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   CO BL 
Q.1(a) Why consumer research is important in the study of consumer behavior ? [2] 1 2 
Q.1(b) Illustrate all the steps in consumer research process. [3] 1 2 

     
     

Q.2 Explain the model of consumer behavior through diagrammatic illustration.  Explain 
in detail all the components in diagram. 

[5] 1 2 

     
     

Q.3 What are the key ways in which social media impacts consumer purchase decisions? 
Identify and explain at least five such key areas.  

[5] 
2 2 

     
 Write short notes on     

Q.4(a) Cognitive dissonance theory [2] 2 2 
Q.4(b) Concept of opinion leader [3] 2 2 

     
     

Q.5(a) What is personality?  Identify the factors that influence personality. [2] 3 2 
Q.5(b) Explain the Big Five Personality Traits. [3] 3 2 
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