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Q.1(a) Illustrate importance and benefits of hospitality marketing.  [2] 
Q.1(b) Discuss the factors influence to customer expectation in Hospitality Industry along with considering 

some common expectations. 
[3] 

Q.1(c) Explain the consumer purchase making process in hospitality industry.  [5] 
   
   

Q.2(a) Compare between differentiation and segmentation.  [2] 
Q.2(b) Describe the criteria of market segmentation. [3] 
Q.2(c) Write and relate the steps of market segmentation and its effectiveness in hospitality industry. [5] 

   
   

Q.3(a) Write different levels of product and types of hotels. [2] 
Q.3(b) Critically evaluate the pricing strategies adopted by the hospitality industry. [3] 
Q.3(c) Discuss the various marketing strategies to be adopted in various stages of the Hospitality Product Life 

Cycle. 
[5] 

   
   

Q.4(a) Interpret the communication model “AIDA”. [2] 
Q.4(b) Illustrate Five “Ms” of advertising in your own word with suitable examples. [3] 
Q.4(c) Describe the objectives and steps of promotion mix in relation with hospitality industry. [5] 

   
   

Q.5(a) Write the factors to be considered while designing the hospitality business process. [2] 
Q.5(b) Discuss the significance of Physical Evidence in case of hospitality business. [3] 
Q.5(c) Explain the key role played by people in the hospitality marketing mix.  [5] 
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