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Q.1(a) Define consumer behaviour. What is the scope of consumer behaviour? What is [5] 1 1,2
perceptual selection? Give an example.

Q.1(b) Discuss the concept of consumer motivation and explain the role of motivational [5] 1 3
research in understanding consumer behaviour.

Q.2(a) Define opinion leaders and their role in influencing consumers. Describe how social [5] 2 1,2
media influences consumer purchase behaviour.

Q.2(b) Discuss the Cognitive Dissonance Theory and Attribution Theory with suitable [5] 2 3
marketing examples.

Q.3(a) Define personality in the context of consumer behaviour. Differentiate between [5] 3 1,2
Freudian, Non-Freudian, and trait theories of personality.

Q.3(b) Discuss the relationship between personality and consumer behaviour with [5] 3 3
examples.

Q.4(a) What is meant by the family life cycle? How does culture influence consumer [5] 4 1,2
behaviour?

Q.4(b) As a marketing strategist for an e-commerce platform, analyze how cultural [5] 4 4,5
diversity and sub-cultural values influence online consumer buying behavior in
emerging markets.

Q.5(a) Discuss the Nicosia Model of consumer decision-making and its relevance in modern [5] 5 1,2
marketing.

Q.5(b) A consumer protection agency notices that customers are misled by false advertising [5] 5 4,5

claims. As a policymaker, suggest measures to strengthen consumer rights and
awareness programs using real-world examples.



