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Q1. Using Keller’s CBBE Brand Resonance pyramid, compare the strength of Brand 

Equity of the brand, ‘Maruti Suzuki’, with the brand, ‘Kia Motors’, among youth in 
the country. 
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Q2. Bisleri is a well-established Brand of Bottled Water available in various pack sizes 
for buyers of all segments in the market in India. Evaluate the opportunity for 
extension of this Brand to the category of Health Drinks for children. 
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Q3. Write a note on the significance of (i) Brand Audit (ii) Brand Reinforcement [10] CO3, 
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Q4. Apply Aaker’s Model of Brand Equity to evaluate the Equity of the brand, ‘’ICICI 
Bank”. 
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Q5. In the Brand Trust Report of a leading research organization, the Brand ‘Patanjali 
Dantkanti’ has dropped from Rank 15 in 2020 to rank 202 in 2023. How will the 
Brand Manager of Patanjali analyze the situation and select suitable brand 
revitalization strategies for the Brand. 
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