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   CO BL 
Q.1(a) “Social Media Marketing is unavoidable for marketers in the present business 

environment”. Comment highlighting the major reasons. 
[5] 1 6 

Q.1(b) What is Social Media Marketing? Discuss the different types of content in context of Social 
Media Marketing.  

[5] 1 3 

     
     

Q.2(a) What do you understand by Social Media Marketing Strategy? Why does SMM strategy 
demands integration of Social Media networks. 

[5] 2 3 

Q.2(b)  Design a Social Media Marketing plan for a company trying to increase awareness and 
generate leads of its new model of mobile phones. 

[5] 2 6 

     
     

Q.3(a) What are blogs? Differentiate blogs from website. [5] 3 2 
Q.3(b) What is a podcast? Discuss the reasons for the increasing use of images and videos in 

building blogs and podcasts. 
[5] 3 6 

     
     

Q.4(a) “Twitter has emerged as an important marketing and networking tool by organisations.” 
Comment with suitable examples. 

[5] 4 6 

Q.4(b) What is the role of a social media influencer? Explain any two types of Social Media 
Influencer. 

[5] 2 2 

     
     

Q.5(a) Discuss the role of Facebook in promoting and selling products online. [5] 5 2 
Q.5(b) “Youtube is an important SMM platform for popularizing and promoting new and complex 

products & Services.” Comment with suitable examples. 
[5] 5 6 
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