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   CO BL 
Q.1(a) Why consumer research is important in the study of consumer behavior? [5] 1 2 
Q.1(b) Illustrate all the steps in consumer research process. [5] 1 2 

     
     

Q.2(a) Explain cognitive dissonance theory in detail. [5] 2 2 
Q.2(b) What are the key ways in which social media impacts consumer purchase decisions?  [5] 2 2 

     
     

Q.3(a) What is personality?  Identify the factors that influence personality. [5] 3 2 
Q.3(b) Explain the Big Five Personality Traits. [5] 3 2 

     
     

Q.4(a) What is Family Life Cycle in consumer behavior? What are its various stages? [5] 4 2 
Q.4(b) Identify the patterns of emerging market which might be significant for marketers. [5] 4 3 

     
     

Q.5(a) Explain in brief Howard Sheth model of consumer buying  behavior? [5] 5 2 
Q.5(b) Discuss the significance of terms Consumer Protection and, Consumer right in the context 

of consumer behavior. 
[5] 

5 2 
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