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Q.1(a) What is a Digital Marketing Measurement Framework? Briefly explain its components. [5] 1 3 
Q.1(b) Describe the concept of social media listening and its importance. [5] 3 2 

     
     

Q.2(a) Explain the difference between reach and impression. Give examples. [5] 2 2 
Q.2(b) Compare the engagement metrics of Face book and Instagram. [5] 3 3 

     
     

Q.3(a) Define and differentiate between Share of Voice and Share of Audience. [5] 3 2 
Q.3(b) What is Brand and Consumer Alignment, and why is it important for digital marketing 

success? 
[5] 1 3 

     
     

Q.4(a) What factors should be considered while creating a budget for a social media campaign? [5] 1 3 
Q.4(b) Differentiate between Paid Search and Organic Search with examples? [5] 2 2 

     
     

Q.5(a) Define and explain the importance of Bounce Rate and Pages per Visit in web analytics. [5] 2 3 
Q.5(b) What are the main traffic sources in Google Analytics? Give examples. [5] 1 3 
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