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   CO BL 
Q.1(a) Discuss how consumer motivation changes over time with changing needs and goals. [5] 1 2 
Q.1(b) Describe how demographic factors such as age, income, and education influence 

consumer buying behaviour in India. 
[5] 1 2 

     
     

Q.2(a) Explain the meaning of personality traits in the context of consumer behaviour. [5] 4 2 
Q.2(b) Differentiate between positive reinforcement, negative reinforcement, and punishment 

in shaping consumer brand preferences in the context of operant conditioning theory.  
[5] 3 4 

     
     

Q.3(a) Analyze how consumer product preferences change across different stages of the Family 
Life Cycle. 

[5] 2 4 

Q.3(b) Describe the determinants of family purchase roles. [5] 2 2 
     
     

Q.4(a) Discuss Nicosia model of consumer decision making. [5] 4 2 
Q.4(b) Discuss the factors that increase search in the context of consumer decision making. [5] 4 2 

     
     

Q.5(a) What is online consumer behaviour? Compare online and offline buying. [5] 5 4 
Q.5(b) Plan the ways to enhance the buyer seller relationship through social media. [5] 5 3 
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