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Q.1 Describe the concept of IMC and with suitable examples explain how marketers have [5] 2 3
used IMC to achieve promotion and marketing objectives more effectively.
Q.2 Briefly explain the different promotion mix elements. Detail the benefits and [5] 1 2

criticisms of Advertising.

Q.3 Briefly explain the process of IMC planning. Why is it important to evaluate and [5] 2 4
analyze the marketing plan before developing the IMC plan.

Q.4 How is the concept of communications objectives related to the DAGMAR concept. [5] 3 2
Describe the characteristics of DAGMAR objectives and outline the major criticisms
to the concept.

Q.5(a) What is an advertising agency. [2] 4 1
Q.5(b) Describe the general flow of work in an advertising agency along the production and [3] 4 1
creative sides.
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