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Q.1(a) Define consumer behavior. Discuss consumer research process in brief. (CO1, CO4) [5] 

Q.1(b) What is motivational conflict? Explain various types of motivational conflict. (CO1) [5] 
   

Q.2(a) Briefly enumerate barriers to effective communication with suitable examples. (CO2) [5] 
Q.2(b) You are supposed to purchase a bike in coming months. Please select a brand based on your personality 

and justify your selection in accordance to your personality traits.(CO2, CO4) 
[5] 

   
   

Q.3(a) Discuss the role played by family in buying decision process. (CO3) [5] 
Q.3(b) Define culture. Explain levels of cultural norms and its significance in consumer buying behavior. (CO3) [5] 

   
   

Q.4(a) Detail Howard and Seth model of consumer decision making process with suitable diagram.(CO4) [5] 
Q.4(b) Define diffusion of innovations. Explain product features that affect adoption.(CO4) [5] 

   
   

Q.5(a) What do you understand by consumerism? Explain its relevance to marketers.(CO5) [5] 
Q.5(b) Discuss internet value chain with relevant examples.(CO5) [5] 

   


