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   CO BL 
Q.1(a) What do you understand by digital marketing? [2] 2 1 
Q.1(b) Explain the benefits of the current information ecosystem. [3] 3 1 

     
     

Q.2(a) Discuss the difference between marketing and sales? [2] 2 2 
Q.2(b) What are the most effective ways to increase traffic to your website? [3] 5 2 

     
     

Q.3(a) What is the role of social media in digital marketing? [2] 2 1 
Q.3(b) Explain the different types of Digital Marketing? [3] 3 1 

     
     

Q.4(a) How to increase engagement rate in digital marketing? [2] 3 2 
Q.4(b) Explain the using brand and consumer alignment in digital marketing [3] 3 1 

     
     

Q.5(a) What is digital brand analysis? [2] 2 1 
Q.5(b) What is the difference between share of voice and market share? [3] 2 3 
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