology.  Various topics of operations research have been introduced to the students which will help them in decision making in organization.  At the end of the course it is expected that students will be able to demonstrate a working knowledge of various Operations Research tolls in decision making.

Module 1. Introduction to Theory of Optimization:
Features of O.R,  Modelling in Operations Research , Classification of Models, General    Solution Methods for O.R Models, Scientific Method in O.R, Methodology of O.R., Applications, Opportunities and Shortcomings of O.R.

Module 2. Linear Programming:
Applications and Formulation of Mathematical Model of Linear Programming Problem
Module 3. Graphical Solution:

Solution of Linear Programming Problem by Graphical Method, Special Cases: (i) Alternate Optima (ii) Unbounded Solution (iii) Infeasible Solution

Module 4. Simplex Method: 

Introduction to Simplex Method- Maximization and Minimization. 

Module 5. Transportation Models:
Balanced and Unbalanced Models of Transportation, Initial Basic Feasible Solutions i. North-West Corner Method, ii. Row Minima Method, iii. Column Minima Method, iv. Matrix Minima Method, v. Vogel’s Approximation Method, Modi Method. 

Module 6. Assignment Models:
Balanced and Unbalanced Assignment Models,  Hungarian Method, Maximization and  Minimization.
Module-7 Game Theory:
Two-Person Zero Games, Some Basic Terms, The Maximin-Minimax Principle, Games         without Saddle Points (Mixed Strategies), Graphical solution of 2 × n and m × 2 Games.

Text Books:
1. Kanti Swarup, Gupta, P.K. and Manmohan, Operations Research, Sultan Chand:   New Delhi, 12th thoroughly revised Ed.

2. Hamdy A. Taha, Operations Research; Pearson, 8th Ed.

Reference Books:
1. Fredrick S. Hiller, Gerald J. Liberman, Introduction to Operations Research, McGraw-   Hill, 9th Ed.

2. Operations Research Theory & Application, J.K. Sharma, Macmillan, 3rd Ed.
                         BBE 4005: Management and Control of Cost

                                                                                                                               Credit: 3

                                                                                                                           L – T – P: 3-0-0





                                                                       Contact Hour: 36-42

Course Description:
This course focuses on the role of internal reporting and the resulting decision making processes. Cost accounting is a managerial tool which helps in managing and controlling the costs of a product, process or service. Topics include introduction to cost accounting, cost sheet, labour, overhead costs, marginal costing, budgetary control and standard costing.

Cost accounting course is concerned with fundamental cost concepts, behavior, analysis and the use of cost information to develop superior decision making process and outputs. It helps to determine how current trends in various industries impact cost accounting.
Module 1. Introduction:
Cost concepts and cost object, Methods of Costing, Techniques of Costing, Costing vis-à-vis other Functions of an organization   

Module 2. Classification of Costs and Cost Sheet:
Classification of Costs and Cost Elements, Profit Centre, Cost Unit, Preparation of Cost Sheet   
 Module 3. Labour Costs:
Treatment of Idle time and Overtime, Causes of Labour Turnover and the Cost thereof

Module 4. Overheads: 

Meaning and importance, Classification (function, element and behavior.
Module 5. Marginal Costing:
Introduction and importance, basic Concepts of BEP and PV Ratio

Module 6. Budgetary Control:

Basic Concepts of- Draft Budget (concept and importance),Functional Budgets (sales, purchase and cost),Master Budgets, Zero-Base Budget, Flexible and Fixed Budget,process and prepration of budgets.

Module 7. Standard Costing:
Concept of Standard Costing and its importance, preliminaries to the establishment of standard cost, establishment of standard cost, analysis of variance (material and labour) 
Text Books:

1. Maheswari M. Cost Accounting(2007) Theory and Problems ;Mahavir Publication 22nd edition)(Topics 1-7)

2. Babutosh Banerjee cost accounting

3. N K Prasad cast accounting

4. Arora M N Cost accounting-Vikas Publisher
Reference Books:
1. Duncan William Son ,Cost and Management Accounting (2006) ,Pearson 
Education Asia.
2. Horngrene, Cost accounting, PHI, New Delhi
BBE 4007: Integrated Marketing Communication
                                                                                                                       Credit: 3

                                                                                                                    L – T – P: 3-0-0





                                                                     Contact Hour: 36-42

Course Description: Integrated Marketing communication is the new perspective for planning marketing communication .this course aims to develop[p understanding about the concept and tools of marketing communication .The focus will be on the way of integrating marketing communication tools used for brand communication
Module 1. Introduction:

Concepts & significance of IMC, Role of Various promotional elements in Marketing Communication. The IMC Planning Process

Module 2. Introduction to Advertising:
Definition, features, Classification of advertising, Economic Social and Ethical issues in Advertising, Advertising Regulation, Role of ASCI and other regulatory bodies.

Module 3. Planning an advertising campaign:
Setting the advertising objective, DAGMAR, Identification of the target audience, Apportioning the advertising budget et.

Module 4. Creative Strategy:
Role of Creativity in Advertising, Creative process, Advertising appeals, finding Big Idea, Creative Execution Decisions for print advertisement. 

Module 5. Media Strategy:
Media types and characteristics factors affecting media selection setting of media objectives reach and frequency media scheduling and media buying
Module 6. The Advertising Agency:
The Advertising Agency, types of advertising Agency, Agency structure, Flow of work in an Agency, Agency Compensation, Client Agency relationship, Testing Advertising Effectiveness, Communication and sales Effectiveness, Various methods of Pre & Post testing.

