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INSTRUCTIONS:

. The total marks of the questions are 25.
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Q1 (a) Define hospitality, and hospitality marketing. State the types of markets. [2] 1 1
Q1 (b) Distinguish among need, want & demand and analyzing Maslow’s theory. [3] 1 4
Q2 (a) Which are the major breakthrough marketing concepts and define marketing [2] 1 2
mix.
Q2 (b) Differentiate between the goods and service along with the characteristics of  [3] 1 4
hospitality industry.
Q3 (a) Differentiate between The Incentive Trip and Trade Show markets. [2] 1 4
Q3 (b) What is CRM? Which is the factors influence consumer behaviour? [3] 1 2
Q4 (a) What do you mean by market segmentation? [2] 2 2
Q4 (b) What are the bases of market segmentation in the hospitality industry? [3] 2 3
Q5 (a) Discuss the levels of market segmentation. [2] 2 2
Q5 (b) What is STP? Explain the various strategies in STP. [3] 2 3



