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Q.1(a)  Describe how the pivot table in excel summarize data. [5] 
Q.1(b)  Define multiple IF THEN statement in excel with example. [5] 

   
   

Q.2(a) Estimate market demand curve to determine business with example. [5] 
Q.2(b) Define Pricing curve. [5] 

   
   

Q.3(a) Distinguish between forecasting and predictive analytics. [5] 
Q.3(b) Describe the relationship between correlation and regression analysis. [5] 

   
   

Q.4(a)  Define winters method. [5] 
Q.4(b) Explain the process of analyzing customer value using conjoint analysis. [5] 

   
   

Q.5(a) Describe the techniques of market basket analysis and lift. [5] 
Q.5(b) Define retail analytics. [5] 
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