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   CO BL 
Q.1(a) Write a short note on the concept of Integrated Marketing Communications. 2 1 2 
Q.1(b) Briefly discuss various promotion mix tools. 3 1 2 

     
     

Q.2(a) Discuss the evolution of the concept of Integrated Marketing Communications. 2 1 2 
Q.2(b) What are the reasons for growing importance of Integrated Marketing Communications 

in the contemporary business environment? 
3 1 2 

     
     

Q.3(a) Discuss the concept of opportunity analysis. 2 2 2 
Q.3(b) Briefly discuss IMC planning process with flowchart. 3 2 2 

     
     

Q.4(a) Examine the role of communication-oriented objectives in Integrated Marketing 
Communications. 

2 2 5 

Q.4(b) Describe the concept of DAGMAR. 3 2 2 
     
     

Q.5(a) What are the major activities which are handled by an advertisement agency for its 
clients? Discuss briefly. 

2 3 2 

Q.5(b) Choose anyone IMC agency structure and describe with diagram. 3 3 2 
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