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   CO BL 
Q.1(a) Write a note on: Nature of Consumer Behaviour. [5] 1 2 
Q.1(b) Illustrate the relationship between perceptual mapping and positioning dimensions 

highlighting the various automobile companies in India. 
[5] 1 4 

     
     

Q.2(a) Discuss with appropriate examples how social media influences consumer purchase 
behavior. 

[5] 2 3 

Q.2(b) Write a note on: Characteristics of attitude. [5] 2 2 
     
     

Q.3(a) Describe how classical conditioning theory and instrument conditioning theory explain 
consumer learning behavior. 

[5] 3 4 

Q.3(b) Write a note on: Freud’s theory of personality. [5] 3 2 
     
     

Q.4(a) Outline the cultural aspects of emerging markets. [5] 4 3 
Q.4(b) “The consumer buying pattern changes in each stage of the family life cycle.” Justify 

this statement with suitable examples. 
[5] 4 5 

     
     

Q.5(a) Describe the Nicosia Model of consumer decision making [5] 5 2 
Q.5(b) Discuss the different consumer rights in India and also highlight their significance. [5] 5 4 
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