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Q.1(a) What do you understand by needs, wants and demands? [2] 
Q.1(b) Contrast the selling concept and marketing concept under which organizations conduct marketing 

activities. 
[4] 

Q.1(c) Discuss the scope of marketing. [6] 
   

Q.2(a) What are homogeneous and diffused preferences.  [2] 
Q.2(b) Explain the local marketing and individual marketing in the context of hospitality industry.  [4] 
Q.2(c) Describe the types/ways of market segmentation based on different variables. [6] 

   
Q.3(a) Briefly discuss packaging with its types.  [2] 
Q.3(b) Differentiate between supporting products and augmented products. [4] 
Q.3(c) Describe the stages of product life cycle with a suitable example. [6] 

   
Q.4(a) Write the objectives of pricing. [2] 
Q.4(b) Describe the factors affecting price sensitivity. [4] 
Q.4(c) Discuss the internal factors affecting pricing decisions. [6] 

   
Q.5(a) What is promotion mix? [2] 
Q.5(b) Discuss the factors to be considered while setting the budget for advertising. [4] 
Q.5(c) Describe the major activities of PR Department. [6] 

   
Q.6(a) What are channel conflicts? Briefly explain horizontal and vertical conflicts.  [2] 
Q.6(b) Describe the consumer and Industrial marketing channels with diagram. [4] 
Q.6(c) Describe the role of following marketing intermediaries in hospitality industry- 

tour wholesalers, motivational houses, hotel representatives, global distribution system 
[6] 

   
Q.7(a) Briefly discuss the service profit chain. [2] 
Q.7(b) Describe the role of physical evidence in service marketing. [4] 
Q.7(c) What is service blueprinting? Discuss the key components of service blueprints. [6] 

 
 

::::::25/11/2019::::::E 
  


