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Q1 (a) Define Marketing. [2] 
 (b) Distinguish between consumer and business market. [3] 
    
    
Q2  Describe the evolving views of marketing role. [5] 
    
    
Q3 (a) Define Market Segmentation. [2] 
 (b) Discuss the different segments of business market. [3] 
    
    
Q4 (a) Distinguish between exchange and transaction. [2] 
 (b) Describe customer driven marketing strategy. [3] 
    
    
Q5  Describe the different levels of product. [5] 
    
    
Q6 (a) Define product positioning. [2] 
 (b) Enlist the criteria for positioning. [3] 
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