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INSTRUCTIONS: 
1. The question paper contains 5 questions each of 5 marks and total 25 marks. 
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   CO BL 
Q.1(a) Explain the significance of studying marketing management for any business. [2] 1 3 
Q.1(b) Explain different Macro environmental factors which influences Marketing 

environment 
[3] 1 4 

     
     

Q.2(a) How the concept of Marketing differs from the concept of selling ? Explain [2] 1 5 
Q.2(b) Why regular analysis of marketing environment is important for any business ? 

Discuss 
[3] 1 4 

     
     

Q.3(a) Explain the different bases / variables for segmenting consumer market. [2] 2 5 
Q.3(b) Explain the need and benefits of proper market targeting. [3] 2 4 

     
     

Q.4(a) Explain the various components of Marketing mix. [2] 3 2 
Q.4(b) Explain the concept and process of Market positioning. [3] 2 4 

     
     

Q.5(a) Explain the different types and levels of product. [2] 3 2 
Q.5(b) Differentiate between the concept of product line and product mix with examples. [3] 3 3 
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