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   CO BL 
Q.1(a) Discuss the need for study of consumer behavior. [5] 1 2 
Q.1(b) Explain the characteristics of consumer behavior. [5] 1 2 

     
     

Q.2(a) Describe the need of market segmentation. [5] 2 2 
Q.2(b) Examine the basis of market segmentation. [5] 2      4 

     
     

Q.3(a) Differentiate between Programmed and non-programmed decision making. [5] 3 4 
Q.3(b) Explain the stages in consumer decision making process. [5] 3 2 

     
     

Q.4(a) Explain consumer communication process and discuss the reasons some marketing 
communication fail. 

[5] 4 2 

Q.4(b) Discuss the objectives of marketing communication. [5] 4 2 
     
     

Q.5(a) Analyze the impact of word-of-mouth communication on consumer behavior. [5] 5 4 
Q.5(b) Discuss the role of opinion leaders in marketing. [5] 5 2 
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