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   CO BL 
Q.1(a) Discuss the nature and scope of hotel service in India. [5] 1 1 
Q.1(b) Explain the unique characteristics of hotel industry with suitable examples.  [5] 1 1 

     
     

Q.2(a) Write the significance and importance of salesmanship quality of a hotel staff.  [5] 2 2 
Q.2(b) Discuss the significance of a Customer expectation of the service and monitoring service 

quality. 
[5] 2 3 

     
     

Q.3(a) Analyze the various pricing strategies hoteliers follow highlighting the common error. [5] 3 4 
Q.3(b) Define promotion mix. Discuss the objectives and types of promotion.  [5] 3 2 

     
     

Q.4(a) Discuss the objectives and dimension of CRM apply in hotel marketing.  [5] 4 3 
Q.4(b) Highlight the advantages of role of CRM in Hotels with suitable examples. [5] 4 3 

     
     

Q.5(a) Explain the major advancement of technology at the front office in the hotel. [5] 5 3 
Q.5(b) “Database management is the key to retain and develop relationship marketing in hotel”. 

Justify the statement.  
[5] 5 4 
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