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   CO BL 
Q.1(a) Discuss the importance of studying consumer behaviour [5] 1 1 
Q.1(b) “COVID 19 embarked changes in the consumer buying behaviour”. Explain this statement 

with instances in context to purchase. 
[5] 1 2 

     
     

Q.2(a) Discuss the consumer research process? [5] 2 1 
Q.2(b) “Perception gets influenced by several factors.” Quote 5 factors with illustrations? [5] 2 3 

     
     

Q.3(a) “Consumer dissonance happens every time”. Justify this quote with explaination of the 
theory? 

[5] 2 3 

Q.3(b) Discuss the influence of social media on consumer purchase behaviour? [5] 2 2 
     
     

Q.4(a) Explain the concept of personality and explain the traits of teens personality which affects 
the family purchase behaviour? 

[5] 3 2 

Q.4(b) Discuss the theory of Freud and the concept ego stated by the theorist. [5] 3 2 
     
     

Q.5(a) Discuss the factors in context to socio-cultural influence on consumer buying behaviour. [5] 4 3 
Q.5(b) Explain the two consumer behaviour models: 1. Howard Sheth el and 2. Nicosia Model [5] 5 2 
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