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   CO BL 
Q.1(a) Define the term behavior.  [2] 1 1 
Q.1(b)  Discuss the importance of studying consumer behaviour in marketing decisions. [3] 1 2 

     
     

Q.2(a)  Define motivation [2] 1 1 
Q.2(b) How is perception measured in consumers? Explain any one method in detail.  [3] 1 3 

     
     

Q.3(a)  Define the term Dissonance [2] 2 1 
Q.3(b) By using a theory, explain how attitude helps in building behaviour and behaviour 

leads to attitude.  
[3] 2 3 

     
     

Q.4(a) Explain the concept of low involvement attitude.  [2] 2 1 
Q.4(b)  Explain how online market influenced the consumer attitude. [3] 2 3 

     
     

Q.5(a)  Define Personality [2] 3 1 
Q.5(b)  Discuss the concept of personality. Explain with the THEOR Y OF FREUD. [3] 3 2 
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