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   CO BL 
Q.1(a) Compare and contrast Social Marketing with traditional marketing. [5] 1 4 
Q.1(b) Clarify what kind of people /organizations are involved in social marketing. [5] 1 3 

     
      

 Q.2(a) Briefly explain the steps in strategic planning process for social marketing. [5] 2 1 
 Q.2(b) Elaborate on the requirement for a good situation analysis for social marketing campaign. [5] 2 2 

         
         

 Q.3(a) State the process for selecting the target audience for social marketing campaign. [5] 3 2 
 Q.3(b) Elaborate on what objectives are considered while addressing social issues. [5] 3 2 

      
     

Q.4(a) Highlight the development of different layers of Product platform for social marketing. [5] 4 4 
Q.4(b) Mention some strategies that help in crafting desired positioning. [5] 4 2 

     
     

Q.5(a) “Price is the cost that the target audience associates with adopting the desired behavior.” 
Justify the statement. 

[5] 5 4 

Q.5(b) Elaborate on traditional and non traditional media channels used for social campaigns. [5] 5 3 
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