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   CO BL 
Q.1(a) Define research and explain its characteristics and importance in business decision-

making. 
[5] 1 2 

Q.1(b) Explain the steps involved in the research process with reference to a small business 
study. 

[5] 1 3 

     
     

Q.2(a) Define research design and describe the characteristics of a good research design. [5] 2 2 
Q.2(b) Suppose you are conducting a study on consumer buying behaviour. Suggest a suitable 

type of research design and justify your choice. 
[5] 2 3 

     
     

Q.3(a) Distinguish between primary data and secondary data, and state when each is suitable for 
use. 

[5] 3 2 

Q.3(b) Explain the steps involved in developing a questionnaire for collecting primary data for a 
market survey. 

[5] 3 3 

     
     

Q.4(a) Define sampling and explain the difference between probability and non-probability 
sampling. 

[5] 4 2 

Q.4(b) Illustrate how simple random sampling and cluster sampling could be used to collect data 
for a consumer preference study. 

[5] 4 3 

     
     

Q.5(a) Explain the meaning and importance of editing and tabulation in the presentation of 
research data. 

[5] 5 2 

Q.5(b) Discuss the types and formats of research reports and explain the key parts of a table 
used in report writing. 

[5] 5 3 
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