Module 7. Other Tools of Promotion:
Public Relations, Publicity, Direct marketing, Sales Promotion, Event Marketing. The New Age Promotional Media: websites, Search Engine Marketing, Banner advertisements, Blogs & Community Forum, Social Media.
Text Books: 
1. Belch, George, Belch, Michael, Purani Keyoor (2013), Advertising and Promotion : An Integrated Marketing Communications Perspective (SIE)
2. David, A., Myers, G.J. and Batra, R (1996) Advertising Management, Prentice Hall. 5th edition 

3. Clow, K., E. and Baack, D., E. (2009) Integrated Advertising Promotion and Marketing Communications Prentice Hall. 4th  edition  

4. Duncan, T.,(2005) Principles of Advertising and IMC, McGraw Hill, 2nd edition  
5. Sharma K (2011) Advertising: planning and decision, Taxman Publishers
BBE 4009: Materials and Production Management
                                                                                                                          Credit: 3

                                                                                                                     L – T – P: 3-0-0





                                                                        Contact Hour: 36-42

Course Description: The course intends to equip students with conceptual knowledge of modern materials and production management and aims to develop their basic expertise in the function of store management, purchase management, production planning & controlling, decision making in facility location & layout and maintenance management area. It intends to make the students understand  the subject so that they can meet the specific requirement of industry.
Module 1. Introduction: 
Nature, Scope and Importance of Materials Management in the Business World, Integrated Approach to Materials Management and its Advantages and Limitations
Module 2. Purchase Management : 
Purchasing Functions, Purchase procedure

Module 3. Inventory Management: 

Inventory Control, Concept of EOQ and ROP, ABC Analysis  

Module 4. Stores Management: 
Stores Management, Location and Layout of Stores, Stores System and Procedures

Module 5. Production Management: 
Functions of production management, design of production Systems, production planning & control 

Module 6. Plant Location & Layout: 
Deciding Location and Layout of Production Facilities for Plants, Types of  Layout

Module 7. Maintenance: 
Plants and Production Facilities, Types of Maintenance
Text Books:
1. Gopalakrishna, P. and Sunderasan, M., Materials Management: An Integrated  Approach (PHI: New Delhi).

2. Bhat, K.S. (2009). Productions and Materials Management , Mumbai, Himalaya Publishing House , 4th ed.

3. Khanna, O.P., Industrial Engineering and Management (Dhanpat Rai: New Delhi)
Reference Books:
3. Chary, S.N., Production and Operations Management ( TMH: New Delhi)
BBE 4011: Environmental Economics
                                                                                                                        Credit: 3

                                                                                                                  L – T – P: 3-0-0





                                                                   Contact Hour: 36-42
Course Description: This course is designed to acquaint the students with the key contemporary issues in environmental economics as this has become a major consideration in business decisions. This course will equip the students with the tools and methodologies that are applied to analyze environmental problems and policies. Recent Empirical evidences should be dealt in the course.
Module 1. Introduction: 

Definition  of Environmental Economics, Components of the Environment, Identification of  basic issues in preserving environmental quality; Environmental Pollution - Air ,Water, Land , Marine and Noise Pollution ; Role of an individual in prevention of pollution.  Tragedy of commons; Pollution as an externality; Material balance approach; Environmental quality as a Public Good.
Module 2.  Environmental Issues: 

Welfare Economics and Environmental Economics; Pareto optimality ; Cost Benefit analysis; Private cost Social cost, Pollution Cost - Pollution Control Cost ;Evaluation of Environmental Benefit.
Module 3. Population and Environmental Problems: 

Trends in global and National population levels - Consequences on environmental quality - problems of urbanization and Environmental quality in India - Environment and human health.
Module 4. Economic Growth vs. Environmental Quality: 

Problems of Environmental Quality global level; Problems of Environmental Quality in developed economies ; Problems of Environmental Quality in developing economies ; Nature of Environmental Problems in India.
Module 5. Energy & Resource Economics:

 Energy Sources - renewable and non-renewable; changing pattern of world energy consumption Energy scenario in India - Energy Policy and Environmental Quality.

Classification of Resources; Forest Resources ; Deforestation ; conservation of natural resources - water resources - mineral resources - food resources. Environmental Education; Solid waste management; Environmental Awareness.
Module 6. Environmental Policy:

 Design and Implementation: Pigouvian taxes and effluent fees; tradable permits; choice between taxes and quotas under uncertainty; Property Right & Coase Theorem, Overview of Environmental Legislation & Laws.

Module 7. Trans-boundary Environmental Issues:
Tran’s boundary environmental problems; economics of climate change; Causes, possible effects and mitigating green house gas emissions; trade and environment.

Sustainable Development: Concepts and measurement.
Text/Reference Books:
1. Charles Kolstad, Intermediate Environmental Economics, Oxford University Press, 2nd Edition, 2010

2. Carroro, Carlo, and Siniscalco, New Directions in the Economic Theory of the Environment, Cambridge, 1997

3. Nick Hanley, Jason F. Shogren and  Ben White, Environmental Economics in Theory and Practice, McMillan, 1997

4. Baumol William J. and Oats Wallace E, The Theory of Environmental Policy, 2nd Edition, Cambridge University Press, 1994,

5. Bhattacharya, R.N (2001), Environmental Economics, Oxford University Press.

6. Shankar, U, (2001), Environmental Economics, Oxford University Press, New Delhi.
