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   CO BL 
Q.1(a) Define Consumer behavior. [2] 1 1 
Q.1(b) Explain the characteristics of consumer behavior. [3] 1 2 

     
     

Q.2(a) Explain the production marketing concept.  [2] 1 2 
Q.2(b) Discuss the concept of societal marketing. [3] 1 2 

     
     

Q.3(a) Explain market segmentation. [2] 2 2 
Q.3(b) Discuss the nature of aggregate marketing. [3] 2 2 

     
     

Q.4(a) Define target marketing. [2] 2 1 
Q.4(b) Differentiate between consumer and business market. [3] 2 3 

     
     

Q.5(a) Define the term ‘decision making’. [2] 3 1 
Q.5(b) Explain the nature of programmed decision making. [3] 3 2 
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