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    CO BL 
Q1 (a) Identify the five buying role of an individual [2] I I 
Q1 (b) Describe the characteristics of Consumer Behaviour. [3] I I 
      
      
Q2 (a) Summarize the concept of Societal Marketing. [2] I II 
Q2 (b) Classify the elements of Holistic Marketing Concept [3] I II 
      
      
Q3 (a) Fill in the blanks: 

 
(i) In 1908, Henry Ford introduced the …………………….for motor vehicle 

construction. 
(ii) For Clustered demand, the marketer must use a ………strategy. 

 

[2] II I 

Q3 (b) Differentiate between Descriptive variable and Behavioural variable.  [3] II II 
      
      
Q4 (a) Explain diffused demand with the help of a suitable example. [2] II II 
Q4 (b) Observe the given figure. Identify and name the Pattern of target market 

selection and highlight its advantage and disadvantage. 
 

 
M1 M2 M3 

P NO NO YES 

1 YES NO NO 

P NO YES NO 

 
Where, p – product and m – market.  

[3] II II 

      
      
Q5 (a) Explain Limited Problem Solving (LPS) with the help of a suitable example. [2] III II 
Q5 (b) Differentiate between Programmed and Non-Programmed decision making.  [3] III II 
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