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Q.1(a) Provide a detailed classification of Industrial Customers and Industrial Products 
with relevant real life examples from Indian / global market. [5] 01 02 

Q.1(b) Distinguish between Industrial Marketing and Consumer Marketing. [5] 01 02 

     
     

Q.2 What is Bullwhip Effect?  Identify the factors causing bullwhip effect. [10] 02 03 
     
     

Q.3 Explain Industrial Buyer Behavior through Jagdish N. Sheth’s Model identifying all the 
components of the model represented diagrammatically.  

[10] 03 03 

     
     

Q.4(a) What are the major implementation problems in industrial marketing ? [5] 04 02 

Q.4(b) Distinguish between Consumer & Industrial Services with relevant and  illustrative 
examples . [5] 04 02 

     
     

Q.5(a) Examine the internet’s emerging role in B2B marketing channels. [5] 05 02 

Q.5(b) 
Explain the concept of make or buy decision for industrial products. Which one is to 
be preferred under what circumstances? [5] 05 02 
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