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   CO BL 
Q.1(a) Explain the concept of Marketing as a customer satisfaction process? [2] 1 1 
Q.1(b) Discuss the core concepts of Marketing. State the importance of marketers and 

prospects in context to Marketing? 
[3] 1 2 

     
     

Q.2(a) Discuss the concept of Environment. [2] 1 1 
Q.2(b) Explain briefly the controllable and uncontrollable factors in the environment. [3] 1 1 

     
     

Q.3(a) Distinguish the terms Mass Marketing, Segment Marketing and Niche Marketing. [2] 2 1 
Q.3(b) Discuss the basis of segmenting the market. [3] 2 1 

     
     

Q.4(a) “Augmentation level is a competitive advantage scale”. Justify [2] 3 2 
Q.4(b) Discuss the product mix of any of the consumer durable company. [3] 3 3 

     
     

Q.5(a) Define PLC? [2] 3 1 
Q.5(b) Discuss briefly the stages of the product life cycle? [3] 3 1 
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