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   CO BL 
Q.1 An MBA college wants to evaluate student satisfaction with its placement services. 

Formulate a step-by-step research process to conduct this study, from defining the 
problem to reporting findings. 

[10] 1 6 

     
Q.2 A company wants to understand why its newly launched energy drink is not performing 

well in the market. 
Identify the most appropriate research design and justify your choice. Also suggest the 
tools you would use. 

[10] 2 5 

     
Q.3(a) Differentiate between primary and secondary data with suitable examples. [5] 3 4 
Q.3(b) What is simple random sampling. Discuss its application in business research. [5] 3 3 

     
Q.4(a) Differentiate between rating scales and ranking scales with examples. [5] 4 4 
Q.4(b) Recommend the best scaling technique to measure employee engagement and justify your 

selection. 
[5] 4 5 

     
Q.5(a) What is factor analysis? Explain how ANOVA helps in decision-making in business. [5] 5 3 
Q.5(b) A company wants to know whether advertising expenditure is related to sales revenue. 

The data for 5 months is as follows: 

Month Advertising (₹000) Sales (₹000) 

1 10 90 

2 15 100 

3 20 120 

4 25 140 

5 30 160 

Find the Karl Pearson coefficient of correlation between advertising and sales. 

[5] 5 3 
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